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Photo printing tips and tricks 


















View Text Share Window Help 


iMovie - Harrison's Birthday 
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Everything iPod. 
Everything Mac. 


Introducing Apple Premium Resellers. 

Apple Premium Resellers live and breathe the Mac. 

They'll help you choose the model that's best for you and 
get you set up with the software and accessories you'll need. 

Same with iPod. Premium Resellers offer the complete range, 
along with a great selection of add-on products that let you 
enjoy your music wherever you go. 

Practical advice, in-store demonstrations and events that 
showcase the very best from Apple. 

ACT Mac 1 Canberra City. Mac 1 Canberra Civic. Mac 1 Fyshwick. 

NSW Academy Bondi Junction. Academy Taylor Square. Comp Now North Sydney. Complete Computer Centre Wagga. 
Digital Appeal Central Coast. Digital Appeal Tuggerah. Mac 1 Burwood. Mac 1 Hamilton. Mac 1 Wollongong. 

Maccentric Chatswood. Maccentric Warringah Mall. Next Byte Balmain. Next Byte Baulkham Hills. Next Byte Broadway. 
Next Byte Castle Hill. Next Byte Macquarie Centre. Next Byte Pitt Street. Next Byte Sydney CBD. 

QLD Mac 1 New Farm. Next Byte Brisbane CBD. Next Byte Surfers Paradise. 

SA Mac Centre Norwood. Next Byte Adelaide CBD. Next Byte Glenunga. 

TAS Next Byte Hobart. The Mac Shop Launceston. 

VIC All Systems Go Berwick. Beyond the Box Moonee Ponds. Comp Now Chadstone. Comp Now Chapel Street. 

Comp Now Geelong. Comp Now Malvern. Comp Now South Melbourne. My Mac Melbourne. Next Byte Bourke Street. 
Next Byte Elizabeth Street. Next Byte Ivanhoe. Pentagon Digital Mont Albert. 

WA Digilife Mt Hawthorn. Digilife Perth CBD. MacWorx Joondalup. Next Byte Carousel. Next Byte Nedlands. 


For more information see 
www.apple.com.au/buy/apr/ 




Premium Reseller 


© 2007 Apple Pty Ltd. All rights reserved. Apple, the Apple logo, Mac, iMac, iLife and iPod are trademarks of Apple Inc., registered in the U.S. and other countries. 






show style, enjoy functionality 



iPod shuffle 



iPod nano3 



iPod classic 



iPod touch 



Apple Remote 


iPhone 



Order online at www.zCover.com get 


FREE Shipping 


to Australia / New Zealand 
Address until 01/31,2007 

* Check online for details 



zCover iSA micro3 Armband Kit zCover iSAglove Dockable Kit 

for new Apple iPod nano 3rd Gen. for new Apple iPhone 


iSA micro3 Silicone Protection Case + Removable Belt Clip 
+ Rotary Armband 

This package offers maximum mobility for the active iPod nano 
owner. This combination is ideal for outdoor enthusiasts hiking 
and biking through the woods, or the fitness fanatic jogging 
through the streets. Just like the belt clip, the iPod nano is 
secured to the Armband with zCover’s exclusive clip system. 

The 360 degree rotation allows you to easily change the iPod nano position to confirm your 
new running record, or repeat your favorite song. The zCover Armband is fully adjustable 
from 6 to 18 inches making it suitable for everyone, from small children to beefy body 
builders. You’ll never be “between sizes” again. It’s even seasonal, comfortably fitting your 
bare arm in the summer or a expanding to fit over a heavy coat in the winter. Made from 
innovative micro-Velcro all surfaces of the Armband are soft and pleasing to touch, making 
for comfortable contact with the skin. Hand-washable and fully reversible, the stylish black 
strip is trimmed with silver reflective tape. 

zCover iSA touch Original Pack 
for new Apple iPod touch 8 GB /16 GB 

iSA touch Silicone Protection Case + Removable Belt Clip 
Offering you full protection for your iPod touch, and the 
function of mobility with our innovative 360 degree 
rotating belt clip, this system is the perfect “All-you- 
need-for-iPod” combo for any iPod touch owner. You 
can easily wear it horizontally or vertically with just a 
simple twist. A comfort piece sits in front of the release 
button to prevent the Belt Clip from jabbing into the 

user’s side. The clip opens with ease and accommodates thumbs and forefingers of 
any age or size. Unbreakable, functional and comfortable, the Rotary Belt Clip is sure 
to keep your iPod touch safely and snugly in place. 




iSAglove Silicone Protection Case + Removable Belt Clip 
+ zAdapter Dock Set 

Are you using your iPhone constantly? The Dockable Kit 
gives you the iSAglove protection, mobility with the 360 
degree rotating removable Belt Clip, but also provides 
the zAdapter iPhone Dock Set, an original zCover 
design that adapts to iPod cable or iPhone calbe into 
iPhone Dock, allowing you the freedom to dock your 
iPhone with iSAglove Silicone Protection Case. 

zCover iSA classic Car Kit 
for new Apple iPod classic 80 GB /160 GB 


zCover Universal Belt Clip, Armband, Window Clip 
are completely interchangeable . 




iSA classic Silicone Protection Case + Removable Belt Clip + Window Clip 

The Car Kit adds a whole new element to 
the experience of owning an iPod Classic 
Besides the protection of the iSA classic 
cover, the mobility of the 360 degree 
rotating Belt Clip, the additional window clip 
creates a portable hands-free workstation or 
entertainment unit almost anywhere, 
including the office, car, plane, boat and 
home. It doesn’t matter which way you turn 
it, the iSA classic Car kit is ideal for those 
on the road. 


zCover TypeOn for new Apple Aluminum Keyboard 


> zCover silicone skin are crafted from non-toxic, durable high-grade silicone rubber. It is safe. 

> Ultra thin (0.6mm) skin touch feeling, durable, 

> Made of 100% high grade silicone, 

> Full shock-absorbing, tear-resistant protection, 

> Molded to specifically fit every point, 

> Removable easy on and off for cleaning, 

> Stays in place and does not shift around, 

> Washable - you can wash zCover silicone typeOn skin by hand. 

Make sure it's dried out before put it on your keyboard 




All the other trademarks are the property of their respective owners. 



































Washable Dustproof Durable 



Coutor Design 




zCover TypeOn APKNAU / APKNBU 
Preprinted series for Apple Notebook Keyboard 

Material: Silicone Rubber 

Color: zPrinted Ice Clear, Ice Blue, Ice Green, Ice Pink, Ice Purple, Ice Yellow, Black 
Glow-in-Dark-White 

Compatibility: APKNBU for new Apple MacBook 
APKNAU for Apple MacBook Pro, 

Apple iBook & Apple PowerBook 


zCover TypeOn pre-printed Language Keyboard protector is unique in having pre-printed letters on 
the cover, the layout of which perfectly coincides with that of the standard Apple Notebook US 
English Keyboard. With the protector snugly fitted to your keyboard, you won't be squinting again 
struggling to find the right key! 


e i J * & 

2 3 4 5 6,7 

QWERTY 

]0C 000000 

Original Ice Clear Preprinted Ice Clear 
Series Keyboard Skin Series Keyboard Skin 



zCover TypeOn APKNAS/ APKNBS Preprinted Program 
Short Cut Key for Apple Notebook Keyboard 

Material: Silicone Rubber 

Programs: Apple Final Cut Pro, Digidesign Pro Tools, Adobe After Effects, Adobe Photoshop. 
Adobe Illustrator, Adobe InDesign, Adobe Flash, Adobe Dreamweaver 

Compatibility: APKNBU for new Apple MacBook 
APKNAU for Apple MacBook Pro, 

Apple iBook & Apple PowerBook 

zCover has created the hardware for your software. Innovating design and quality material 
production has allowed zCover to make the break through in the production of silicone keyboard 
covers. Known to zCover as zPrinting, zCover is the first one in the industry to be able to 
successfully print precisely in a numerous colors onto their high-quality silicone. This breakthrough 
has lead to the unique and innovating collection of zCover protective covers. The program short 
cut covers and the newly released Adobe Creative Suite 3 Design Premium covers provide the 
ultimate in keyboard support including: Adobe Photoshop CS3, Adobe InDesign CS3, Adobe 
Illustrator CS3, Adobe Flash CS3 and Adobe Dreamweaver CS3, Adobe After Effects CS3 
allowing user to protect their keyboard while also providing support of their choice. 

The exciting zCover technique zPrinting allows for endless possibilities allowing the covers applied 
in numerous roles such as protection, education, marketing and many more. 




APKNBS 


Show Style, 
Enjoy Functionality. 





www.zCover.com 














































Thinking Large Format? 


Think Epson Stylus Pro 


Produce your own large format 
prints at a fraction of the cost of 
outsourcing. 


Epson UltraChrome Inks produce 
superb, award winning photo quality 
prints on photo or matt stocks. 


You gain full control of the 
printing process for fast quality 
controlled results. 



Produce high quality postscript 
colour proofs by using a Fiery RIP. 


Epson Stylus Pro 4800 

The Epson Stylus Pro 4800 incorporates a unique 17-inch 
(432mm) wide printer design with breakthrough colour 
ink technology, producing archival prints with amazing 
color fidelity, gloss-level, and scratch resistance. The 
results are simply superb. 


Normal Price. $3294 

Special Offer $2993 Inc Gst 



EPSON 

EXCEED YOUR VISION 

A2 -17” Wide 



A1+ 



Epson Stylus Pro 3800 Epson Stylus Pro 7800 Epson Stylus Pro 9800 

New A2, 8 colour Inkjet printer for border The perfect printer and proofer for print Designed for high-end-professional graphics 

free printing of 4”x6” up to A2 size. Also widths of up to 24-inches (6l0mm) with and photo markets. Quality, speed and 

great for fine art, digital proof printing. quality, speed and economy. economy up to 44-inches (1,118mm) wide. 

RRP$3493 Special Offer ... $CaU RRP$3933 Special Offer ... $CaU RRP $11,981 Special Offer .... $CalI 


All prices include GST. E&OE. ’Visit www.epson.com.au for information about lightfastness. -Based on 3 year rental T.A.P. Colour RIP should be added for accurate colour proofing. 
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QLD 
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| Graphics Plus | 

'wholesalers 

Team 


Ph: (02) 9905 8797 

Ph: (07) 3367 1944 

Ph: (08) 8223 6777 

Ph: (08) 9328 3377 


Designwyse 

Professional Computer Solutions 

Ph: (03) 9706 8858 
















































It’s Time to Go Mac Pro 

Excellent upgrade offers on Apple Mac Pro workstations and servers 



Why it’s Time to Go Mac Pro 

• Adobe CS3 software runs like lightning at Intel native 
speeds on a new Mac Pro 

• Choose 4 or 8 Core Intel Xeon processing power 

• Stable, rugged architecture for regular commercial use 

• Handles heavy workloads day in day out 

• Huge RAM and hard drive expansion capacity 



The wait is over! 

Everything is now in place 
for upgrading your older 
Mac workstations to the 
latest Apple Mac Pro 
with either four or eight 
Core Intel Xeon power. 

Adobe CS3 is now 
shipping and it mns like 
lightning on a new Mac Pro. 


• Ultra high graphics expansion slots with multi display 
capacity for increased productivity 

• Uncompromised power for workstation use 

• Mac Pros can be used as economical servers 

• Mac Pros are very economical compared to similarly 
configured PC alternatives 


Special Mac Pro Offers - Designwyse 
provides excellent upgrade offers on new 
workstations when upgrading from existing Mac 
equipment to new Mac Pro workstations and servers. 

We can build-up and prepare your machine to your 
specifications and then ship it throughout Australia. 

Call or email Designwyse now for a detailed 
competitive quote, you will be pleasantly surprised! 


Please call for Government or Education prices. Prices include GST. E&OE Prices subject to change without notice. 


IN MELBOURNE CALL 


FREECALL - NO CHARGE 


Authorised Reseller 9706 8858 1800 334 684 

1 Fairbome Way Keysborough VIC 3173 Website: www.designwyse.com.au Email: sales@designwyse.com.au 


Designwyse 

Professional Computer Solutions 








































































ar stereo 


jd on the road. One-cord design. Back-lit 
take your tunes for a ride. 


GRIFFIN 


PowerBlock 

Power and charge almost 

Travel 

anywhere 


Reflect 


Reflective privacy case 
for iPod 


www.griffintechnology.com 




































Opinion 

S€-fl 

012 Matthew JC. Powell 

Does anything look different? 

3€-V 

015A/WW readers 

Have your say. 

§€-K 

032 Dan Warne 

Your telco is not a charity. 



News 

&N 

019 Latest developments in the 
world of Mac, including a bit of filler 
text just to fill the space. 

025 User Group activities for 
November. 

028 Pro File: John Poison. 

030 Off the net 


034 Print it right 

Barrie Smith 

Getting lab-quality prints out of a 
modern inkjet isn’t difficult, but a few 
tricks and some basic knowledge can 
make your prints so much better. 

3€-2 

042 Lock it up! 

Joe Kissell 

The greatest threat to your Mac’s 
security isn’t viruses or hackers or 
Trojans, it’s you. Here’s a few things 
you can do to make your Mac more 
secure and protect yourself online. 


&-I 

040 Fleur Doidge 

Computers Now’s family connection. 

3£-Y 

054 Martin Levins 

Educators uncaged. 

&-o 

064 Keith White 

A focus on Photoshop. 

3€-Q 

082 Alex Kidman 

MacBook: laptop or cat toy? 
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Help 

S-T 

057 Take advantage of iTunes tags. 
058 Boost your Palm handheld. 

059 Add apps to a Symbian mobile. 
059 Fix Mac mini audio glitches. 
060 Beginners: Learn about OS X 
Permissions. 

062 Put Linux on an iPod. 

062 Get rid of temp files in the Trash. 
062 Install apps on a Windows 
Mobile handheld. 




0VA-O33< 


ND9W MyH.lOnl«» 

AD!>12* O'** 


Reviews 

&-J 

06. AMW lab: All-in-one 
wireless routers 

Internet toasters do it all. 

D-Link DVA-G3340S 


07" Roxio Crunch 

Does one thing, and does it well. 

072 VMWare Fusion 1.0 


Linksys WRTP54G 

m 

Netcomm NB9W 
«« 

Belkin FI PI241 EGau — iiNet 


New kid on the Windows/Mac block. 

m 

Painter X 

Real paint and brushes for real artists. 

HTC Touch 


m 

Netgear DG834GV 

m 


Like an iPhone, but sooner. 

W* 

07$ Heroes of Might and 
Magic V 

More robust after update. 

W '/ 2 
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comp Computers Now 
now Apple specialists since 1991 

COmpnow.COm.au Retail • Education • icorp • Integration • Service 


MacOS X 


Leopard 


FREE $20 Gift Voucher Leopard Launch Party 


Pre-order your copy before the official 
release of Mac OSX Leopard & receive.a 
'$20 Gift Voucher.FREE with your, copy of. 
Leopard!* • • . • ' > • ; • 

Pick Leopa/d up at one of our launch 
parties and you'll also, be in the 
running to receive one of our 
excellent door prizes. . . 


*Non-refundable $50 deposit : ' 

to be ppid prior to the official 
launch date. Payment in full 
required for $20 Gift Vqjjchpr offer. 


CompNow Service & Integration 


Apple Platinum Service Centre 

From iPod to iMac to XSAN. 
Mac or PC. 


Mac OSX Leopard-is coming! Co.mpNow 
are Jetting it.loose at bunch parties and •* 
, you are invited. .Register for your invitation 
today at www.compnow.com.au/leopard 


Free $20 Gift Voucher for pre-oVders. 
Live demos of the latest features. . . 

Go. in the. running for major door prices. 


We have you covered. 


Mac or PC, if you need a basic repair 
through our Apple Platinum Service 
Centres, or an on-site qualified 
Integration engineer at your home, 
office or school, then CompNow have 
you covered. 

CompNow Service & Integration can 
provide for you: 

• Free written IT network assessments 

• In-house hardware/software support 

• On-site hardware/software repair 

• Mac/Windows/Unix/Novell Integration 


• Failsafe storage 

• VPN support 
across Australia 

• Backup plans & implementation 

• Wireless networks & VOIP 

• Color management support 

• XSAN digital video systems 

• Tailored service level agreements 

• Responsive telephone support 

Call now to discuss your service 
needs on 03 9684 3600 or email 
support@compnow.com.au 



A Previously referred to as 'North Sydney'. All prices include GST. Images for illustrative purposes only. 
Prices & specifications subject to change and stock availability. E&OE. www.compnow.com.au 


Computers Now Apple Premium Reseller, Apple Platinum Service Centres, Apple On-Campus Reseller 


Chadstone Shopping Centre 

Crows Nest A 222 Pacific Highway 

Geelong 255 Moorabool Stree 

Malvern 1420 High Street 


t: 03 9568 8655 RMIT 


t: 02 9951 7979 Sth Melbourne 64 Clarendon Street 


t: 03 5223 1550 South Yarra 409a Chapel Street t: 03 9827 5011 

t: 03 9508 2600 UNSW Main Campus, Randwick t: 02 9385 2377 


Need help with a purchase or just need some info? 
email sales@compnow.com.au. or visit www.compnow.com.au 


comp 
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compnow.com.au 
















Commentary on all and sundry 


Sky* 

Matthew JC. Powell 
has a deep and 
abiding passion 
for the Mac, the 
magazine and its 
readers — in no 
particular order. 


Changing our spots 

P 


ERHAPS a more accurate 
title for this column would be 
"Keeping all the same spots, 
but changing the names of them”. 

But that would be kind of clunky and 
wouldn’t capture the way subtle refer¬ 
ence to Mac OS X 10.5 — Leopard 
— which should be out by the time 
you read this. 

As you may have noticed, we’ve 
put a broom through the design of 
Australian Macworld this issue. The 
old design had remained virtually 
unchanged since 2001, and every 
once in a while you need to freshen 
things up. Plus we’d added sections, 
dropped sections, changed sections, 
renamed sections — basically there 
was a lot of inconsistency that needed 
fixing. Hopefully you’ll find the new- 
look Australian Macworld easier on the 
eye and a whole lot easier to navigate. 

The big thing you’ll notice is we’ve 
dropped The Hub. This isn’t because 
the "digital lifestyle” has faded from 
relevance, but quite the opposite. The 
convergence of consumer electronics, 
digital media and computing is now 
such a central part of what people 
do with their Macs, we decided it no 
longer needed a separate section. All 
of the content you used to find in The 
Hub is still here, but it’s part of the 
News, Reviews, Features and Help 
sections, along with everything else. 

Of course calling the sections 
“News” “Reviews" “Features" and 
“Help” would be sooooo 1980s, so 
we came up with funky 21st-century 
names for them all. 

Way back in 2002 we ran a com¬ 
petition to find a new name for the 
Contents page, which up until then 

Hgtgnks 

docs.info.apple.com/article.html?artnum=75459 

Common OS X keyboard shortcuts. 


had borne the unfortunate moniker 
"Wassup”. Anthony Goodland of 
Mount Lawley in Western Australia 
won that comp by coming up with the 
eminently sensible, clever and Mac- 
like 3€-F — the keyboard shortcut for 
“Find”. Since the 10.2002 issue, that’s 
what Contents has been called. 

We’ve taken our cue from Anthony 
in renaming the other sections of the 
magazine. So News is 3€-N — “New 
folder” in the Finder, “New file” in 
most applications. The Help/How¬ 
to section is 3€-? — “Help” in pretty 
much every Mac application. Reviews 
is a little trickier: 3€-J is "Show view 
options” in the Finder, and we figured 
that reviewing products is kind of like 
viewing your options. It’s a stretch, 
yes, but it works. 

Features, rather than being dif¬ 
ferentiated by one bearing the name 
“Focus” and the other one being “the 
long bit of The Hub,” are now just 
numbered, 3€-1 and 3€-2. 

What used to be called the Interface 
columns are now grouped under 
“Opinion" and each has its own key- 
board-shortcut appellation. My page 
(this one) is 3€-A because rather than 
one specific beat I cover a little bit of 
everything — so “Select all” seemed 
appropriate. 

The Mailbox is now S€-V — “Paste” 
in any Mac application including the 
Finder. I wanted to use the keyboard 
shortcut for “Send by email,” but it 
varies in different applications (there 
are programming guidelines you 
know, developers). Since sticking a 
postage stamp on a letter is kind of 
paste-ish we went with that. 

Dan Warne’s NetWorth is now 3€-K 

— “Connect to Server”. Logical. 

Fleur Doidge’s InSight is now 3€-l 

— “Get Info”. Makes sense to me. 


Martin Levins’s Education column 
presented a challenge, and we went 
through a whole bunch of possible 
candidates for the new title includ¬ 
ing the mostly meaningless 3€-E (just 
because E stands for Education). The 
other candidate was 3€-R — “Show 
Original" — because one goal of 
education is to discover originality. 

In the end we went with 3€-Y, which is 
"Redo” in most applications that have 
multiple levels of undo — because 
you do something, then you redo it, 
then you redo it again, and that’s how 
you learn. Yeah, big stretch. Love to 
hear your ideas. 

Keith White’s ReadMe is now 
3€-0 (or, as he likes to call it, "Com¬ 
mando"). In any Mac application it’s 
“Open” which of course is what you 
must do before reading a book or a 
training DVD. 

Which leaves Alex Kidman on the 
back page with 3€-Q — “Quit”. Well, 
it’s the last thing you do before you 
go, isn’t it? And of course you always 
have the option to restart. 

We hope you’ll like the new section 
names and the way we’ve reorgan¬ 
ised the content of the mag. At the 
very least, you’ll learn some handy 
keyboard shortcuts. 

The process isn’t finished, of 
course, and we’ll have a whole lot 
more to tell you about next month. 
Meanwhile I’d really love to hear what 
you think about it all. What have we 
done right, what have we done wrong, 
which of your pet peeves have we still 
not fixed? It’s your magazine, after all, 
so have your say. ^ 


We all shine on... 
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Tune into HDTV on your Mac 



watch record edit enjoy 


Watch, pause and rewind standard and high definitions television on your Mac. Search 
and record TV shows with EyeTV's integrated Program Guide. Edit out unwanted content 
and burn your recordings to DVDs. Turn your Mac into a source of custom content for 
your iPod® and Apple TV™. Sit back, and enjoy. 


ice 


IceTV - Optional Program Guide 

Enjoy 6 free months of IceTV valued at $66. 


Use EyeTV's Setup Assistant to create an account for your first three months, then visit 
icetv.com.au/eyetv to redeem an extra 3 months! 


Wi-Fi access for iPod touch 

Stream EyeTV recordings straight from your 
Mac to an iPod touch over a local Wi-Fi network. 
No syncing required! 





eyetvforDTT 

Digital TV Stick 


1:720p or 1080i HD features require a Dual PowerPC G5 or an Intel Core Duo processor. 2: Requires Toast ® Titanium. 3: Recommended retail price. 

Proudly distributed by: Also available at: 


©simms CoNeXliS 


www.apple.com/au 


www.elgato.com 
























Connect to the world of data 

Faster and easier than ever before! 
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Here's What's New at a Glance: 

1. New! FileMaker Quick Start Screen 

remembers your favorite databases so 
you can open them instantly. 

2. New! Conditional Formatting visually 
formats fields and objects based on 
conditions you decide. 

3. New! Send Link makes it easier to share 
FileMaker Pro databases via a clickable 
email'link. 

4. New! Append tp PDF appends multiple 
reports into one Adobe® PDF file for 
easier distribution. 

5. New! Connect to External SQL Data 
Sources lets you integrate live data 
from Microsoft® SQL Server, Oracle and 
MySQL with your FileMaker Pro data.* 

Find out more at: 

www.filemaker.com.au/mw/products 


6. New! Scripting Tools put you in control 
with script folders and script copy and 
paste. 

7. Enhanced! FileMaker Web Viewer and 
Tab Control options help you design 
better, more intuitive layouts faster and 
easier. 

8. New! Auto-Resize controls how objects 
resize and move when the window size 
changes. 

9. New! Software Update Notification 

automatically notifies you when a new 
update is available. 

10. And Many More Great Features like 
multiple levels of Undo and Redo, field 
level spell checking, enhanced toolbars 
and new shipping label formats. 

* Third-party drivers required. 


© 2007 FileMaker, Inc. All rights reserved. FileMaker and the file folder logo are either 
registered trademarks or trademarks of FileMaker, Inc., in the U.S. or other countries. 



FileMaker 
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Until the 01.2008 issue, Conexus 
(02 9975 2799) is giving a set of 
JBL Reference 200 headphones 
valued at $140 to the Australian 
Macworld reader who sends in 
what we deem to be the most 
interesting letter. 

Earphones have always been a 
smaller, more portable alterna¬ 
tive to traditional headphones, 
and JBL Reference 200 Series 
earphones are certainly that. But 
Reference 200 Series earphones 
are designed to perform more like 
their larger counterparts. Is it pos¬ 
sible to get realistic, full-spectrum 
sound from virtually weightless 
earphones that can easily slip into 
a pocket? Would we have brought 
it up if the answer were no? 

The JBL Reference 220 features: 

• comfortable in-ear design 

• High-quality miniature 
transducers 

• Foam ear pads, silicone in-ear 
inserts, detachable ear cuffs or a 
foldable under-chin strap, so you 
can wear them your way 
They’re available in black or white 
(winner’s choice). 


Letters should be e-mailed to mat- 
thew.powell@niche.com.au with a 
subject header of “Command - V” 
or by post to Australian Macworld 
Mailbox, 170 Dorcas Street, South 
Melbourne, Victoria 3205. Letters 
of fewer than 200 words are given 
preference. We reserve the right to 
edit letters and probably will. To be 
eligible for the iHome 8 prize, you 
must include your full name and 
address, including state or territory. 


Reference 220 letter of the month 



Your magazine, 
your forum. 


DVD LIVES 

If Steve Jobs’s apparently dismissive 
views on DVDs are true (iDVD 08 review, 
10.2007) then he’s stopped listening to 
his customers. Here’s three reasons why 
“sharing movies” online isn’t necessarily 
“the future”. 

1. DVD content is portable. Over 90 
percent of households now have a DVD 
player. You could take a portable hard 
drive to your friend’s place, or maybe 

a USB stick, but will they have the right 
playback software for your encoded 
video, and is their hardware connected to 
their PC monitor or to a proper TV? 

2. The market demand for a higher quality 
video experience is undeniable, hence 
high definition digital TV, Blu-ray Discs, 
and surround-sound systems. But then 
we’re supposed to believe that the “fu¬ 
ture" is when people compress the crap 
out of it — losing all that enhanced quality 
and more — so that they can "share it" 
online or look at it on their iPod. One step 
forward, ten steps back. The resolution 
and quality of online media is almost 
universally rubbish and no replacement 
for even standard definition DVDs. 

3. Until gigabit internet is available to 
all, with terabyte download limits, online 
remote storage of video content that has 
acceptable quality and is playable on 
demand is a pipe dream. So until then, I’d 
like my DVDs please. 

The clincher is Apple’s iTunes store 
— home of the 640x480 pixel video — is 
described as providing "near-DVD qual¬ 
ity". Says it all. 

Brendan Jones 
Annandale NSW 

You make a compelling case, Brendan. 

Are you reading this, Steve? — M.JC.R 


Hot ljnks 

0xced.blogspot.com/2007/09/ 

region-x-universal-binary.html 

Inn case you missed it last issue, here’s a 
place where you may still find Region X 


BUYER BE WEARY 

The effect that Tim Fleming (Mailbox, 
10.2007) is experiencing is the "Leo 
Laporte Effect”, whereby within two weeks 
of Leo Laporte buying something from 
Apple, it is superseded. 

The IT industry changes hourly. I’m sorry 
that you feel that way Tim, but it shouldn’t 
distract from you wanting to purchase the 
product in the first place. Also, there had 
been warning signs. 

Every time just before a major OS version 
is released, Apple updates the hardware. 
Has been for a while now. If in doubt, I’m 
sure people like Matthew will help answer 
your questions. Like Matthew, I’m holding 
out for Leopard. Now, can someone spot 
me $2K, please? 

Scott Pierce 
Warrnambool, Vic. 

By the time you read this, I should be 
enjoying my new Leopard-equipped Mac- 
Book Pro at last. Except, of course, that 
last time I bought a laptop (and we're talk¬ 
ing six years ago now — that’s right, AMW 
gets churned out of a Titanium PowerBook 
G4/667) it was superseded within weeks. 
Maybe if I wait until the next MacBook Pro 
update ... —M.JC.P 

CONVERSATION STOPPER 

I’m no computer boffin, far from it (very 
far). I finally entered the 21st century 
with the purchase of my own personal 
iMac computer — one of the last 17-inch 
screeners. With the help of a relative and 
a friend from CompNow RMIT, I was able 
to get the assistance a “Dumb as dog 
doo" person needs to get started. 

I mean I know nothing about computers 
— zip, nada, diddly squat. I learn a little 
bit every day I switch it on. I’ll never hack 
into NASA or the FBI, but it has brought 
me closer to friends and relatives from 
interstate and abroad. 

OK, so I can surf the net, do e-mails and 
have some fun with MSN, but it has noth¬ 
ing on the amount of laughter you can get 
out of creating '70s-style porn music on 
GarageBand. 

In conversation with people I always get 
that moment of pause when I mention I 
bought a new iMac. Like that awkward¬ 
ness of saying you drive a BMW amongst 


TERMS AND CONDITIONS. Mentor letter of the month 1. Instructions on how to enter form part of these conditions of entry. 2. To enter send tips or queries to matthew.powell@ 
niche.com.au with a subject header of "Command - V". Entries will be judged by the editorial staff of Australian Macworld. The judges' decision in relation to any aspect of the 
competition is final and binding on every person who enters. No correspondence will be entered into. Chance plays no part in determining the winner(s). Each entry will be individually 
judged based on its degree of interest. 4. Employees, their immediate families and agencies associated with this competition are not permitted to enter. 5. The Promoter accepts no 
responsibility for late or misdirected entries. 6. The best entry/entries as determined by the judges will win the prize(s). 7. The Promoter is neither responsible nor liable for any change 
in the value of the prize occurring between the publish date and the date the prize(s) is claimed. 8. The prize(s) is not transferable and will not be exchanged for cash. 9. The winner(s) 
will be notified by mail. 10. All entries become the property of the Promoter. 11. The collection, use and disclosure of personal information provided in connection with this competition 
is governed by the Privacy Notice 12. The Promoter is Niche Media Pty Ltd of 170 Dorcas Street, South Melbourne. Victoria 3205 Ph 03 9525 5566, (ABN 13 064 613 529). 
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a bunch of Ford and Holden fans. 

I just wanted you guys to hear it from 
another perspective. Yes, iMac computers 
are for the Advanced, the Hip, the Cool, 
but can be the ultimate toy for complete 
utter idiot as well. 

Jon Ellis, 

Frankston, Vic. 

You’ve bought yourself an iMac, and you 
read AMW to get the most out of it. On 
the basis of those two facts alone I regard 
you as anything but a “complete and utter 
idiot" Jon. Rather, you seem eminently 
sensible. Don't know about the 70s porn 
music though. — M.JC.R 

DIAL TONE 

I am intrigued by your articles and letters 
regarding broadband and broadband 
speeds, especially by Dan Warne. I 
would love to be able to get broadband 
at all — even 256k would be acceptable. 
However it would appear that I live in one 
of those “unusual” areas of Forest Hill, a 
suburb of Melbourne, where you cannot 
get DSL broadband. Telstra’s response 
says transmission loss is too high. Unfor¬ 
tunately wireless, cable and satellite are 
all a little too expensive for my budget. 

So be thankful, all you folk in cyber land, 
and enjoy what speed you have — I will 
still have to use dial up for some time yet. 

Roy Osborne 
via internet 

Amazingly, given Australia’s position as 
a highly developed industrialised nation, 
this is a very common lament. And it's not 
only from the long-neglected people who 
live out in the bush far away from decent 
broadband. Here’s someone in a suburb 
of Melbourne who's out of the loop. For 
Australia to be taken seriously as a modern 
economy with a modern telecommunica¬ 
tions system, this has to change. And 
soon. — M.JC.R 

SHAKE A PAW 

What’s this about “naughty utilities that 


let you reset the region code" (Mailbox 
09.2007)? What’s naughty about wanting 
to watch DVDs legally obtained but which 
happen to have a different region code? 
Many DVDs are manufactured only for Re¬ 
gion 1. I have some religious DVDs which 
were brought back from a conference in 
the US and are unlikely to be pressed for 
Region 4. Am I to be denied the right ever 
to watch them? 

The only thing that is “naughty” is Apple 
(and other PC makers) aiding the multina¬ 
tional media companies in their attempts 
to manipulate distribution. Of what use is 
a Free Trade Agreement between our two 
countries when multinationals collude in 
restraint of trade? 

I know that the media companies bleat 
about protecting their intellectual property, 
but it’s more about manipulating global 
markets to maximise profits. 

It’s fairly disgusting that Apple collabo¬ 
rates in this. Instead of rolling over in adu¬ 
lation of Apple you should be standing up 
for the rights of Mac owners. 

Keith Heale 
Glen Iris Vic 

What is it about me that brings out the ca¬ 
nine metaphors? Is it the hair? The beard? 
The cold wet nose? 

Actually Keith, in that very issue I included 
a Hot link to a site where you could find 
Region X, a utility that overrides the region 
coding of your DVD drive. However, it 
involves altering the device’s firmware with 
third-party hacks and quite likely voiding 
your warranty. So it is a little naughty, and 
it's certainly risky. 

Personally I reckon region coding is a stu¬ 
pid system that hasn’t worked to control 
the distribution of DVDs and it won’t work 
to control the distribution of Blu-ray or 
HD-DVD discs. People ought to be able to 
watch what they want when they want, at 
a reasonable price. Media companies and 
player manufacturers need to wake up and 
smell the 21st century. 

Is that standing up enough? — M.JC.P 
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Powerful features on the platform you love 


Avid Media Composer 

Smart. Fast. Engineered. 
Editing software for the Mac pro 


AUSTRALIA 


• ScriptSync™ — automatically synchronise source clips to your script 

• Use HD media at SD data rates with Avid DNxHD®36 

• Mix multiple formats and resolutions in the same timeline — in real-time 

• Sony XDCAM HD and Panasonic P2 workflows 

• Seamless integration with Digidesign Pro Tools 


Learn why Avid Media Composer is the most powerful editing software available on Mac. 
Call 1800 655 945 or visit www.avidaustralia.com.au 















For raw power in a small package there is only Taurus RAID. 



RAID 1 - Mirroring 

Protect your Data, auto rebuild 

-use TAURUS... 


RAID 0 - Striping s 

Speed up your Data m B 

-use TAURUS... i^i 




Non - RAID 

2 separate HDD volumes 

-use TAURUS... 


Spanning ■ 

Combine both drives B jm 
into 1 volume E®. 

- use TAURUS... 


When it comes to raw power there is nothing to beat the dual-bay Taurus RAID. 
The Taurus RAID is built strong and rugged, offering more than enough capacity 
to store all your digital media files. Not only that, the Taurus RAID can also back up 
and secure all of your data thanks to RAID protection. Great performance, great 
protection and great looks - only in the Taurus RAID. 



Exclusively distributed by Silicon Memory Technologies Pty Ltd. 

For more detailed information and where to buy this product, please visit www.siliconmemory.com.au 


ilicon Memory Technologies 

t| (02) 9417 7822 f| (02) 9417 7844 

Unit 9, 28 Smith Street Chatswood NSW 2067 


www.siliconmemory.com. 
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Hotjjnks 

www.greenpeace.org/usa/news/iphone-s-hazardous-chemicals 

Greenpeace’s report on iPhone chemicals 

hsis.ascc.gov.au/TheList.aspx 

Australia’s hazardous Substance Information System outlines 
acceptable levels of various chemicals in products 

www.apple.com/hotnews/agreenerapple/ 

Apple’s environmental plans 


[APPLE NEWS] 



Potential iPhone lawsuit 




All the news that 
fits, we print. 


T HE United States Center for Environmental Health 
said in mid-October that it has given Apple 60- 
days legal notice — a step required by California 
law before a lawsuit is launched. The action is based on 
the report by environmental group Greenpeace, released 
the same day (see sidebar), that found hazardous materi¬ 
als in Apple’s iPhone. 

The Greenpeace tests revealed chemicals that included 
phthalates in the vinyl plastic earphone wiring at levels 
that are prohibited in young children’s toys in San Fran¬ 
cisco and the European Union (EU). 

Under California’s Proposition 65 law, products that 
can expose consumers to phthaltes or other chemicals 
that are reproductive toxins or carcinogens must carry 
a warning label. 

“There is no reason to have these potentially hazard¬ 
ous chemicals in iPhones” said Michael Green, Executive 
Director of Center for Environmental Health. “We expect 
Apple to reformulate their products to make them safer 
from cradle to grave, so they don’t pose a threat to con¬ 
sumers, workers or the environment.” 

The Center for Environmental Health wants Apple 
to label the iPhone clearly saying that it contains 
phthaltes, but ultimately it wants the company to get 
rid of them altogether. “In general what we try to do is 
encourage the manufacturers through a negotiated set¬ 
tlement to reduce the use of these chemicals,” Caroline 
Cox, a spokeswoman for the Center for Environmental 
Health, said. 

An Apple Australia spokesperson told AMW that there 
was no guarantee that the same materials would still be 
in the iPhone by the time it is available in this country. 


Cox said her organisation has had no communication 
with Apple yet. — Jim Dalrymple 

A hazard to your health? 

Environmental group Greenpeace commissioned tests on the 
iPhone to measure hazardous substances in both internal and 
external components. 

According to Greenpeace the tests revealed chemicals that in¬ 
cluded phthalates in the vinyl plastic earphone wiring and bromi- 
nated compounds in motherboards, which can potentially create 
dioxin when burned. (Australian Macworld strongly recommends 
reading the report for yourself — see “Hot links”.) 

Rick Hind of Greenpeace said “there is no reason why the 
iPhone could not have been made without toxins like vinyl plastics 
and brominated flame retardants as Nokia is already doing.” 

Greenpeace also said the battery in the iPhone was glued and 
soldered to the handset. This will further undermine recycling of 
the iPhone when it is discarded, the group said. 

The environmental group has made Apple a frequent target of 
its activities. In August 2006, Greenpeace scolded Apple for its 
environmental policies in a quarterly report. It also launched a 
web site critical of Apple last December and staged demonstra¬ 
tions at this year’s Macworld Expo in San Francisco. 

For its part, Apple has had little comment on Greenpeace’s ac¬ 
tivities. However, in May, CEO Steve Jobs published an open let¬ 
ter, outlining his company’s plans to remove toxic chemicals from 
its products. In June, Apple’s updated MacBook Pro line featured 
models that included mercury-free, LED-backlit displays that are 
more environmentally friendly than the cold cathode florescent 
lamp technology used in previous laptops. 
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[MAC OS] 


Ho®nks 

www.apple.com/au/macosx 

Spot the difference 

26/10/07: The day 
Leopard leaps 

A S this issue went to press, Apple announced that 
Mac OS X 10.5, aka Leopard, will finally ship on 
the 26th of October at 6:00pm. Leopard’s release 
had originally been planned for the first half of this year 
but was delayed as Apple focused its resources on the 
iPhone launch. 

The best news for Australian users is the fact that the 
local pricing has been revised. Originally announced 
at $229 in line with previous iterations of Mac OS X, 
Leopard will instead cost $158 including GST. That rep¬ 
resents, at press time, a straight exchange-rate conver¬ 
sion from its US price of $US129. In fact, given that the 
$US129 price is not inclusive of state-based sales taxes, 
Australian Mac users will be paying less than most of 
their American counterparts for Leopard. 


See the Commentary in the 10.2007 issue of Australian 
Macworld for the blistering editorial that no doubt pres¬ 
sured Apple into reducing the price. 

A five-user “Family” pack for Leopard will cost $249. 
There is also an Up-To-Date offer, so that customers who 
bought a new Mac with Tiger on it after 1 October 2007 
can upgrade to Leopard for $12.95. 

Leopard includes an automated backup system called 
Time Machine, a virtual desktop feature called Spaces, a 
Dock-management extension called Stacks and updated 
versions of several core applications. Plus there’s a new 
way of viewing multiple open windows on the desktop 
using a feature similar to iTunes’s “Cover Flow” view. 

At the same time as the desktop version of Leopard, 
Apple will be releasing Leopard Server for $598 for a 
ten-user licence or $1199 for an unlimited-user licence. 
Leopard Server includes new features such as a Wiki 
Server, Podcast Producer and the industry’s first com¬ 
mercial CalDAV server for collaborative calendaring ap¬ 
plications. 

Check out Australian Macworld's 12.2007 issue for 
more information about getting started with the new 
system. — Matthew JC. Powell 



Pod touch, iPod classic, iPod nano, iPod shuffle 


MacBook Pro, Mac Pro 


http://www.infinitesystems.com.au/mw 


123 Charlotte St Brisbane ■ 07 3210 7400 


Learn Final Cut Pro 

• FCP100 (2 days) 

• FCP101 (3 days) 

• FCP200 (5 days) 


Apple Certified 
Final Cut Pro trainer 
on staff. 




The latest HD video gear from Canon and AJA 
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HoL|nks 

www.macoffice2008.com 

“Sneak Peek” site — not really all that sneaky, actually 

www.microsoft.com/mac 

Mactopia 

blogs.msdn.com/macmojo 

Office 2008 developers’ blog 


[PRODUCTIVITY] 



|2YTECH 

.com.au 


External Drives 



Flash/Promotional 

Drives 



ON YOUR ORDER OF 50 
OR MORE. 


Microsoft offers some 
details on Office 2008 
for Mac pricing 

M ICROSOFT’S Macintosh Business Unit used 
Apple Expo in Paris to release pricing infor¬ 
mation for the next version of Office for Mac. 
Office will ship in the US on January 15, 2008, and in 
Australia on 31 January. 

Office will be available in three versions: Office 2008 
for Mac ($US399.95), Office 2008 for Mac Home and 
Student Edition (US$149.95) and Office 2008 for Mac 
Special Media Edition ($499.95). Australian pricing had 
not been finalised at time of writing. 

Office 2008 for Mac remains the core suite that in¬ 
cludes Word 2008, Excel 2008, PowerPoint 2008 and 
Entourage 2008 (with support for Microsoft Exchange 
mail servers) and a set of Automator actions. A new 
bundle called Office 2008 for Mac Special Media Edi¬ 
tion features the Office 2008 applications and adds the 
Microsoft Expression Media digital asset management 
system. This edition also includes Exchange support and 
Automator tools. 

The final bundle is the home and student edition that 
gives users the basics of what Office has to offer. Ac¬ 
cording to Microsoft this version includes three user li¬ 
censes, but does not have Exchange support or Automa¬ 
tor workflows. 

All versions of Office 2008 for Mac support the new 
Open XML file format and are Universal applications 
that run natively on Power PC- and Intel-based Macs. 

Microsoft also started a technology guarantee program 
that will allow customers in select regions who purchase 
qualifying Office 2004 for Mac product to upgrade to a 
version of Microsoft Office 2008 for Mac for the cost of 
shipping, which in Australia will be $27. The upgrade 
guarantee started on 26 September (the day of the an¬ 
nouncement) and runs until the 29th of February 2008. 
Purchasers of the standard edition of Microsoft Office: 
mac 2004 in that time can upgrade to the Special Media 
Edition when it is available. 

— Jim Dalrymple and Matthew JC. Powell 
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[PDAs] 




[ODD SPOT] 


Hot|nks 

www.hp.com 

Not the barbecue sauce 

A fistful of iPaqs 

I T’S been a while since HP released a new handheld 
of significance but the iPaq range seems suddenly to 
have a new product targeted to almost every niche. 
The iPaq 100 series is an entry level PDA. Although it’s 
not a smartphone, it does have WiFi and Bluetooth and 
can be used as a VoIP handset. The 200 series boosts the 
screen to a 4" 480x640 VGA from the 100 series’s 3.5" 
240x320 display. 

The iPaq 300 shifts a gear by boosting the screen to a 
resolution of 800x480 and adds GPS to the package in 
addition to Office Mobile and Microsoft’s portable mul¬ 
timedia apps. 

Business users aren’t left out with the iPaq 600 and 
900 series smartphones. The 600 is being spruiked as a 
“Business Navigator” combining a 3G phone with a GPS 
receiver. The 900 has similar specs but adds a QWERTY 
keyboard putting it in direct competition with the Black- 
Berry 8800 series. 

Local releases aren’t yet confirmed but the 100 and 
300 series are expected by November 2007 and the oth¬ 
ers next year. — Anthony Caruana 


Hottjnks 

www.computer-choppers.com 

For the Mac nut with everything 


MacBook Gold?!? 


M ANY Mac users have been patiently craving 
a visual makeover of the MacBook Pro line. 
After all, Apple’s professional laptops have 
looked much the same since the aluminium-exterior 
PowerBook G4 debuted back in January 2003. 

If you’re tired of waiting — and you’ve got deep pock¬ 
ets - Computer Choppers in Oregon, USA provides ser¬ 
vices for those looking to customise the looks of their 
laptops. The company’s flagship 
service is a complete refinishing 
of your MacBook Pro, transform¬ 
ing the laptop’s metal finish from 
anodised aluminum to chrome, 
copper, 18k or 24k gold, nickel, or 
black nickel; you can also choose 
between, brushed, matte, or pol¬ 
ished finishes. 



Hot Mnks “™ LEI 

blog.palm.com 

Why the Foleo went 

Palm kills the Foleo 

E ARLIER this year Palm founder Jeff Hawkins 
showed off his latest invention - the Palm Foleo. 
Touted as a companion device for the Treo, it was 
hard to tell if it was souped-up PDA or a dumbed-down 
laptop. 

Just a few short months later, Palm CEO Ed Colligan 
has killed off the Foleo, citing the need to consolidate 
the Palm marque on a single, software platform. That’s 
interesting given that the Treo line ships with both Win¬ 
dows Mobile and Palm OS flavours. More likely the fact 
that the product was killed off just as it was ready to 
ship was because there simply didn’t seem to be a mar¬ 
ket for a $US600 device (local pricing was never an¬ 
nounced) when a fully-fledged - albeit Windows — lap¬ 
top can cost less. 

However, Colligan did promise a Foleo II (can you do 
a sequel without releasing the original?) that’ll be based 
on Palm’s new mobile software platform. Given that 
we’ve been waiting for a new version of Palm OS for 
several years we’re not holding our breath. 

— Anthony Caruana 


Since Computer Choppers’ work is all custom, the com¬ 
pany doesn’t currently have a traditional online store; 
you contact them with a description of what you’re look¬ 
ing for and they send you an estimate. A refinishing costs 
$US800 to $US2500, depending on the finish. The least- 
expensive treatment is polished aluminium or nickel, with 
gold and black nickel at the high end; the price to refin¬ 
ish a 15-inch MacBook Pro in 24k gold averages around 
$US1500. The cost of the service includes repainting the 
non-metal parts - the keyboard, the trackpad, and the 
bezel around the screen — to match the metal finish, as 
well as the re-engraving of the newly-painted keys. 

Adding a coat of rare metal isn’t the extent of the com¬ 
pany’s offerings. Computer Choppers can also replace 
the MacBook Pro’s white, plastic Apple logo with some¬ 
thing more attractive — and more expensive. Customers 
can choose cubic zirconia if they’re getting close to the 
limit of their tricking-out budget, or go nuts with real 
diamonds. You can also opt to remove the Apple logo 
altogether and have the company use your own logo 
design. Of course, going this route pushes the cost of 
the customisation well into the stratosphere - prices for 
logo customisation range from $US500 to as much as 
$US 10,000! — Dan Frakes 
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HotJjQkS 

www.native-instruments.com 

More new releases than you can poke a baton at 

Restless Natives 

N ATIVE Instruments has released five Mac prod¬ 
ucts, all compatible with Logic, Pro Tools and 
Cubase/Nuendo or any application that supports 
VST/Audio Units/RTAS. 

Komplete Synths ($649) contains four software syn¬ 
thesisers: Absynth 4 (modular synth, more than 1200 
presets), Massive (bass and lead sounds), FM8 (FM syn¬ 
thesis including replication of all Yamaha DX series 
synths) and Pro-53 (emulation of the Prophet-5 synth). 
There’s a lot of bang for your buck here. 

Komplete Classics ($649) is for the more acoustically- 
minded. Akoustik Piano emulates three grand pianos 
and an upright piano (the Steinway D™, Bechstein D 280, 
Boesendorfer 290 Imperial and the Steingraeber 130 up¬ 
right). Elektrik Piano covers off four well-known pianos 
(Fender Rhodes MK I and MK II, Hohner Clavinet E7, and 
the Wurlitzer A 200). 


Kontakt 3 ($649) is the latest iteration of Native Instru¬ 
ments’ sampling platform. For your money you get six 
collections of instruments: Orchestral, World, Vintage, 
Band, Synth and Urban Beats, making over 1000 sounds 
totalling 33GB. 

Guitar Rig 3 ($849) is a virtual guitar and bass studio. 
Your instrument is connected to the provided foot pedal, 
which then gives you access to the 17 guitar and six 
bass cabinets, 12 amplifiers, 44 effects and nine adjust¬ 
able microphone positions. If you have a laptop, then it 
and Guitar Rig 3 would make a formidable live perfor¬ 
mance unit. 

Komplete 5 ($1699) is a significant bundle of applica¬ 
tions that includes: Kontakt 3, Guitar Rig 3, Massive, 
Reaktor 5, Absynth 4, Battery 3 (a dedicated drum sam¬ 
pler), Akoustik and Elektrik Piano, B4 II (B3 organ emu¬ 
lator), FM8 and Pro-53. If you’re not afraid if throwing 
all your eggs in one company’s basket, this bundle would 
come close to covering all the bases. It’s also reasonable 
value for money, particularly if you add up the cost of 
purchasing the bundled applications separately. 

The Australian distributor is Major Music 1300 306670 
and all products should be available by the time you 
read this. — David Holloway 


[MUSIC] 
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Disc Publisher 
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NETWORK PUBLISHER 


Burn and Print DVDs, CDs and Blu-ray™ Discs... Automatically! 


• 20 Disc Capacity 

• One DVD/CD Drive 

• 4800 dpi inkjet printing 

• Blu-ray™ version available 


• 100 Disc Capacity 

• Two DVD/CD Drives 
•4800 dpi inkjet printing 

• Networking Software 


• 50 Disc Capacity • One DVD/CD Drive 

• 4800 dpi inkjet printing • Embedded PC 

• Direct Network Connection 

• Blu-ray™ version available 


Primera is the world's best-selling, most award winning brand of CD, DVD and Blu-ray™ disc publishers. We offer a broad 
range of automated disc recording and printing solutions for all needs. Visit us on the internet at www.primera.com.au 
if you are in Australia, or www.primera.co.nz if you are in New Zealand. Or email sales@primera.com.au for a free sample disc. 



PROUDLY 
DISTRIBUTED BY 


Region4 Pty Ltd 

3 Wandarri Court Cheltenham Vic 3192 
Ph +61 3 9585 8383 Fax +61 3 9585 8377 
www.primera.com.au 


Region4 New Zealand Ltd 
300 Richmond Road Grey Lynn, Auckland 
Toll Free: 0800 450 302 Fax +64 9 353 1682 
www.primera.co.nz 


Bravo is a trademark and Primera is a 
registered trademark of Primera Technology inc. 
All other trademarks are the property of their 
respective owners. © 2007 Region4 Pty Ltd 


PRIMERA 

TECHNOLOGY, INC. 




















Divine Design Creative Services (03) 9387-2797 




“£> Streetwise.com.au 

STREETWISE SOFTWARE P/L 

Latest Macs | Mac Memory J[ iPods & Accessories | Free Training | Great Prices 




Authorised 
Solutions Reseller 






SS CREATIVE SUITE 3 

$ design standard 


uPrS BECREAT 'VE SUITE 3 
WEB STANDARD 


iPod nano 4GB Silver only 


Videos 

Photos 

Podcasts 

Extras 

Settings 

Shuffle Songs 

Now Playing 


*Abobe student versions are available only to Students enrolled at an accredited public or private primary or secondary school providing full-time 
instruction or full or part time students enrolled at Higher Education establishments defined as accredited public or private university or college that 
grants degrees requiring not less than the equivalent of two (2) years of full-time study. 




iPod classic 80GB 




d21TB 

BigDisk Extreme 

FireWire 800/400 
USB2.0 Hard Drive 


iPod classic 160GB 


Porsche P3 500GB 
USB2.0 External HDD 
See Website CTiT3 
for Hot Price ||-|j 


Rugged 250GB 

FW800/40 0/USB2.0 
portable ■sjsfsra 
Hard Drive |S38 


Professional Direct Drive 
USB Turntable 

• Convert your vinyl to digital 

• Direct Drive Turntable with aluminium platter. 

• 33^, and 45 RPM 

• Digital USB output & analogue RCA 

Phono/Line output. ___ 

• Adjustable pitch control Fi ffifew 


iPod touch 8GB 


iPod touch 16GB 


STREETWISE 


•Tunes 


Bit* /A9\ BOIO A1AA /rcs r MasmrCarcl,AiW&Ufnet's. rr;r-^ ro -.. 

PnS (03) 9818 2100 826 Glenferrie Rd, Hawthorn Victoria 


Streetwise and the Streetwise Logo are registered trademarks of Streetwise Software Pty. Ltd. Mac and iPod are trademarks of Apple lnc. f registered in the U.S. and other countries. 


Prices and specifications correct 18/9/07, but may be subject to change without notice. Errors and omissions excepted. 
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www.bose.com.au 

Bose 

iPod Gizmo of the month: 
Bose SoundDock Portable 

W HAT’S so special about the SoundDock Por¬ 
table? Aren’t there tonnes of other similar 
iPod-docking speaker systems, most of them 
a whole bunch cheaper than this one? 

Yes and no. Yes, the Bose SoundDock came out a 
while ago, but no, this is hardly a comparable device. 
Yes, there are other similar cheaper devices, but none 
offer anything like the sound quality (or even the sheer 
volume) of the SoundDock Portable. 

Bose has gone right back to the drawing board with 
this system, trying to overcome the multiple problems 
plaguing devices in this category (including the original 
SoundDock). Namely: how do you get such small speak¬ 
ers to produce a good, rich sound, including powerful 
bass, and once you’ve solved that one, how do you get 
decent battery life? Bose co-opted the speaker technol¬ 
ogy from its renowned Wave system and added heavier, 



denser magnets to increase the acoustic output. A re¬ 
chargeable Lithium-Ion battery and switching amplifi¬ 
ers maximise battery life. 

But even that’s not the coolest part. The speaker vent 
doubles as a handle, making for a more efficient design, 
for one thing. Plus the Dock rotates back into the body 
of the device for carrying - like the entrance to a mad 
scientist’s secret lair. 

And the best thing? The SoundDock Portable can 
charge the iPod’s battery even when it’s not connected 
to mains power. That is, as far as I’m aware, unique in 
this type of device. 

And all this for $549 (an optional carry-case costs 
$99). Yes, it’s pricey, but there isn’t a device like it that 
comes near it for sound quality and the convenience of 
charging your iPod on the go. Contact Bose on 1800 023 
367 for more details. — Matthew JC. Powell 


MUG activities, 



November 2007 


[USERS AND 
GROUPS] 


Thu 1 

ACT Apple Users Group [ACT] 
www.actapple.org.au 
TasMac [TAS] 

groups.yahoo.com/group/tasmug 
Fri 2 

SA Apple Users Club (SAAUC) [SA] 

www.saauc.org.au 

Sat 3 

AUSOM Incorporated [VIC] 
www.ausom.net.au 
Mon 5 

Southern Highlands Macintosh Users’ 
Group — SHMUG [NSW] 
www.shcug.org.au 

Sydney Apple Macintosh Users Groups 

— AMUG [NSW] 
homepage.mac.com/sydamug 

Gold Coast Macintosh User Group [QLD] 

www.goldcoastmacusers.org.au 

Tue 6 

MacTalk — Newcastle & The Hunter Ma¬ 
cintosh User Group [NSW] 
groups.yahoo.com/group/MacTalk 
Western Australia Mac User Group 

— WAMUG 
www.wamug.org.au 

North Queensland Macintosh Users 
Group - NQMUG [QLD] 
www.nqmug.org 


Wed 7 

Toowoomba Apple & Mac UG — TAAMUG 
[QLD] 

www.taamug.org.au 

SA Apple Users Club (SAAUC) [SA] 

www.saauc.org.au 

Club Mac [NSW] 

www.clubmac.org.au 

Sun 11 

Gold Coast Apple Users Group [QLD] 
home.worldlink.com.au/ 
appleserv/GCUsers.html 
Mon 12 

Southern Highlands Macintosh Users’ 
Group - SHMUG [NSW] 
www.shcug.org.au 

Macintosh Users Group Sunshine Coast 
(MUGSUNCO) [QLD] 
www.mugsunco.org.au 
Tue 13 

Macintosh Multimedia Group [3MG] [VIC] 
www.ausom.net.au/multimedia.html 
www.imug.com.au 
Wed 14 

Bellarine Mac User Group - BMUG [VIC] 

www.bellarinemac.org.au 

Coffs Harbour Mac User Group [NSW] 

groups.yahoo.com/group/coffs_mac_users 

Retirees & Others 

www.ausom.net.au/retirees.html 

Club Mac [NSW] 

www.clubmac.org.au 


Sun 18 

Apple-Q [QLD] 
www.apple-q.org.au 
Mon 19 

Southern Highlands Macintosh Users’ 

Group — SHMUG [NSW] 

www.shcug.org.au 

Byron Shire Macintosh Users Group 

— BSMUG [NSW] 
www.ozshop.net/bsmug 
Wed 21 

Melbourne CocoaHeads [VIC] 
www.melbournecocoaheads.com 
Thu 22 

BEAUT (Bendigo Education Apple Team) 
[VIC] 

www.beaut.org.au 

Central Victorian Macintosh Users Inc 

— CVMU [VIC] 
www.cvmu.net 

iMug (Internet Macintosh User Group Inc) 
[VIC] 

www.imug.com.au 
Sat 24 

Geraldton Macintosh User Group [WA] 

www.gmug.org.au 

Mon 26 

Southern Highlands Macintosh Users’ 
Group —SHMUG [NSW] 
www.shcug.org.au 

— Nicholas Pyers 
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3 TeraBytes of Storage 

2 Superior NAS Products. 
1 Innovative Company. 


TeraStation PRO II 


Professional Grade 



TeraStation Pro 



TS-H1.0TGL/R5 (1.0 TB) 
TS-H2.0TGL/R5 (2.0 TB) 
TS-H3.0TGL/R5 (3.0 TB) 


To learn more about Buffalo's TeraStation family of 
high performance network storage solutions, go to 

www.buffalo-asia.com 


Now available at: 

harristechnobgy ^ Distributed Unideri 

Uniden Australia Ply Ltd and Buffalo Inc. have formed a strategic alliance. Buffalo Inc. Buffalo logo, AirStation, DriveStation, Di 
Inc. The names and logos of other companies mentioned herm belong to their respective owners 


TeraStation UVG' 


Multimedia Server 



HS-DH2.0TGL/R5 (2.0 TB) 
HS-DH3.0TGUR5 (3.0 TB) 


BUFFALO 

STORAGE WIRELESS MULTIMEDIA MEMORY 















































Hotjjnks 

www.last.fm 

www.myspace.com 

www.meemix.com 

www.imeem.com 

www.mog.com 

The next big thing? 


Musos discover social networking 


Recently Listened Tracks (edit/see more) 

The Triffids - The Seabirds 

My Friend the Chocolate Cake - The Mangrove Song 
Mike Oldfield - Family Man 

©Feeds ▼ 9 Embed.'add this ▼ H Add to faceoook 


Aural pleasure. 

Share your musical 
tastes and the 
tastes of others. 


[MUSIC] 


Y OU’VE probably heard the term “social network¬ 
ing” thrown about in the media, probably with 
the words MySpace or Facebook in the same 
sentence. Social networking is all about meeting people 
with similar interests, geographical location or educa¬ 
tion. MySpace was the first major success, predominant¬ 
ly amongst teens and young adults. Facebook also has a 
heavy young adult demographic. There’s so much more 
to social networking than those two sites, particularly if 
music is your focus. 

Although MySpace is a broad-based social networking 
site, it does have MySpace Music that allows musicians 
to host some of their music for free as well as offering 
music streaming for MySpace users. There are well over 
thirteen million pieces of music to listen to over a good 
range of genres. 

The social side occurs through the blogging and com¬ 
menting components of each user’s page as well as 
the option to add friends. Let’s say you love Sydney- 
based string outfit FourPlay. Once you’ve registered on 
MySpace, you can request FourPlay add you as a friend. 
When they accept, your profile graphic appears on their 
page and vice versa. You can then also post a comment 
on their page or comment on a blog post they’ve done. 
You can also add an artist’s music to your MySpace page 
so that it plays when people visit. 

Over the pond. UK-based Lastfm has been around a 
few years now and has continually evolved. “Scrabbling” 
is the centrepiece of this music-dedicated community. To 
scrabble, you need to download the Last.fm application, 
which automatically detects when you are playing music 
via iTunes and uploads (scrabbles) the details to your 
Last.fm profile. This allows you to recommend music 
you like to others on Last.fm, plus all scrabbles feed into 
the playlists generated on the site. 

The Last.fm application provides its own enjoyment 
through the biography and graphics for each artist - I 
found it all a bit compulsive reading about each artist. 
There’s also discussion forums and the ability to buy 
most songs via Amazon. Would be an obvious model for 
iTunes as it continues to evolve. 


Like-minded types. Imeem has also been around a 
couple of years and offers very similar options to Last.fm 
and MySpace. Groups and playlists form the backbone 
of the service with the ability to blog about any artist or 
share photos and videos. Each song you listen to can be 
purchased via iTunes or Amazon. I was also impressed 
at the sharing options for each track - one click adds to 
other services like MySpace, Facebook and Blogger. 

MOG is similar to Last.fm in that you download an 
application that uploads song information to a web 
site. The information gained is used by MOG to link 
you up with other uses that have similar music prefer¬ 
ences. Again, there’s plenty of opportunity to comment 
on music and share new information. MOG also has a 
healthy amount of music news and music can be pur¬ 
chased via iTunes or Amazon. 

New player. MeeMix is an Israel-based startup current¬ 
ly in its beta-phase (which you can sign up for). MeeMix 
is quite different to Last.fm in that your profile is the key 
driver of what music MeeMix feeds you. Every song on 
MeeMix’s servers has been broken down to a range of 
musicological features, which are them matched against 
the preferences you select as part of your profile. You 
then have a personalised radio station with music you’re 
very likely to enjoy. On the social networking side, you 
can provide song or album reviews, public postings on 
any issue and the ability to listen simultaneously to the 
same song as other playlist subscribers. If you want to 
hear a range of new music that matches your taste, then 
MeeMix is a worthwhile destination. 

The number of music-based social networking sites 
continues to grow but they all rely on a critical mass 
of music and users to succeed. Deciding on the service 
that’s best for you will depend on the music you like and 
the features you want to use to interact with others. For 
me, Last.fm has the polish and features that suit how I 
listen to music. That said, if you want to hear a whole 
range of new music, MySpace Music is hard to go past. 

All the services mentioned are free so have a play with 
them all and at the very least you’ll broaden your musi¬ 
cal horizons. — David Holloway 
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www.tropic.com 

The Tropfest empire 


John Poison: Tropman 


T HINKING of putting together a Tropfest film (the 
2008 signature item is “8”)? John Poison, Director 
of Swimfan and Hide and Seek and Founder of 
Tropfest, tells us what makes a good Tropfest film as well 
as what’s new at Tropfest 2008. 

AMW: What’s your take on how Tropfest has 
developed? 

JP: If you could get in a time machine and go back 
to ’93 when it started, most people had never heard of 
short films. Short films were something that film stu¬ 
dents made. I knew about them because being an actor 
and aspiring filmmaker it was definitely part of my real¬ 
ity. But even then short films were, in my opinion, often 
pretty high brow - sometimes pretentious, sometimes 
basically unfathomable. 

But also around ’93 video cameras became more ac¬ 
cessible to most people. I made my short at the time on 
a video camera for about $100, called Surry Hills 902 
Spring Roll. I just decided to show it at the Tropicana 
Cafe where a lot of the film had been shot, and that was 
kind of the beginning. 

I take very little credit for how it’s grown except I did 
try and stick with it and try and get the street shut down 
and the like. It was the filmmakers themselves with all 
this enthusiasm and talent to make films that people 
wanted to see. Over the years films got better, we got 
more of them, audiences got bigger and, you know, the 
rest is history. 

AMW: Are shorts a real bridge to a 
career in film? 

JP: There’s no better way to be¬ 
come a filmmaker, television direc¬ 
tor, producer, or commercial director 
than short film. It’s affordable these 
days. Many of the winners or final¬ 
ists over the years have cost so little, 
or sometimes five hundred dollars 
or whatever. Very rarely have they 
cost thousands of dollars. It can be 
a break for everyone involved and I 
think a smart director can figure that 
out. That’s what I did. When I was 
in short films I would go to someone 
who would maybe have a career as 
a Second Assistant Director and say, 
look, I’ll make you the First Assistant 


Director. Same with the DOP, sound recordist, actors, or 
anybody else. 

AMW: And now there’s the Trop Junior offshoot? 

JP: Yeah, over the years we’ve had, from time to time, 
surprisingly young entrants at Tropfest. We think there’s 
great potential for a whole batch of new films and new 
filmmakers to come through. What’s interesting to me is 
whenever I read an interview by Scorsese, or Spielberg, 
or a lot of these people who have made careers out of 
filmmaking, nine times out of ten they talk about how 
they had a Super 8 camera or an 8mm camera when they 
were very young. It seems to me that as well as a lot of 
fun, this is a way to help nurture some legitimate careers 
in the future. 

AMW: Often video is dismissed compared to dance, 
theatre, or painting in schools. Do you think this 
could help to change that? 

JP: Oh I certainly hope so. There’s a lot of things I love 
about Australia, one of them is their love and obsession 
with sport, but if some of that could rub off on film¬ 
making I think it would be a great thing. I hope this will 
encourage all kinds of teachers and students to make 
films together. I think there’s absolutely nothing to be 
lost from more excitement, rather than just for the dance 
and art things that we’ve all grown up with. Film is an 
incredible medium, obviously becoming more and more 
powerful every day. It’s not all about cinemas anymore. 
It’s about television, the internet and other mediums. 
AMW: How does someone make a standout Tropfest 
film? 

JP: The first thing to do is do it. Not talk about it, not 
think about it, just get out and do whatever it takes. That 
separates people who are really passionate about it and 
people who just want to talk about it. 

The most successful examples of Tropfest films are 
those where the filmmaker is not afraid of their own 
voice. That’s why people go to the cinema - to hear your 
story and how you want to tell it, and not to follow the 
rules. I think that’s something all filmmakers could do a 
bit more of. When I go to the movies I want to see what 
someone’s unique perspective on the world is, not just 
the sort of re-hashing of an old one. 

Going back to films I remember, what I’ve responded 
to is something where you feel like there’s only one per¬ 
son that could make this and that’s the person who made 
it for Tropfest. ^ 
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DLO - iPod Classic Range 



DLO - iPod Nano Range 



DLO HomeDock 
Music Remote 

Dock & control your iPod while you 
browse & control wirelessly from 
anywhere in the house. Displays 
iPod instantly. Build a playlist on the 
fly, charge your iPod & Music 
Remote in the base dock. 

Ready to go out of the box. 



DLO AutoPair 

Two port USB Charger; 

Charge your phone and iPod/MP3 
player simultaneously while on the 
road. Intelligent fuse protected 
charger bulb takes up no more 
space than typical single chargel 



DLO PowerBug 


USB A/C Charger is a Made for 
iPod Authorised Product. So you 
know that you are getting quality. 
Charge your ipod or any other 
USB device. 



your lifestyle :: your choice 


local resellers contact hipgizmos.com For more product details visit dlo.com 


Available from all major retailers For 


sales@iworldaustralia.com.au web iworldaustralia.com.au 


phone 03 9532 3300 fax 


03 9532 3211 email 





























[SHAREWARE 

HIGHLIGHTS] 


Hotjfnks 

www.ausmac.net 

All the software listed here can be found there 


Off the net 

YA11.2 £2 Shareware X (10.4) Intel 

YAI (You Are Invited!) translates incoming meeting 
requests from Outlook/Exchange, Google Calendar and 
Zimbra into a format that iCal can understand. It sim¬ 
ply plugs into Apple Mail and monitors your incom¬ 
ing mail. When one of the aforementioned calendar 
requests comes through, it automatically shunts the 
correct information over to iCal and leaves it in your 
appointment request list. Brilliant! And it took a share¬ 
ware author to think of it - YAFTSBIM (Yet Another 
Feature That Should Be In Mail). 

Twicetab 1.3.1 Freeware X (10.4) Intel 

Make Safari a bit friendlier: this utility makes it pos¬ 
sible simply to double-click a blank area on the Safari 
tab bar to get a new tab. 

Voice Candy 1.1.6 $US12.95 Shareware X 
(10.4) Intel/ PC 

What Photo Booth is to photos, Voice Candy is to au¬ 
dio. It comes with 12 voice distortion effects including 
Darth Vader, a chipmunk and more. You can also set 
voice reminders for yourself or for members of your 
family... “Empty the bin Luke... I am your father...” 

Flux 1.0.15 $US49.00 Shareware X (10.4) 
Intel/ PC 

This new visual web site editor allows you to create 
pages with Web 2.0-style interactive features without 
knowing Javascript programming. You can also resize 
and manipulate images within the program and drag- 
and-drop them on the page, while still outputting valid 
XHTML/CSS. You can edit the code yourself if you 
want, too. 

Schreiben 2.0.2 $US4.95 Shareware X (10.4) 
Intel/ 'PC 

If you’re sick of waiting for the Intel-compatible ver¬ 
sion of Word, you might like to try this tiny word pro¬ 
cessor, which is lightweight and fast, but includes all 
the essential features like tables, image placement and 
resizing and compatibility with the Word file format. 
Yes, it’s pretty bare-bones, but so is the price. 

MoviePod 1.22 $US10.00 Shareware X (10.4) 
Intel PC 

Convert movies for your video-capable iPod super-eas- 
ily. It can read files in MOV, MPG, AVI, ASF, WMV, 

VOB, DV, FLC and any format supported by a Quick¬ 
Time plugin. Can do batch encoding so you can queue 
up a job lot of videos to chew through overnight. 


LameBrain 0.6 Freeware X (10.4) Intel/PPC 

If you are keen to get the best sound quality when rip¬ 
ping your CDs to MP3, the open-source LAME encoder 
is the way to go. The problem is, until recently, there 
hasn’t been a good visual front-end for Mac. This does 
the job nicely. 

LAME 3.93.1 Freeware X (10.4) Intel/PPC 

You’ll also need the LAME encoder binary to go with 
LameBrain. 

TunesText 0.7.3 Freeware X (10.4) Intel PPC 

Banish “bum de dum de doo” from your humming 
repertoire. This great Dashboard Widget displays lyrics 
for the song currently playing in iTunes. 

Amua 0.6 Freeware X (10.4) Intel 

If you’re a fan of the personally-tailored internet 
radio station/music recommendation service Last.FM, 
you should try out this alternative client for it. It sits 
neatly in the OS X menu bar playing streams, and 
submitting tracks you’ve played in iTunes into your 
Last.FM profile. 

Adobe AIR beta 2 Freeware X (10.4) 

Intel PC 

Adobe AIR lets developers create desktop apps using 
web programming skills (standard HTML, Javascript, 
AJAX and Flash). This downloadable app lets you 
run them. 

AIRpress 0.3 beta Freeware X (10.4) 
Intel/PPC 

An Adobe AIR application that lets you manage your 
Wordpress blog from your desktop rather than via a 
web browser. — Dan Warne 
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Sumajin Classic Bundle 


Sum 


Nano Bu 


in 


Sumajin Shuffle Bundle 


Silicon case, Screen protector, lanyard 
fasterner - smartwrap and funky earpads. 


Silicon case, Screen protector, lanyard 
fasterner - smartwrap and funky earpads. 


Protective casing, Smartwrap & Funky 
Colour coded for iPod Shuffle 





Sumajin Sleeves 

Protective neoprene case. Fits the 
iPod Touch - ipod Classic,ipod Video 
and Apple iPhone. 


Sumajin Smartwraps 

Smartwrap, winner of ID magazine's Design 
Distinction award, is a cord manager for 
portable stereo earphones. 


Sumajin Funkys 

Let's get's FUNKY !!! 

Color protective earpads for 
your earphones. 





your lifestyle 


your choice 


Available from all major retailers For local resellers contact hipgizmos.com For more product details visit sumajin.com 


phone 03 9532 3300 fax 03 9532 3211 email sales@iworldaustralia.com.au web iworldaustralia.com.au 
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Dan Warne 

remains passionate 
about the state of 
broadband in 
Australia. 


Getting connected with your Mac 


Hot ljnks 

www.staticice.com.au 

Find a cheap VoIP phone 


How to solidify your 
evaporating bank account 



W HEN I get my Telstra bill 
each month with the $33 
line rental, I feel like the 
wicked witch in The Wizard of Oz 
screaming, "I'm melting! I’m melting”. 
Except in my case, I’m a bloke, so 
I’m the wicked wizard, and it’s more 
like "argghh! My bank account — it’s 
evaporating!” 

Telstra, of course, argues that it 
is frightfully expensive to maintain a 
network the size of its national copper 
telephone network, and that is why it 
must charge so much line rental each 
month. On the other hand, mobile 
phone networks must cost a lot to 
maintain too, but who would put up 
with paying $33 a month just to have 
a mobile phone, with no included call 
value nowadays? 

Anyway, Telstra makes an 
exception to its horrendous line rental 
fees for customers that have defected 
to another carrier like Optus — at the 
time of writing, it had its cold-calling 
centre working overtime offering 
them a $59.95 plan that includes 
12GB of broadband, line rental and 
extremely cheap telephony as an 
inducement to come back. This offer 
is not available to current Telstra ac¬ 
count holders or anyone who rings up 
wanting it — just people who’ve 
actually voted with their feet and 
taken their business to another 
network. How’s that for looking after 
your loyal customers? 

It is, therefore, an absolutely mag¬ 
nificent development in the Australian 
telecommunications market that other 
telcos have finally got sick of being 
beholden to Telstra’s rates and are 
starting to build their own alternative 
telecommunications networks, with 


lower costs and far more rational 
monthly fees. 

Take Virgin Broadband, for example. 
It is a wholly-owned subsidiary of 
Optus and, for $60 a month, offers a 
home phone line with unlimited free 
calls to landlines and Virgin mobile 
phones nationally, as well as 4GB 
of medium-speed (500 - 700Kbps) 
broadband. The whole lot is delivered 
over Optus’s 3G mobile network 

Then there’s Optus Fusion which, 
for $69 a month, also offers unlimited 
free calls to landlines nationally and all 
Optus mobiles. You also get 2GB of 
high speed broadband through either 
Optus’ ADSL2+ or its cable network. 

Unfortunately, in both cases, cover¬ 
age is limited — with Virgin Broad¬ 
band, you have to be within Optus 3G 
coverage, and with Optus Fusion, you 
have to be within ADSL2+ or cable 
coverage. Unfortunately, due to the 
way ADSL2+ works (“ports" must 
be installed in batches at the Telstra 
exchange to service homes in the 
area) you may be in a coverage area 
but still not able to take up the offer if it 
has been especially popular with other 
residents in your area. 

Both offers go to show what a little 
infrastructure-based competition can 
do for an industry — substantially 
lower prices than have been seen in 
Australian telecommunications before. 

Until now, most of the telcos have 
been buying Telstra services whole¬ 
sale and reselling them under their 
own brand name, with value-added 
services attached. Telstra has fought 
tooth and nail to get these companies 


off its network so it doesn’t have to 
sell at pricing it claims is below cost. 
However, now that its wish is being 
granted, with telcos rapidly building 
out their own networks to free them¬ 
selves from their reliance on Telstra, 
they are able to offer much lower 
prices than Telstra does. The irony 
of this situation is that Telstra is now 
having to compete in a considerably 
more cut-throat market than it would 
otherwise have had to. 

Internet telephony company GoTalk 
recently launched a service called 
the “Aussie Pack” which, for $14.95 a 
month, provides unlimited free national 
phone calls and calls to mobiles on 
any network. There is no contract 
commitment either, so you’re free to 
leave the service if the call quality isn’t 
acceptable, or for any other reason. 

All you need is a cheap VoIP adaptor 
such as the NetComm VI00 or Linksys 
SPA-3102 (search Staticice for the 
best prioces — see "Hotlinks"), or a 
modem with a VoIP port built in, and 
you’ll be able to make calls with your 
existing home phone. 

If you combine that $14.95 GoTalk 
plan with a $33.45 “Homeline Part” 
line rental plan (Telstra’s cheapest line 
rental that can be used with ADSL2+) 
and a $30 ADSL2+ plan like Exetel’s 
46GB plan (6GB for daytime use, 
40GB overnight), and you’ve got all 
your broadband and phone calls for 
$78.40 a month — a pretty significant 
saving on what most people would be 
paying at the moment. 

After reading this article, it’s time to 
take action and halve your monthly 
phone bill. The half you’ve saved 
can be used for that CD you’ve been 
wanting, or a dinner with your loved 
one, a movie, a DVD, or whatever your 
heart desires — just don’t give it to 
your telco. ^ 
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I LOVE MY MAC! 

EXTRA PEACE OF MIND 

YOUR ULTIMATE PROTECTION 



Verey I 


Anti-theft software for Mac 


+ The eSleeve 

Not just your every day 
PROTECTION ! 


Special bundle Price of $99.99 


Have you ever thought what would happen if you lost your beloved Mac? 
Wondering if-only there is a way to track it? 

Now it’s possible with Verey I, ingenious & simple software that helps keep track 
of your precious machine, globally. When stolen, Verey I will start recording via a 
connected or internal video capture device (e.g. iSightj and sends an email to the 
owners predetermined email addresses. The email will contain the necessary network 
information: IP address, machine serial number, MAC Hardware Address and nearby 
wireless network, Video and Audio of the perpetrator. 

On top of the email sent, Verey I will also limit the usage of the machine by locking up the 
machine after a certain amount of time. During lock up, the machine screen will show 
details how to contact the owner and other information set by the owner. 

No subscriptions or annual fees. 

The eSleeve originally developed by NASA to reduce the impact of excessive G-force 
that pilots and astronauts experience during take-off and re-entry. The unique feature of 
Viscoelastic Memory Foam is it's incredible anti-shock properties. Bags made from this 
material take the shape of any object, once the weight or pressure is removed, it returns 
to its original form. Placing your valuable Apple notebook/Laptop into this foam can 

ensure a long and happy life! 


i 


Mac 

Universal 


world 


Available from all major retailers :: For local resellers contact hipgizmos.com :: For more product details visit antitheft.net.au 
phone :: 03 9532 3300 fax :: 03 9532 3211 email :: sales@iworldaustralia.com.au web :: iworldaustralia.com.au 

























Barrie Smith 



HotMnks 

www.imagescience.com.au 

www.des-pl.com.au/products/ 

Art paper 

www.adobe.com/digitalimag/pdfs/understanding_digitalrawcapture.pdf 

Shooting RAW 

homepage.mac.com/knarf/MacOSaiX/ 

Make your own mosaics 

www.cbu.edu/~jvarrian/applets/color1/colors_g.htm 

Experiment with mixes of RGB to create any colour you want. 


Print it right 

Printing a lab-quality photo at home means more 
than just sliding a sheet of paper into the printer and 
pressing the OK button. Here’s some tips on how to get 
the best results. 


I T’S lucky digital photography didn’t begin at the 
point where silver halide-based photography left the 
scene: as a negative image capture that needed to be 
printed as a positive image before you could recreate the 
scene as it was before the camera. 

These days you shoot your digital pictures, download 
to the Mac and look at ’em - all positive images, without 
the funny orangey look and reversed colours that nega¬ 



tive film has. What you took is what you see. And, in 
most respects, what you took is what you can reproduce 
in print. 

But before you get too excited, there are quite a few 
things you can do to ensure the original camera image is 
faithfully transferred to hard copy. 

There are four different types of printer out there and 
in common use to output digital images: 

Dye-based inkjet printers. Far and away the most popu¬ 
lar and, over recent years, has made remarkable advanc¬ 
es in ease of use, quality and archival longevity. Even 
sub-$100 printers can do a fine job printing photos. 
Pigment-ink printers. Racing up rapidly, both in terms 
of quality and longevity, as well as rapidly falling prices 
for models from Canon and Epson. Both pros and dis¬ 
cerning amateurs head for this method. 

Dye sublimation printers. These use a different method 
entirely and, until recently, their output was thought to 
possess extended archival life. But, as Hemy Wilhelm’s 
research has revealed, this is no longer the case. They 
still look good and have arguably the closest resem¬ 
blance to traditional silver halide prints. 

Colour laser printers. In my opinion, rapidly improving 
in quality. The image quality in some recent models is 
startling but the question of longevity is yet to be fully 
explored. 

However, it matters little what type of printer you use: 
the tips I’ll pass on to lift the quality of your prints ap¬ 
ply to all. 

Clear message. Whichever route you choose, there 
are some key issues you need to know about, knowledge 
of which will help you get the best results. 
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Pigment Of your imagination. Pigmented ink printers like this Canon Pro9500 
have raised the bar in print quality and longevity while lowering purchase price. 



WYSIWYG. It’s been a long time since I’ve typed that 
acronym, but the message is still clear: for most, if not 
all Mac owners, the issue of what you see on the screen 
is not a big issue, thanks to Apple’s Colour Management 
routines built into every Mac. If you doubt me, just ask 
any Wind-owners about the hassles they encounter in 
order to get a reasonable facsimile of the monitor image 
out to print. 

However, there are a few things you can do to make 
sure that you don’t fall into the cracks with colour man¬ 
agement - even on a Mac. 

First, check your monitor. Under the Apple menu go to 
System Preferences, then Displays. Once this is opened, 
tap the Color button and you have a multitude of choices. 
Select Adobe RGB (1998). At the base of the dialogue box 
is a slider for control of brightness: set it to mid point. 

Then in Photoshop go to Edit>Color Settings and se¬ 
lect Adobe RGB (1998) again; leave the other settings 
unless you know what you’re doing. That’s it. 

Add and subtract. There are two basic principles you 
must grasp before you grapple with printing: Additive 
and Subtractive colour. 

In additive colour (as used in monitors) the colours 
are added together to create the desired colour image 
— no colour means black, and combination of all co¬ 
lours in equal proportion equals white. In Subtractive 
colour (as used in most forms of printing) the colours 
are overlaid on a white background, subtracting from 
the reflectivity of the paper - no colour means white, 
and a combination of all colours in equal proportion 
equals black (more or less). 

Your monitor display involves mixing portions of 
the three primary colours: red, green and blue. Equal 


amounts of two primaries create a secondary colour 
- equal amounts of red and blue create magenta; blue 
plus green creates cyan; green plus red creates yellow. 

Mix unequal amounts of two of the three primaries 
for other colours - for example, two amounts of red 
plus one of green creates orange. It’s these odd mixes 
that cause the problem: red-blue mixes (purples and 
magentas) in particular often reproduce differently 
when printed. 

Colour printing uses cyan, magenta and yellow. These 
complimentary colours have a direct relationship to the 
primaries: red, green and blue respectively. By com¬ 
bining various proportions of the three complimentary 
colours you can reproduce virtually all colours on the 
printed page. Black (described as K for Key) is also usu¬ 
ally added because the CMY colours are inadequate to 
reproduce monochrome. 

In the digital printing process the additive monitor 
colours of RGB must be converted by your printer to 
the subtractive colours of CMY to create a colour print. 
In professional printing this is a specialised skill - that 
home inkjet printers can do it at all, much less well, is 
quite miraculous. 

Shoot it right. Many of the problems people encoun¬ 
ter in digital printing originate in the initial shooting of 
your image. 
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stmbags.com.au 


STM specialises in stylish and chic laptop bags that focus on fashion, function and versatility. To see our complete range, visit our website - www.stmbags.com.au 
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Take it all away. The CMYK structure of a printed colour image 
uses subtractive colour processing. 

If your camera offers the choice of JPEG, TIFF or RAW 
as the capture format, the optimum approach is to use 
RAW. Letting your camera write a JPEG effectively 
throws away some image data. Saving in RAW lets 
you fine-tune all the image parameters after the shoot 
- matters such as white balance and contrast. In RAW 
capture you don’t need to worry about the prevailing 
white balance: set it later and make the adjustments in 
fine increments. 

All cameras offer a range of capture sizes. If needed, 
you can choose a small size to store more pics on the 
same memory card - but this route limits the size of 
your final output. Better to buy a bigger card! 

The current slew of mid-priced digicams offer seven or 
eight megapixels on their CCDs. This can mean a final 
print size of up to 3264x2448 pixels or 28x2 lcm, so you 
have the choice of making a large A3-ish print or a very 
sharp A4 print - or you can even crop unwanted subject 
matter from the shot. 

Looked at from the other end, if you have captured a 
space-saving series of shots 1600x1200 pixels in size 
you will only be able to squeeze a batch of 14x10 cm 
prints out of them. Always shoot at your camera’s high¬ 
est pixel resolution. 

Blame the media. It’s imperative to choose the opti¬ 
mum paper to make your digital output. For me, premi¬ 
um high quality glossy paper is not my paper of choice 
100 per cent of the time. 

If I need to make up an album of shots taken on a 
holiday trip or perhaps a multiple image record of a spe¬ 
cial event, my paper of choice is a high quality coated 


paper of at least 90-120gsm weight that is semi matte in 
appearance. These pages, printed on one side, are then 
bound with a comb binder, complete with smart-look¬ 
ing cover sheet and clear acetate covers. All of these, 
some dating back ten years or more, are still in good 
nick, with full colour, no fading. I even have a few prints 
made on Mr REFLEX’S well-known 80gsm office paper 
hanging unprotected in my office that show no signs of 
fading after 12 years. 

However, if you really want optimum quality and seri¬ 
ously need to enjoy the printer manufacturer’s claim of 
extended longevity you really need to follow their direc¬ 
tives as far as using OEM inks and papers. The Epsons, 
Canons and HPs of this world have spent a lot of money 
and time getting the inks and papers to correlate - you 
can’t expect to get the same results in terms of quality 
and longevity if you use an ink made in a factory in 
China and papers made in Latin America. Cheaper, but 
not better. 

Don’t be afraid to use different media: the main print¬ 
er names also market high quality textured papers and 
some of the art papers are just fantastic to carry that 
special image. Top brands like Hahnemuhle, Crane and 
Innova are just three that market papers with archival 
properties, due to their manufacture from 100 per cent 
cotton rag material. With the rag-based papers you do 
of course forego the printer maker’s promise of extended 
print life. 


The max. These days there are printers that offer a 
card slot so you can slip your SD, CF, Memory Stick or 
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Put it all 
together. 

Additive light, as in 
a monitor display, 
works with red, 
green and blue. 


Green+Blue = Cyan Red+Blue = Magenta Green+Red = Yellow 

whatever into the printer as well as connect directly to 
your digicam. 

For me, the best method to ensure top-quality prints 
is to preview the images on your Mac, tweak and twist 
the rendition with the help of Photoshop or similar, then 
output to the printer. Whilst the printers with card slots 
mostly have a preview LCD screen, the tweak options to 
brush up your images are pretty useless when it comes 
to extracting the max out of a picture. 

Variations. A common error in polishing images is to 
take the corrections too far. You may need only subtle 
changes to make the picture sing and dance on the print. 
So take it easy. 

Your monitor may display the alterations as major ad¬ 
justments, whereas your printer is far more sensitive to 
subtle corrections. This is caused by the snail-like chang¬ 
es in the monitor’s phosphors. 

An excellent approach when printing important images 
on expensive paper is to run a series of smaller test prints 
on the same type of paper; a batch of A6 (10.5x14.8 cm) 
images incorporating a range of alternative looks will 
quickly set you on the right road to a successful print. 

Make a series of test prints without resampling and 
at the original 300dpi print setting. Then, when you’ve 
decided on the right style reset the image back to its 
original size and print away. You’ll not only enjoy a sav¬ 
ing in ink, but get the print output closer to your final 
preferences. 

Load your image from the flash memory card into the 
computer, fire up Photoshop and set the resolution of the 
image before you do anything else. In Photoshop go to 
Image>Image Size: the image will probably be described 
as having a resolution of 72dpi. 

A resolution of 72dpi is fine for viewing on screen but 
useless for printing. So you should reset the resolution 
to 300dpi. Notice how the height and width shrinks to 
about a quarter. Now you’re assured of a sharp output. 

You can also use a resolution setting of 200 or 225dpi, 
especially with larger prints that would be viewed at a 
greater distance. 

Next, negotiate with your printer as to the page setup, 
the size of paper you want to use (A4, A3 etc) and its 



orientation (landscape or portrait). Then in the print dia¬ 
logue box, select the paper type and be as specific as you 
can: photo quality gloss papers use a hell of a lot more 
ink than plain paper - that’s how high quality and ex¬ 
pensive papers deliver such standout results. Use a gloss 
paper setting for plain paper printing and you’ll get ink 
laid on the paper as thickly as jam - plain paper just 
can’t absorb the extra ink. 

So, out pops your print. Place it aside for an hour or so 
it can dry completely. 

Fun ways. There’s a lot of fun awaiting you at the 
printing stage: you can make panoramic prints, mini 
sticker prints or mosaic prints for starters as well as 
many other novel output methods. Printing onto t-shirts, 
mouse mats and similar are other options but, frankly, 
I’ve never got much of a buzz from these. 

Here’s a novel tweak: transform part of a colour shot 
to B8tW to isolate and emphasise a portion of the pic¬ 
ture. Select a shot; in Layers duplicate the image; con¬ 
vert this layer to B8tW (Image>Adjustments>Black 8t 
White); with the Eraser remove the areas you want in 
colour. Voila! 

Photo mosaic prints are another fascinating avenue. A 
photo mosaic is a large print that’s made up of hundreds 
(or even thousands) of smaller images. Viewed from a 
distance, the tiny images merge to form the final picture 
- much in the manner that tiny mosaic tiles can form a 
composite picture. 

One of the best and easiest ways to get into photo 
mosaic printing is to use the free MacOSaiX application. 
You simply tell it what picture you want to convert into 
a mosaic, define the type and size of the mosaic, and tell 
it where to get the pictures to use as “tiles” (it can even 
grab them from Google image searches). Then go make 
a sandwich. There are commercial mosaic applications 
with more features, but MacOSaiX is far and away the 
best in its price range. 

The last word. These tips may not make you into a 
great photographer, but they probably will help you get 
a little more quality out of your home printer. A little 
knowledge can go a long way. ^ 


THE SUBTRACTIVE COLOUR MIX 


Ink Colour 

Absorbs light 

Reflects light 

Printed as 

Cyan 

Red 

Green & Blue 

Cyan 

Magenta 

Green 

Red & Blue 

Magenta 

Yellow 

Blue 

Red & Green 

Yellow 

M + Y 

G + B 

Red 

Red 

C + Y 

R + B 

Green 

Green 

C + M 

R + G 

Blue 

Blue 
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My Mac Australia 


Premium 

Reseller 


Be ready for Christmas! 



With Mac OS X Leopard's 
backup solution Time Machine 
just around the corner, have you 
considered backup hardware? 


Backup is essential for anyone who values their 
files and work. Put a price on your data to see how 
important it is to you to have a backup solution. 



Secure your iPod for Christmas NOW! 
Don't miss out! 




LaCie Porsche external hard drive 
FireWire & USB connection 
500GB $275 or 750GB $419 



elano eskin iPod nano & classic covers 
Armband, cover, lanyard & screen protection >30 



Edifiei 


Edifier IF300 iPod speakers $149 






Altec Lansing 

Altec Lansing IM600 iPod speaker 
FM tuner, remote, rechargable battery $299 


Advantage Training 

For beginners or advanced, we have 
comprehensive training available to 
get the most out of your Mac. 

For more information visit. 
www.mymacaustralia.com.au 


Service 

Service repairs for all modern Macs, 
warranty iPods, iPod battery 
replacements, AppleCare service 
hardware support and on-site setup. 



My Mac Australia 
Flinders Street Store 
172-192 Flinders St 
Melbourne 


03 9662 9666 

www.mymacaustralia.com.au 


E&OE 






















Fleur Doidge 
believes everyone 
has a story to tell. 



HetHjnks 

www.compnow.com.au 

Computers Now 

www.icorp.com.au 

Computers Now’s creative arm 


A family affair 


C OMPUTERS Now is a family 
concern if ever there was one. 
Started off in 1990 by hus¬ 
band and wife team Carole and Jes- 
sel Rothfield, the reseller has grown to 
include more than the usual number 
of sisters, aunts, nieces, mothers and 
daughters as the top echelon of man¬ 
agement. And there are more sons 
and daughters waiting in the wings. 

Starting off at a rather inauspicious 
time Apple-speaking, as the excessive 
80s gave way to the sober 90s, this 
Melbourne company has seen good 
times and bad. Today the reseller is 
helmed by joint managing director 
team Pam Rothfield — daughter-in- 
law of Carole and Jessel — and Renai 
Ingersole (nee Lawrence). 

Renai Ingersole, who is daughter of 
previous managing director and third 
shareholder Judy Lawrence, has been 
working at Computers Now since 
the early days. The Rothfields had a 
take on computer reselling gleaned 
from the US experience — Carole 
was American by birth. In the States, 
the couple had seen Apple becom¬ 
ing a very popular brand, but there 
wasn’t anyone trying to achieve the 
same thing in Australia at that time, 
according to Ingersole. “At that stage, 
certainly in Melbourne, Apple resellers 
were more focused on niche markets, 
as far as targeting graphic design and 
that sort of thing," she said. 

The Rothfields started Comput¬ 
ers Now, and in 2007, the reseller is 
stronger than ever, with eight locations 
across Australia, standing squarely 
on its four pillars: education; services 
an integration; retail and professional; 
and creative. 

Ingersole indicates that it’s this four¬ 
square balance that Computers Now 


has aimed for, and that has contribut¬ 
ed to its ongoing success. "Comput¬ 
ers Now, early on, was a generalised 
reseller running from a single location. 
We sold to everyone, really. We had 
sales staff for all areas but it changed 
after the Buzzle debacle," she said. 

Increasingly, the managers of 
Computers Now began to see that 
putting all one’s eggs in one basket 
really wasn’t the best way to ensure 
the reseller’s future. Then Apple itself 
made it known that it had views on 
the value and performance of very 
general, non-specialised resellers. 

“We agreed," Ingersole said. “When 
individual people cross all the areas 
[in a business], it tends not to be so 
effective.” 

So Computers Now got busy build¬ 
ing genuinely specialised parts to the 
business. That kind of diversification 
evolved into a long-term plan, which 
has only come to near-full fruition in 
the last 12 to 18 months. “Today, we 
run our four different business mod¬ 
ules separately,” Ingersole said. 

Ingersole was promoted to director 
and third shareholder in 2001, after her 
mother, Judy Lawrence, stepped away 
from a more active role in the business 
in about 1999. These days, she does a 
lot of sailing, according to Ingersole. 


Silence is strength. You don't 
need to trumpet certain things out 
loud, to all and sundry. And so it has 
proven with Computers Now. This 
team has run this company for nearly 
18 years, quietly and steadily staying 
focused on the game and growing 
the business. 

Although it’s a profitable company, 
expecting revenues this year in the 
order of $70 million, even today, 
references to Computers Now in the 
media are relatively rare. Yet they’ve 
continued working away, ignoring 
the generation gap and spectre of 
potential family squabbles. They’ve 
built a diverse and stable company 
that seems notable in part for its abil¬ 
ity to get on with the work of selling 
computers, avoiding the public eye 
so courted by some other resellers. 

The education sector is a hotly- 
contested market in Australia — for 
PC resellers as much as for Apple. 

Yet Computers Now can boast deals 
with such prestigious clients as the 
University of Melbourne and the 
University of NSW — where it opened 
an Education Centre as the UNSW 
Authorised Apple Education Agent, 
taking over from Unimac in early 
2006 after a year confined to hard¬ 
ware servicing. 
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The reseller has also worked with 
Deakin, Victoria, RMIT and Swinburne 
universities, working cross-platform 
and with multiple offerings. Computers 
Now is also an authorised education 
reseller of the popular HP ProCurve 
networking and wireless range. 

The reseller focused initially on 
the consumer and small business 
markets, with a heavy emphasis on 
the latter, according to Ingersole. But 
in 14 years it became Apple’s largest 
Education reseller in Victoria and NSW. 

Part of its success is almost 
certainly down to its clear guiding 
principles, which can even be found 
on its web site. Computers Now aims 
to choose products that stand the test 
of time, and believes that computers 
should make one’s life easier, not 
harder. Simple, no-bull principles that 
many resellers and IT providers would 
do well to emulate. 


The company has also moved with 
the times, starting free podcasting 
seminars for education clients in 2006. 

Other Computers Now corporate cli¬ 
ents include the Reserve Bank of Aus¬ 
tralia, NAB, News Ltd, Time Magazine, 
Readers Digest, Rural Press, Saatchi 
& Saatchi, Mojo, Leo Burnett and 
Young & Rubicam. Creative industries 
remained a strength, partly due to 
Apple’s traditional focus and partly 
due to working with the in-house skills 
of the Computers Now team. 

"Pam had traditionally worked in the 
film industry, but had wanted to try 
something a bit different," Ingersole 
said. Rothfield’s creative contacts 
were undoubtedly of value, especially 
to the creative arm of Computers 
Now, icorp. icorp offers a range of so¬ 
lutions, via its consultants, for digital 
media producers and publishers of 
magazines, web sites and the like. 


Ingersole, on the other hand, started 
with the company while she was still at 
school and liked it so much she stayed 
— although she had not thought of a 
career in retail at that point. 

So why has the family stuck with 
Apple? “The opportunities are really 
good and Apple’s in a really good 
place. I think Apple’s still releasing 
really good products. So, if you’re go¬ 
ing to partner with anyone, they’re as 
good as the next one,” Ingersole said. 

Ingersole has two siblings, one 
of whom, an 18 year-old brother, 
is showing interest in Computers 
Now and may take up a role in the 
company, perhaps after university. 

She also has Oliver, her one-year-old 
son with her husband and Swimwear 
Galore boss Andrew. Some time in the 
future — way off in the future — when 
Oliver is thinking about a career, well, 
who knows? ^ 


7/ Vy Express Powermac Solutions 

f ^ "Apple Macintosh parts and accessories delivered Australia wide" 


External Drive Enclosures 


Multi Drive Bay RAID Solutions I Memory Upgrades for All Macs 
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SAROTECH HARDBOX 

USB2.0/Firewire/eSATA 250GB - $199 
Add a Dual eSATA Express34 Card for - $99 



SOHO RAID SR3610 DUAL BAY 
•USB2.0 / eSATA -Dual SATA HDD RAID 0,1 
500GB (2 x 250GB) - $619 1TB (2 x 500GB) - $859 



APPLE IMAC G5 INTEL MEMORY UPGRADE 
1GB DDR2 SOPC5300/667 - $99 
2GB DDR2 SOPC5300/667- $208 


Shop with confidence! 

We guarantee that every transaction 
you make at epowermQC will be 100% safe. 


oi5528 3700 


l>» www.epowermac.comi 































Joe Kissell 


iu us , ra ti 0 ns A XHEN it comes to security, you may be your own worst enemy. 

John ueiand 1 I\j What puts you at risk is not so much the firewall, antivirus, or 

V V other security software you do (or don’t) use as much as the 
bad habits you may have picked up. Careless computing puts your data, 
and even your identity, at risk. 

So what are you supposed to do about it? Start developing some new 
habits. That’s why we’ve assembled the following security manifesto for 
Mac users: five promises you should make to yourself to avoid com¬ 
promising your security. We’ve also included some concrete steps that’ll 
help you keep those promises. Some of those steps might seem familiar 
or obvious, but you’d be surprised how many savvy Mac users still 
avoid them. (For convenience, we’ve graded each one on a scale of one 
to four for the amount of security it provides and the hassle it entails.) 



Ho j nks 

www.securikey.com 

Lock your computer, but good. 

www.pgp.com/products/desktop_home/ 

Straightforward but strong encryption. 

www.datumfiling.com 

Lock it up — literally. 

www.witopia.net 

www.publicvpn.com 

www.anchorfree.com/hotspot-shieid 

Virtual Private Networks 

c-command.com/ 

SpamSieve. 
www.fastmail.fm 
Secure web mail. 

www.macworld.com/2006/09/secrets/novgeekfactor/index.php 

A tutorial on keeping your e-mail secure. 

macgpg.sourceforge.net 

Mac GNU Privacy Guard. 

www.macosxhints.com 



Mac OS X Hints 
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I WILL KEEP MY 
MAC SAFE FROM 
OTHER USERS. 


In a shared workspace, anyone can access your computer when 
you’re not looking — so try to prevent others from getting at your 
private data. 



Use admin accounts for ad¬ 
ministration only. When you ini- 
tially set up your Mac, OS X creates 
a single user account for you. That account includes 
administrative rights, which give you the authority to 
install, change, or delete anything on the computer. 

Using that administrator account as your normal, 
day-to-day login account can be risky. First, you make 
it easier to change or delete something crucial to your 
computer’s operation mistakenly. Second, you open a 
potential security hole: if you step away from your com¬ 
puter without logging out, someone else will have com¬ 
plete access to your Mac’s data and settings. 

The safest course is to set up a second user account, 
without administrative privileges, and use that as your 
main day-to-day account. When you need to install 
software or perform some other administrative tasks, 
you can still log in to the administrator account. 

To set up a new non-administrator account, open the 
Accounts pane of System Preferences. If the lock icon in 
the bottom left corner is closed, click on it and enter your 
administrator password. Then click on the plus (+) icon to 
create a new account. You can use the same first and last 


Non-admin 
accounts. When 
you regularly use a 
non-administrator 
account, it’s harder 
for someone to 
walk up and take 
over your Mac. 


oe^ 


DO“ 



1^^ Admit 


Verify: 


Dan Miller (non-admin) 


danmillernon-admin 



OB 

. 1 



Password Hint: 
(Optional) 


ontrols 


.Allow user to administer this computer 


Login Options 


( Cancel ) ( Create Account 
Address Book' Caret: ([ Open... ^ 

V Allow user to administer this computer 


Click the lock to prevent further changes. 




name as in your existing account, but you must choose 
a different Short Name. Enter and verify a password, but 
do not select Allow User To Administer This Computer. 
Then click on Create Account. If you want to transfer any 
data (such as preferences files or e-mail messages) from 
your current account to the new one, drag the items from 
their current location in your Home folder to the corre¬ 
sponding location in the new account’s Home folder. 

Now, choose Log Out user name from the Apple menu 
and log back in as the new, non-administrative user. 
From now on, use your standard account except when 
you have a specific reason not to. 




Don’t share user accounts. 

If more than one person uses your 
computer, make sure each user has 
a separate account. Doing so keeps mail, documents, 
keychains, browser history, and other personal data safe 
from casual snooping. 

To add an account on your Mac, open the Accounts 
pane in System Preferences. If the lock icon at the bottom 
of the pane is closed, click on it. When the Authenticate 
dialog box appears, enter your administrator password. 
Then click on the plus (+) button right above the lock, 
enter long and short user names and a password for the 
new user, and click on Create Account. Do not select the 
Allow User To Administer This Computer option. 

Once your accounts are set up, be sure to use them. 
Whenever you finish working on your computer, choose 
Log Out user name from the Apple menu. The computer 
will then display the login screen, where the next user 
can enter a user name and password to log in. 



Turn on password prompts. By 

default, OS X logs you in when you 
turn on your computer. Forcing your 
Mac to ask for a password on such occasions can in¬ 
crease your security. 

First, open the Accounts pane in System Preferences 
and, if necessary, click on the lock icon at the bottom 
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Disable automatic login. Although setting your Mac to log in 
to your account automatically is convenient, it’s also unsafe. 

of the window and authenticate with your administrator 
password. Then click on Login Options and deselect the 
Automatically Log In As option. 

Next, go to the Security preference pane and make 
sure Require Password To Wake This Computer From 
Sleep Or Screen Saver is enabled. In that same window, 
select all four of the check boxes at the bottom: Disable 
Automatic Login ensures that all users have Automati¬ 
cally Log In disabled; Require Password To Unlock Each 
Secure System Preference prevents changes to system- 
wide settings without an administrator password; Log 
Out After XX Minutes Of Inactivity logs you out (closing 
any encrypted disk images in the process) if you step 
away for an extended period of time (I suggest enter¬ 
ing a small interval, such as 10 or 15 minutes); and Use 
Secure Virtual Memory encrypts portions of your RAM 
as they’re swapped out to your hard disk. 

For even greater security, consider using Griffin Tech¬ 
nologies’ SecuriKey (see “Hotlinks”). Once you’ve set 
up the software for this USB device, you must have the 
key physically plugged into your computer, and enter a 
password, to access your files. 

Encrypt sensitive files. If your 

computer were stolen, the thief would 
be able to read any of your files. Re¬ 
quiring a password to log in wouldn’t keep your data 
safe, because someone could use an OS X Install disc 
to reset your password, or remove your hard drive and 
view the files on another computer. Encrypting your 
most sensitive files is the best solution. 

FileVault, introduced in OS X 10.3 (Panther), can do 
this, but encrypting all your data in this way can be dan¬ 
gerous; even a minor disk error could leave you unable 


HASSLE 

2 


to access any of your files. A better way is to create an 
encrypted disk image. 

In Disk Utility, create a new disk image (File: New: Blank 
Disk Image). Then, under Encryption, choose AES-128. 
From the Format pop-up menu, choose Sparse Disk Im¬ 
age and specify a name and location. When the Authen¬ 
ticate dialog box appears, choose a password; clicking 
on the key button next to the Password text box will 
summon Apple’s Password Assistant, which can help 
you generate a secure one. You can also create an en¬ 
crypted disk image with a third-party product such as 
PGP Desktop Home (see “Hotlinks”). 

Once you’ve created an encrypted disk image, you can 
use it to store any files containing private data. Just re¬ 
member that as long as the disk image is mounted, your 
files are vulnerable. So be sure to log out (or at least 
unmount the disk image) whenever you step away from 
your computer. 



Attach a security cable. Every 

Mac has a small slot (marked by a 
lock icon) designed to accommodate 
security cables. You can wrap the cable around an im¬ 
movable object or attach it to a desk with a mounting 
bracket to prevent someone from walking off with your 
computer (or opening its case - say, to remove your 
hard drive). 

Although security cables are great for when you’re out 
on the town, they provide little deterrence against theft 
when your computer is at home and you’re away. So 
be sure to keep your laptop out of sight when it’s not 
in use. 

If you’re really serious, you can buy a laptop locker 
(such as those sold by Datum Filing - see “Hot links”); it 
bolts to your desk or other office furniture and offers a 
stronger lock than a typical office cabinet does. 



Encrypted 
disk images. 

Storing your files 
in a password-pro¬ 
tected, encrypted 
disk image means 
nobody can 
casually browse 
through them. 
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I WILL USE GOOD 
PASSWORDS. 



Make life difficult for anyone trying to break into your Mac or online 
accounts by choosing excellent passwords and protecting them 
properly. 


Keychain 
access. Unless 
you change your 
default keychain 
password, a 
stranger could 
have access to all 
your passwords. 



Choose strong passwords. 

Miscreants wanting to break into one 
of your accounts would start by try¬ 
ing to guess your password. They’d begin with words 
and numbers that have significance to you. Therefore, 
you should never use the following as passwords: your 
name or nickname; the names of your spouse, kids, or 
pets; your birthdate, anniversary, or spouse’s or kids’ 
birthdays; any part of your address or telephone num¬ 
ber; any word or phrase associated with your hobbies, 
favourite sports teams, or book or movie quotes; any¬ 
thing else that someone who knows you well might be 
able to guess, or that could be found in public records. 
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Click to lock the login keychain. 
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However you choose your passwords, be sure to use 
different ones for each account. If you use one pass¬ 
word for everything, all your data can be compromised 
if someone guesses it. 

Change your keychain pass¬ 
word. OS X stores passwords for 
things like AirPort base stations and 
file servers in a special encrypted keychain file; Safari 
also uses this file for storing user names and passwords. 

The keychain presents several problems, however: by 
default it uses the same password as your user account; 
also, when you log in, you automatically unlock your 
keychain; and worse, when you turn on your Mac, your 
keychain automatically unlocks by default (unless you 
manually change some settings). 

The best solution is to change your keychain pass¬ 
word. To do this, open Keychain Access (in /Applica¬ 
tions/Utilities/). If the button in the bottom left corner 
of the window says Show Keychains, click on it. In the 
Keychains list in the top left corner, select your default 
keychain, which appears in boldface (it’s usually called 
“login,” but it may have another name, such as your 
short user name). Then choose Edit: Change Password 
For Keychain keychain name, enter your current pass¬ 
word, type in and confirm a new password, and click on 
OK. Thereafter, the first time OS X needs to access your 
keychain after you log in, it will prompt you to enter 
your new keychain password to unlock it. 
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Keep your passwords safe. 

Your passwords, and especially your 
keychain password (since it protects 
other passwords), are valuable pieces of information. If 
you write them down on a sticky note attached to your 
monitor, it doesn’t matter how long or complex they 
are — they’re no longer secure. For maximum security, 
memorise your login password and your keychain pass¬ 
word (plus the password to your third-party password 
vault, if you use one). 

In some cases, however, you actually decrease security 
by keeping your passwords only in your head. For one 
thing, you could forget them, especially if you don’t use 
them every day. For another, an emergency could arise 
in which someone else legitimately needs to know them. 
If you were incapacitated, for example, your spouse 
might need access to your medical records, or your busi¬ 
ness partner might need to get at your company’s finan¬ 
cial data. To prepare for such eventualities, make sure an 
appropriate other person knows your login and keychain 
passwords. If this means writing them down, be sure to 
put them in a mutually agreed upon place where they’re 
unlikely to be found accidentally. ^ 
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Set up WPA encryption. Assum¬ 
ing that you own the wireless base 
station you’re using, configure it to 
use WPA or WPA2 encryption. You’ll have to choose 
a password and enter that password on each computer 
that connects to the network; be sure to follow my ad¬ 
vice on passwords when you do so. Remember that you 
can use the keychain on each computer to remember 
those passwords so that you have to enter them only 
once. 

All recent Macs and AirPort base stations support 
WPA, which is reasonably secure. The first-generation 
AirPort base stations, however, support only the older 
WEP standard, which is easy to break. Some third-party 
wireless access points also lack WPA support. If your 
base station doesn’t support WPA (or WPA2), consider 
upgrading to one that does. If that’s not feasible, con¬ 
sider using a VPN. 



Use a VPN in public places, if 

you’re not connecting to your own 
base station - but instead are using 
a public access point, whether paid or free — your wire¬ 
less security is at risk. Public hotspots rarely use WPA 
encryption, and even the few that do aren’t necessarily 
secure. That’s because WPA protects the data only be¬ 
tween your computer and the base station; you have no 
way of knowing what’s happening between the wireless 
base station and the internet. So the safest tactic is to 
use a VPN, or virtual private network, which encrypts 
all the data sent between your computer and the in¬ 
ternet. It’s the most reliable way to keep anyone from 
watching your data when you’re connecting wirelessly 
on the road. 


Protection via VPN. With AnchorFree’s Hotspot Shield soft¬ 
ware installed, you can connect to a free VPN anywhere through 
this system-wide menu; a Control Panel (shown here in Safari) indi¬ 
cates your VPN connection status and current (private) IP address. 



AirPort Utility - AirPort Extrem* 
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I WILL BE CAREFUL 
WHEN I'M USING A 
WIRRESS NETWORK. 

Wireless networks are easily hacked, and public networks are the 
least secure. Don’t take any chances — always encrypt your 
wireless connection. 

Numerous vendors offer Mac-compatible VPN services, 
such as WiTopia and PublicVPN; at least one - An¬ 
chorFree’s Hotspot Shield - is free. (See “Hotlinks” for 
all of these.) 

After downloading and installing the software, you 
simply choose Connect from the Hotspot Shield menu 
and wait a few seconds for a connection message to ap¬ 
pear in Safari. Thereafter, all your wireless traffic will be 
encrypted. ^ 
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Wireless 

protection. 

Using Apple’s 
AirPort Utility 
(shown here) or 
AirPort Admin 
Utility, choose 
one of the WPA or 
WPA2 options in 
the Wireless 
Security section, 
rather than the 
older and much 
less secure WEP 


dards 


Don’t get us wrong: when we say that safe computing is a matter 
of changing some of your personal computing habits, we’re not 
saying you should ignore other security precautions; we’re just 
saying those precautions may not be enough on their own. Here, 
just to remind you, are the five things all Mac users should be 
doing to keep their systems safe: 

1. Use antivirus software — yes, even on a Mac. 

2. Install Apple’s security updates — yes, even the big ones. 

3. Turn on the Mac OS X firewall — no, it’s not on by default. 

Go figure. 

4. Turn on encryption in iChat — no, it won’t slow you down. 

5. Back up your files. Back up your files. Two are better than one. 




AMW November 07 047 ◄ 






















































New iPod Touch Cases 


New iPod 3G Nano Cases 


For more information visit Wip6izMoS.com 


Your Portable Solutions Partner 


gipv 


gips 


For stockists and all enquiries phone | 03 9551 8760 

web | hipgizmos.com email | sales@hipgizmos.com fax | 03 9551 8765 









































Secure your browser. Most web 

browsers have handy autofill features 
that enable you to enter passwords, 
addresses, credit card numbers, and other data in forms 
with just a couple of clicks or keystrokes. Autofill isn’t 
dangerous in and of itself, but it can lead to problems. 
For example, someone with access to your computer 
could potentially log in to your bank account, make 
purchases in your name, or discover where you live. The 
same would be true if your computer were stolen. 

If you follow the other practices in this manifesto your 
risks from using autofill are minimal. The very safest 
practice, especially if you’re unable to secure your Mac 
in all the other ways discussed here, is to disable auto- 
fill and delete all the information that your browser has 
already stored. 

To do this in Safari, choose Safari: Preferences, click 
on AutoFill, and deselect User Names And Passwords 
and Other Forms. Then click on the Edit button next to 
each of these options, and, in the sheet that appears, click 
on Remove All and then on Done. In Firefox, choose 
Firefox: Preferences, click on Security, and deselect Re¬ 
member Passwords For Sites. Then go to /Users/your user 
name/Library/Application Support/Firefox/Profiles/your 
profile and delete the formhistoiy.dat file. 


I WILL BEHAVE 
CAUTIOUSLY ONLINE. 

You can’t always know when you can trust a web site to 
guard your private data, so take steps to keep personal 
information personal. 

or any other highly confidential information on a web 
page, make sure the site uses SSL encryption. You should 
look for two signs: a lock icon in your browser (in the 
upper right corner in Safari; in the lower right corner in 
Firefox), and a URL beginning with https instead of http. 

SSL protects your information against interception while 
it travels between your computer and the web server. 

Once your data is on the server, however, you must 
trust the server’s owner to keep it private. So you should 
also check a site’s privacy policy before entering any 
private data. Virtually every commercial site has one; 
you may find it linked from an About or FAQ page. Pri¬ 
vacy policies are rather dry reading, but they’re worth 
looking at, because they spell out what personal data the 
site collects; whether, and under what circumstances, the 
company can share that information; and what steps it 
takes to keep your data private. If a site has no privacy 
policy, or if the policy’s terms aren’t satisfactory, avoid 
entering your personal data. 

Nevertheless, I can’t stress this strongly enough: No se¬ 
curity policy can ultimately protect your data. However 
well intentioned a company might be, the possibility of 
a security breach always exists. A software malfunction, 
a disgruntled employee, or a corporate spy could poten¬ 
tially expose your private information. 

That’s why you should think twice before storing your 
credit card number on web sites. Many shopping sites 
let you do this as a convenience feature, to make check¬ 
ing out easier next time - but storing your number also 



Change insecure passwords. 

Most web sites that collect personal 
information ask you to register with 
a user name and password. If you chose an obvious or 
easy-to-crack password when you originally signed up 
for a site, change it to something more secure the next 
time you log in. Passwords that protect private data, es¬ 
pecially financial data, should be at least ten characters 
long and should include uppercase letters, lowercase let¬ 
ters, and numbers. 


Check web sites’ security. Be- 

fore you enter credit card numbers 




Secure web 
sites. To be sure 
a web site is safe, 
check for https: in 
the address bar 
and a lock icon in 
the corner (exact 
location varies by 
browser). 
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increases the number of ways in which it could be com¬ 
promised. If you see a check box asking whether you’d 
like to store your credit card number, leave it deselected. 
If you’ve already stored your credit card number on a 
site, log in, go to the portion of the site where your bill¬ 
ing preferences are listed, and delete it. 

You should also keep an eye on your credit card state¬ 
ments. Check every statement to make sure you recog¬ 
nise each transaction. If you see a suspicious charge, call 
your bank immediately. Banks generally don’t hold you 
liable for amounts charged to your account fraudulently 
as long as you report the problem promptly. 

Finally, give out as little information as possible. If a 
site asks you to join a mailing list, say no. If it asks you 
for demographic information, say no. Provide only the 
information needed to complete your transaction. 



Network carefully. An increasing 
number of web sites exist to help peo¬ 
ple make friends online and expand 
their networks of contacts. Some of these, like Linkedln, 
are oriented toward business networking and job-hunt¬ 
ing; others, like Facebook and MySpace.com, are intend¬ 
ed more for socialising and dating. Although member¬ 
ship details vary from one site to the next, typically you 
begin by entering a profile of yourself - including facts 
such as your employment background, and hobbies to 
help other users find you based on common interests. 
Some social networking sites also provide a blog for you 
to share information about yourself. 

Often you can restrict access to your profile so that 
only people you designate can see certain details. Some 
social networking sites operate on the friend-of-a-friend 
(FOAF) model, so that your contacts can put you in touch 
with their contacts and so on, expanding your network; 
people more distantly connected to you may have less 
access to your profile details. 

Unfortunately, sometimes profile restrictions don’t 
work as you’d expect. Mishaps such as software bugs 
can lead to personal information getting into the wrong 
hands. And social networks make it easy — sometimes 
too easy — for people who aren’t truly trusted friends to 
worm their way into your circle of contacts, where they 
can potentially see more information than they should. 

Assume that any information you enter about yourself 
is effectively public. Before you post your home address, 
a story about getting into a drunken brawl, or a scathing 
rant about your ex, ask yourself a couple of questions: 
What would your current or future employer think? Or 
your mother, spouse, or kids? 

Never post your home address online. If a friend needs 
to know it, you can send an e-mail message. For anyone 
else, knowing your city or suburb is more than adequate. 



The degree of caution you should exercise when using your Mac 
depends on where you are. Here are some rough guidelines of 
the risks attendant to three common computing environments. 

All things being equal, home is the safest place for your 
computer. You have the most control over who can access your 
computer, and most of them are family members and trusted 
friends. 

Of course, someone could break into your house, and you 
never know what your kids’ friends are up to. If you live close to 
neighbours, someone could intercept your Wi-Fi signal. For these 
reasons, you should follow our advice in the sidebar “Security 
standards,” make sure you’re using effective passwords, maintain 
good account discipline, and be cautious online and with e-mail. 

If you work in a typical office, your co-workers likely have 
physical access to your Mac, even when you’re not at your desk. 

On the other hand, your place of business may be more secure 
than your home, with both physical and electronic measures in 
place. In addition to taking the same precautions you would at 
home, be particularly careful about your passwords. 

When you’re travelling with a laptop, you face nu¬ 
merous risks. Someone could grab your computer case off your 
shoulder as you walk down the street, or swipe it from a cafe 
table when you go up to the counter for a refill. Someone could 
even watch over your shoulder as you type in your password. 

In short, laptop users should take every security measure pos¬ 
sible. For extra protection, carry your computer in a case that 
doesn’t look like a typical computer case, to make it a less obvi¬ 
ous target for theft. 


Likewise, don’t post details about exactly where you’re 
going or when. 

Be wary when someone seems to make a special ef¬ 
fort to win your confidence, and break off contact with 
someone if you become uncomfortable or suspicious. ^ 



Privacy 
policies. A web 

site’s privacy policy 
may not be 
scintillating reading 
— but it’s the only 
way to know how 
the site will handle 
your personal 
information. 
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IWU BE SMARTER 
AROUT HOW I HANDLE 
E-MAIL. 


Safer e-mailing requires not just spam filtering but greater care in 
sending, reading, and responding to messages. 


SSL Mail. To 

keep your e-mail at 
least partially safe 
from prying eyes, 
enable SSL in Mail. 
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one with the right software could later look at a docu¬ 
ment you thought you had erased. 

When you’re finished browsing, be sure to erase the 
browsing history and cookies of sites you’ve visited. 
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Be smart about using web 

mail. Most e-mail providers offer a 
way for you to read your e-mail in 
a web browser. This makes it convenient to access your 
messages when you’re away from your main computer. 
However, when you’re using a public computer (or some¬ 
one else’s computer) to read your e-mail, you have no 
way of knowing what security measures are in place, and 
you run the risk that someone else may be able to access 
your e-mail - even after you’ve left. 

When using web mail in a public place, make sure 
your session is secure. Look for the lock icon in your 
browser window; if it’s not there, don’t type your user 
name or password. 

You should also make sure that no one is watching 
when you’re entering your password; consider covering 
the keyboard. If the browser offers to remember your 
password, say no. 

Also, if someone has sent you a document as an at¬ 
tachment and you want to make sure no one else will be 
able to see it, don’t even download it in the first place. 
Although you can (and should) erase any downloaded 
files, recovering deleted files is often quite easy; some- 

800 Accounts < 


Use SSL. Just as a web site can use 
SSL to encrypt information you type 
into forms, your e-mail program can 
use SSL to encrypt e-mail sent between your computer 
and your mail server. Using SSL protects not only your 
e-mail messages, but also the password you use to check 
your e-mail, against interception during transit. Using it 
is crucial if you’re on an unencrypted wireless network; 
but even on a wired network, SSL is a smart choice. 

Most ISPs and e-mail providers, including .Mac, offer 
SSL (though interestingly - and troublingly - .Mac does 
not offer SSL for web mail). Check with your provider 
to make sure it’s available; if not, consider a new e-mail 
provider such as FastMail (see “Hot links”), Then turn on 
SSL in your e-mail client. In Mail, choose Mail: Prefer¬ 
ences, click on Accounts, and select your account. To 
turn on SSL for incoming mail, click on Advanced and 
select Use SSL. To turn on SSL for outgoing mail, click 
on Account Information, click on Server Settings, select 
Use Secure Sockets Layer (SSL), and click on OK. 

SIB 
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Encrypt sensitive messages. 

Even if your e-mail client uses SSL, 
the messages you send are encrypted 
only until they reach your outgoing mail server. Then 
they’re transmitted in plain text over the internet That 
means your ISP, the recipient’s ISP, or anyone in between 
could conceivably access the contents of your message. 

It’s analogous to the fact that someone could walk up 
to your mailbox, pull out a letter, open it, and read it. 
It can, and does, happen occasionally, but most of us 
still safely send and receive mail containing moderately 
sensitive information without difficulty. 

On the occasion when you can’t take any chances you 
must use encrypted e-mail. Doing so requires that both 
the sender and the recipient use the same type of en¬ 
cryption system. 

Apple’s Mail can encrypt messages, though the pro¬ 
cedure to set up encryption is a bit involved (see “Hot- 
links” for a reference to a longer article on the subject). 
It’s easiest if the recipient also uses Mail, but some other 
e-mail programs can also decrypt messages encrypted 
in Mail. Another alternative: you and your recipient 
could both use PGP Desktop Home, which supports a 
wide variety of e-mail clients on both Mac and Win¬ 
dows platforms. The open-source alternative Mac GNU 
Privacy Guard (see “Hotlinks”) is also compatible with 
PGP. m, 
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The Dreamtime gives me a past 

Now my dreams give me a future 


Without hope, dreams never see the light of day. For 13-year- 
old Jess, surrounded by the every day reality of a community 
in crisis, there were no dreams for the future. She never dared 
to hope for anything but survival. And then she got involved 
with The Salvation Army Sports Ministry which uses sport 
as a bridge to reach indigenous communities like Jess’s. 

“When I’m with the Salvos, I feel good, happy... hopeful,” 
says Jess. “I want to be a teacher and show by how I live, 
that it can be better... Now when I close my eyes and 


dream of the future, I see myself teaching... I’ve got this 
big smile on my face. And I’m helping other kids...” 

You just have to see Jess say the word “teacher” to see 
how it lights up her face, her eyes, her soul. All children 
deserve to have dreams for the future. But without hope, it’s 
a pretty tall order. So please, donate to The Salvation Army 
Christmas Appeal today and help the Salvos help children 
like Jess find hope and inspiration. 

* Jess’s story is real and she provided these illustrations to represent her dreams. 

Model shown in photograph. 


Make dreams come true 

Donate online at salvos.org.au/camac or call 13 SALVOS (13 72 58) 










Education and the Mac 


Martin Levins 
likes empowering 
people to create 
using computing 
technologies 


Caged 

M ENTION the surname “Cage” 
most will probably think of 
the actor Nicolas, or the 
American music composer, John. 

John is probably best known for 
his 1952 composition 4'33", whose 
three movements are performed in 
"silence” without a single note being 
played. Not many know that he was 
a bit of a philosopher as well, once 
claiming: “I can’t understand why 
people are frightened by new ideas. 
I’m frightened by old ones” 

What are the “old ideas” that should 
frighten us? First, let’s look at how we 
view change. Calling a motor vehicle 
a “horseless carriage" seems quaint 
now — the province of black and 
white movies — but the phrase is 
indicative of the way we think when 
we experience change. A carriage 
was for, well, carrying, and the horse 
provided the (ahem) horsepower. So 
everything remains the same, except 
for the fuel, and less manure. 

Similarly, the development of tech¬ 
nology in education can result in our 
doing the same sort of teaching and 
learning as we always have. 

It’s a sad indictment that a didac¬ 
tic, industrial mode education is still 
acceptable and measurements of 
success boil down (in a lot of areas) 
to how many marks you can amass in 
one three-hour time period. 

So it’s not surprising that the "new 
ideas” promised by technology are 
rejected, nor that the technology itself 
becomes the focus. 

I’ve recently heard claims that the 
installation of Interactive White Boards 
can result in 100 percent of teachers 
using the appropriate digital tools, but 


HotMnks 

www.techlearning.com/db_area/archives/ 

TL/062000/archives/cuban.php 

Larry Cuban discusses his “oversold and underused” arguments 
regarding the deployment of technology into classrooms. 

www.scn.org/commnet/laptops/laptop-night-notes-9.doc 

A 2001 parental discussion — what’s changed? 



I question the word “appropriate”. I 
have yet to see much use of these in 
any way other than didactic. Their very 
placement would support this mode 
of "delivery”, with teachers as a sort of 
academic FedEx. 

I don’t believe that a kid’s mind 
should be considered as a tabula 
rasa, ready for ideas to be delivered 
like so much pizza. Rather I believe a 
child’s mind, to be a plastic organisa¬ 
tional thingy that tries to make sense 
of its surroundings and builds its own 
model of its environment. 

The argument goes that older 
teachers will resist the uptake of tech¬ 
nology, so let’s give them something 
simpler — an Interactive White Board. 

It’s tempting to state that as we age, 
our brain, like our skin, becomes less 
plastic, but this isn’t the case. People 
of all ages will accept technologies 
when they are seen to be enabling, 
empowering, engaging and relevant 
to the user. Good teachers will pick up 
good ideas because they are good 
teachers, they see that things have 
changed “since they went to school” 
and want to adapt their teaching and 
learning experiences accordingly. 

Others will adopt a technology that 
supports their teacher-centric, didactic 
comfort zone only so someone 


can check a box that says “We use 
technology in teaching”. This is not a 
recent complaint — in the early 1990s, 
Larry Cuban advanced his “oversold 
and underused” argument, proposing 
that a lot of technology is there for its 
own sake (although a lot of technol¬ 
ogy has changed since he wrote this). 

In an interview conducted in 2000 
he said “We need to ask the right 
questions. What are the goals of 
schooling? Do we care most about 
literacy? Social development? Other 
goals? The school community needs 
to reach a consensus, then ask, ‘Now, 
how might the technology help us 
reach these goals?”’ 

Can we reach a consensus? 

Parents are a big part of our com¬ 
munity. Yet there is a basic disconnect 
between their view of education, and 
the reform that technology both invites 
and expedites. Schools need to be 
careful that parents are included in 
the decision matrix, but they need to 
recognise that parents need educat¬ 
ing too. With couples having children 
at an increasingly older age, it can 
easily be 20-25 years since a parent 
of a year seven child attended school 

Old ideas are quite scary here as 
they impede this reform, exacerbating 
the problems faced by a student fac¬ 
ing a world that has moved on from 
the industrial age. 

“My child needs to practise hand¬ 
writing", “computers are only used 
for word processing and surfing the 
web”, and “computers will make my 
child less creative” are examples of 
these old ideas. 

No amount of cool technology will 
advance its use. We have to escape 
the cargo cult mentality of technology 
accumulation, hoping for reform. Re¬ 
form of pedagogy is where we need 
to focus — even when the leopard is 
let out of the cage — so let’s get out 
of ours. ^ 
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Go beyond print... 


www.quark.com 


Quark Interactive 
Designer scoops 
prestigious 


Macworld Award 



the award winning 


Interactive 



X \ 

( 



Designer 


with 



QuarkXPress 7 


Also included in the pack.. 

Quark XPert Tools Pro 

Quark XPert Tools Pro is a collection 
of 14 powerful XTensions® for 
QuarkXPress 7 that help drive design 
consistency. 

XPert ItemStyles - save item attributes such 
as colour, frame style, or line width as style 
sheets and then apply them to any item. 

XPert Pilot - get thumbnail previews of 
pages and spreads in an open project to 
make navigation easier. 

XPert FindChange - make consistent 
changes to any element of a design 
throughout an entire QuarkXPress 
document. 

XPert Scale - scale QuarkXPress layouts 
and items with complete control. 

Plus ten more design tools... 




Available from: 

• Artrefwww.artref.com.au 

• City Software www.csw.com.au 

• Computers Now www.compnow.com.au 

• Designwyse www.designwyse.com.au 

• Infinite Systems www.infinitesystems.com.au 


• Mail Order Software www.mailordersoftware.com.au 

• Next Byte www.nextbyte.com.au 

• Software Time www.softwaretime.com.au 

• Streetwise www.streetwise.com.au 

• Vital Peripheral www.vitalsupplies.com.au 


©2006 Quark Inc. All rights reserved. Quark and Quark related marks are trademarks of Quark Inc. and all applicable affiliated companies, 
Reg. U.S. Pat. & Tm. Off. and in many other countries. All other marks are the properties of their respective owners. 
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I'LL NEVER 
LOSE A SINGLE 
SMILE 


His first smile. Just one of man 
special memories I'd hate to lose. 
That’s why all of the pictures and vi 
on our family computer are backed up 
automatically, everyday. And because 
I don’t ever have to remember to do it, 
THAT'S SMART. 













Hot^nks 

www.apple.com/au/itunes 

Get the latest version. 

www.gracenote.com 

Where tags come from. 


iTunes tags demystified 

Take advantage of the music player’s hidden powers 



W hen you look at your iTunes 
library and see the names of 
songs, artists, and albums, you’re 
looking at tags — bits of information 
that are connected to your music files. 
These tags are essential for label¬ 
ling, sorting, and finding your music. 
Without tags, your iTunes library would 
turn into a chaotic mess. 

So where do those tags come 
from? When you buy music, videos, 
or audiobooks from the iTunes Store, 
those files are already tagged. When 
you rip your own CDs, iTunes checks 
Gracenote’s CDDB database and 
downloads tags to add them to 
your music. But certain types of files 
— your videos, for example — re¬ 
quire that you tag them yourself, and 
sometimes even tagged files need a 
little tweaking. 

Some tags, such as Kind, Size, 
or Bit Rate, are immutable because 
they depend on file characteristics or 
on the music your files contain. And 
others, such as Play Count and Last 
Played, you can’t easily change. But 
you can change most of the tags in 
iTunes, and in many cases you will 
want to do so — to better organise 
your music, to set certain options, or 
to take advantage of features in iTunes 
and on the iPod. Here are several tags 


you may have missed — or at least 
misunderstood. 

Tag background. You're prob 
ably familiar with the basic tags. If 
you choose a track and press 3€-l 
(or select File: Get Info), you’ll see 
a window with several tabs, each of 
which lets you change some of the 
tags related to that track (except for 
those that appear in the Summary 
tab). The Info tab shows the most 
important tags: Name, Artist, Album, 
and so on. You can change any of 
these if your music is tagged incor¬ 


rectly or if the tags are incomplete 
— for instance, perhaps Gracenote’s 
tags don’t match the CD you’re rip¬ 
ping, or you need to tag music that 
the Gracenote database doesn’t 
recognise. The other tabs let you 
change additional tags, as well as 
add lyrics or album art. 

If you select several tracks and 
press 3€-l, you’ll see a slightly different 
window. The Multiple Item Information 
window lets you change tags for all 
selected songs — useful for altering 
an entire album, for example — but 
affects only those tags that you can 
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► PLAYLISTS 


THE BRIDGE 
COLLECTION 



THE BRIDGE SCHOOL 
CONCERTS 


alt. country 


Alternative A Punk 
AltemRock 
Blues 
Blues'RAS 


All I2&8 Artists) 


Alex TAppenko 
Aloa Keys 

The ABman Brothers Band , 

The Allman Brothers Band A Johnry A, 


The Bridge Collection Owe) 


Burl: To Last (Beyond Description) 
Concert Tor Ceorge tftsc 2> 
Crossroads lOrsc 4> 

Daniel Johnston Covers 





Name 

Time 

Artist 

Album Genre t 

9 These Dreams 

4:49 

Ann A Nancy Wilson 

The Bridge School CoUecttoec. Rock 

9 Love Hurts 

428 

Arm A Nancy W8so.. 

The Bridge School Collection-- Rock 

9 Carolina Blues 

4:47 

Blues Traveler 

The Bridge School CoOecboc . Rock 

V Run Around 

4.39 

Blues Traveler 

The Bridge School Collection,. Rock 

9 Love A Mercy 

237 

Brian W4s on 

The Bridge School CoHection .. Rock 

9 Bom In the U SA. 

3:41 

Bruce Springsteen 

The Bridge School Collection Rock 

rf American Oils 

SDO 

Counting Craws 

The Bridge School CoUecbon.. Reck 

9 Mr. Jones 

S:17 

Counting Craws 

The Bridge School CoUectaon. . Rock 

si Change Partners 

325 

Crosby. Stilts. Nash. 

The Bridge School CoOection . Rock l 

9 American Dream 

3:43 

Crosby. Stills. Nash .. 

The Bridge School Collection.. Rock 

9 Our House 

3:IS 

Crosby. Stiis. Nash. 

The Bridge School CoOection... Rock 

9 DetaVU 

7:50 

Crosby. Stiis. Nash 

The Bridge School Collection. Rock 

9 Hands Down 

321 

Dashboard Coeless 

The Bridge School CoUectaon.. Rock 

9 Screaming Iniidefcoes 

4:16 

Dashboard Confess. 

The Bridge School CoUectaon. Reck 

9 Best of My Love 

429 

Don Henley 

The Bridge School CoUecfeon Rock 

9 Heart of the Matter 

5:50 

Dor Henley 

The Bridge School Collection.. Rock 

9 Ghost of a Dog 

1:47 

EdieBnckeB 

The Bridge School Collection.. Rock 

9 Woyaho 

226 

Ed«e BnckeN 

The Bridge School Collection.. Rock 

9 Your Song 

S:OS 

Elton John 

The Bridge School CoUectaon _. Rock 

9 Alison 

3:18 

Ehris CosteLo 

The Bridge School Cotlectaoc. Rock 

9 Veronica ! The Ways of Love 

4 37 

Dvrs Costet'o 

The Bridge School Collection.. Rock 

9 Emotionless 

422 

Good Charlotte 

The Bridge School CoHechon .. Rock 

9 We Believe 

337 

Good Charlotte 

The Bridge School Collection.. Rock » 
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Help with all 
aspects of the Mac, 
for all users of the 
Mac. Tutorials, tips 
and queries from 
our readers. 


Sortina 

compilations. 

The Compilation 
tag helps pull 
multiple-artist 
albums together. 


1 + 1X101131 
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Gapless 
albums. Keep 
concept albums 
sounding as the 
artist intended, 
even if you use 
iTunes’ cross-fade 
feature. 



apply to multiple tracks (for example, 
you can’t change song names). 
Though you can’t change as many 
tags in this window, it combines the 
basic tags with some that the Info tab 
of the single-track window doesn’t 
offer. You’d use this window to change 
an artist name from Bob Dylan to 
Dylan, Bob; to add a Year tag to an al¬ 
bum; or to add art to an entire album. 

Compilations galore, a com 

pilation album is one that contains 
tracks by multiple artists — for 
example, an album from a benefit 
concert with many performers. The 
Compilation tag is a simple check 
box named Part Of A Compilation (in 
the single-item window) or a Yes or 
No pop-up menu (in the multiple-item 


window). You want to set the Compila¬ 
tion tag so that you can work more 
easily with compilation albums in 
iTunes, or on your iPod if you enable 
the setting. Also, when iTunes checks 
the Gracenote database for album 
information, this is one tag that’s often 
set incorrectly. 

In the General tab of iTunes’ Prefer¬ 
ences, selecting the Group Compila¬ 
tions When Browsing option tells the 
iTunes browser (the columns that 
appear at the top of the window when 
you click on the eye icon in the lower 
right corner) to show a Compilations 
entry at the top of the Artist column. 
iTunes then lists all your compilations 
in the Album column following this 
entry (see the screenshot "Sorting 
compilations”). If you don’t select 
this setting, you’ll see tracks listed 
separately under each artist’s name, 
although you can still sort by album in 
the main iTunes interface. 

The Compilation setting works 
similarly on the iPod. If you turn it on 
(Settings: Compilations), you’ll see a 
Compilations menu when you select 
the Music menu. 

Got gaps? When iTunes 7 added 
a long-awaited gapless playback fea¬ 


ture, it allowed fans of classical music 
or classic rock to listen to albums 
whose tracks flow seamlessly to¬ 
gether without hearing a half-second 
of silence between each track. At the 
same time, iTunes added a Gapless 
Album tag. So if iTunes already has 
gapless playback, why do you need 
this tag? It’s there for only one reason: 
to override the Crossfade Playback 
feature in iTunes. If you listen to music 
in cross-fade mode, in which tracks 
overlap for one or several seconds 
as they change, iTunes spots those 
albums tagged as gapless and 
makes sure their tracks don’t cross¬ 
fade. This setting does not affect iPod 
playback. 

Since you generally set this option 
for an entire album, the easiest way to 
do so is to select all the tracks, press 
3€-l, and, from the Gapless Album 
pop-up menu, choose Yes (see the 
screenshot “Gapless albums”). For an 
individual track, you’d select the track, 
choose Get Info (3€-l), and then click 
on the Options tab and enable the 
Part Of A Gapless Album selection. 

Back to the future. There are 
some kinds of tracks you might want 
to bookmark — so you can pause 


Boost your Palm 


Palms up. 

The HotSync 
manager allows 
you to install new 
programs to your 
Palm handheld. 


User. Angelin J 1 

’ ® 

File * Sue Destination 

• Watchix.prc 16K Handheld 

z 

! jF, j 

o 

Wt 

C-an,. Dntnr.ov 




The Palm platform, having been around for over ten 
years, is supported by tens of thousands of third-party 
apps. However many of these were written many years 
ago and may not work well on newer devices. If the 
developer’s web site only has black and white screen 
grabs then it’s a sure bet that the 
apps haven’t been updated for 
Palm OS 5, the version that’s 
been around for the last three 
years or so. 

Palm applications are bound in 
PRC files that are installed using 
the Palm HotSync Manager. Start 
the HotSync Manager from the 
Palm folder in Applications. From 
the HotSync menu choose Install 


Handheld Files allows and drag a PRC file onto the 
window. Selecting the program in the list and using the 
Change Destination button allows you to install the ap¬ 
plication to a storage card rather than main memory. 

As a general rule, most applications work best when 
installed to the device’s main memory. However, for 
programs that refer to large databases, such as diction¬ 
ary programs, it’s possible to install the program to the 
internal RAM and the data to a storage card. 

When you next HotSync, the application will be in¬ 
stalled and ready to use. —Anthony Caruana 


Hotjjnks 

www.freewarepalm.com 

www.freeware-palm.com 

handheld.softpedia.com 
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listening to them or viewing them and 
pick up again later at the same place. 
This ability comes in handy when 
you’re listening to an audiobook. The 
Remember Playback Position tag 
lets you set any tracks — music and 
video — so you can pick up where 
you left off. 

But say you downloaded some 
podcasts in your iTunes library from 
a web site or via another program 
(those downloaded through iTunes 


have this tag set by default). Just se¬ 
lect a track, press 3€-l, and go to the 
Options tab. There, select Remember 
Playback Position (for multiple tracks, 
you’d select Yes from the Remember 
Position pop-up menu). When you 
play these tracks in iTunes or on an 
iPod, they’ll remember where you 
stopped — the bookmark even gets 
synced between your computer and 
iPod if you’ve set your iPod to auto¬ 
sync. - Kirk McElhearn 


Hotljnks 

www.symbian-freeware.com 

www.allaboutsymbian.com/software/ 

Symbian OS 

Add apps to a 
Symbian mobile 

The trickiest platform to find applications for is the mobile phone. Although 
the Symbian OS is probably the most widely used there are many variants, 
with phone makers often adding their own customisation. The best way to 
find phone apps is to include the make and model of the phone in your 
search criteria. 

The easiest way to install new apps to your mobile, once you’ve found 
some, is to beam it to the phone using Bluetooth. Symbian applications 
are packaged in SIS files. However, some sites add the .txt extension to the 
name of SIS files. As a result, when you try to download the application a 
bunch of gobbledegook appears in your browser. If that happens Option- 
Click the link and download the text file. Once it’s on your system remove 
the TXT extension. 

Using Nokia’s N95 as an example, once the SIS file has been sent to the 
phone it arrives in the Inbox. When you open the message you’re prompted 
to install the new application. Follow the prompts and your new application 
will be up and running in no time. —Anthony Caruana 


^ Inbox 
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1. After beaming your 
new app, open it from 
your Inbox 


2. Choose a location for 
the application 


3. Wait for the installation 
to complete and your 
new software will be 
ready to go. 


Fix Mac 
mini audio 


I was having an audio issue 
with my Mac mini. The problem 
was that I couldn’t send any 
audio from the Audio-In SP/DIF 
port through to my amp via the 
Audio-Out port, even though 
the readout was showing input 
readings in the Audio preference 
pane. This meant continually 
swapping over the optical cable 
from my Mac mini to the other 
device when I wanted to hear 
its audio, instead of it flowing 
through the Mac mini to the 
amp. My local Mac reseller was 
adamant that what I wanted to 
do was not possible. 

However, I discovered that 
it is. The simple act of open¬ 
ing a new audio recording in 
QuickTime and increasing the 
input meter level will flow any 
audio signal coming in through 
the Audio-In port through to 
the Audio-Out port. This means 
QuickTime will have to remain 
open the whole time but at least 
now there is a single path from 
all sources to my speakers. 
Warren Hyde 
North Sydney, NSW 

Each month , Microsoft gives a 
free Notebook Optical Mouse 
valued at $70 to the Australian 
Macworld reader who submits 
the best tip. Sized for mobility 
and designed to be noticed , Mi¬ 
crosoft Notebook Optical Mouse 
3000 offers great comfort for 
either hand and is always good 
to go. E-mail your tip , together 
with your name , address and 
phone number, to matthew.pow- 
ell @niche.com.au All reader 
tips published become the sole 
property of Niche Media. 
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STM Query 
of the month 



Get two Macs talking 


I have two computers in my household, a 1.6GHz G5 
iMac and a 1.83GHz Intel iMac. I’m currently 
having trouble connecting them to each other 
that I have never had before. I can connect to 
the intel iMac from my G5 easily and access 
files, but I can’t access files on the G5 from 
the Intel. 

When browsing the network I click on the 
computer and it comes up with its different 
users and drives, but when opening into 
any of the user folders or hard drives, it 
crashes — and on the G5, Personal File 
Sharing in Sharing preferences automati¬ 
cally unticks itself. 

They can both connect to each other in 
iTunes and iChat. 

David Brumby 
Charters Towers, Qld 

From what you’re describing, David, all of your 
networking is working at the level of underlying 
connections and protocol (cabling, TCP/IR etc). 

The first thing I would suggest is running Disk Utility’s 
Repair Permissions function (see “Permission granted” 
on page 061 for more detail). 


If you have multiple users set up on the Intel, try the same 
thing from one of the other users. 

It’s also worth checking out your firewall settings — 

I’ve seen some mention of OS X v10.4 updates removing 
some of the listed services in the Firewall section of the 
Sharing System Preferences pane (including Personal 
File Sharing). Open System Preferences, then click on 
Sharing, then click on the Firewall tab. If Personal File 
sharing is missing, try replacing “com.apple.sharing, 
firewall.plist” in the G5’s Preferences folder (in the Library 
folder at the root level of your HD). Keep a copy of the 
original, just in case. Either way, if the Firewall is on, it’s 
worth seeing if turning it off solves the problem. 

— Sean McNamara 

Each month , STM (02 8338 0222) gives an Evolution 
backpack valued at $150 to the Australian Macworld 
reader who sends in the most intriguing query. 

Evolution is the next level in laptop protection , 
presented in a comfortable , easy to use backpack 
large enough to accommodate a 15-inch laptop. 

Send your query to matthew.powell@niche.com.au. 
Include your full mailing address to be eligible to win 
the Evolution backpack. All queries and solutions are 
the sole property of Niche Media. ^ 


HotSnks 

www.ambrosiasw.com 

WireTap Pro 

www.rogueamoeba.com/ 

Audio Hijack 

www.dvdxdv.com 

DVDxDV 

www.miraizon.com 

Cinematize 2 

Get audio 
from DVDs 

Extracting audio from a CD is child’s 
play, particularly with iTunes. Lift¬ 
ing the audio from a DVD is a little 
more time-consuming but can be a 
godsend if you’ve created a DVD and 
deleted the original files. 

The lazy way. Use an application 
like WireTap Pro or Audio Hijack. Both 
allow you to record any audio from 
your Mac. You simply tell the applica¬ 


tion where to record the sound from, 
play your DVD then hit record on the 
application. WireTap Pro will even trim 
the silence before and after the audio 
you’re trying to capture. 

The detailed way. if you need to 
be able to extract all the audio from 
a DVD in discrete tracks, then you’ll 
need to extract the VOB files from 
the DVD onto your Mac, de-multi- 
plex the VOB files into their separate 
MPEG2 and AC-3 files then convert 
the AC-3 files to AIFF or MP3. If 
money’s no object an application 
called Cinematize 2 will do the lot for 
you. If you want a cheaper option, 

I’ve found DVDxDV the easiest to use. 
Of course, all this applies to DVDs 
of your own content — it’s illegal to 
distribute audio taken from a DVD 
without permission of its creator. 

— David Holloway 


Step by step. 

1. Insert the DVD into your Mac. 

2. Launch DVDxDV. 

3. From the File menu select Open 
DVD — it will then display the 
available content for extracting. 
Click on each title and press play 
to see and hear what it contains. 

4. Once you’ve located the part 
you want to extract, set the edit 
points by clicking “in” at the start 
of the audio and “out” at the end. 
You’ll need to do this for each 
track separately. 

5. From the Extract menu select 
"Sound” and choose where you’d 
like the file located. DVDxDV will 
then extract the audio based on 
your edit points as an AIFF file 
which can then be converted to 
whatever format you like in iTunes. 
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More info on Mac OS X’s permissions structure 

New to the Mac? Start here 

Permission granted 


A commonly recommended main¬ 
tenance and troubleshooting task 
in Mac OS X is to run Disk Utility’s 
"Repair Permissions”. Although this 
can clear up many problems, it has 
its limitations, and an understand¬ 
ing of those limitations, and a more 
general knowledge of file permis¬ 
sions in Mac OS X is of use to all 
Mac users. 

Each and every file on your Mac 
has an owner and group assigned 
to it, as well as a set of permissions 
for the owner, the group and every¬ 
one else. The three basic attributes 
are: read, write and execute. The 
read and write ones are pretty 
obvious as to their function, but the 
execute one serves two purposes: 
it makes applications and Unix 
shell scripts able to be run, and, 
when assigned to folders, it allows 
the contents of those folders to be 
listed. (Without the execute permis¬ 
sion, folder contents may still be 
able to be read or written, but that 
utility is limited if you can’t discover 
what’s in the folder and you have to 
know the filepath of the file you wish 
to read or write.) 

Each of these three attributes 
can be turned on or off in isolation, 
although some combinations make 
no sense in the real world (write 
permission without read permission 
is rare —but not unheard of — and 
execute permission without read 
permission is useless as the execut¬ 
able file won’t be able to be read 
to be executed). There are other 
special attributes which are beyond 
the scope of this article. 

Some everyday implications of 
permissions are as follows: 


■ The Applications folder is owned 
(and readable and writeable) by 
the root user, but also writeable by 
members of the “admin” group. The 
first user you set up in Mac OS X is an 
admin user, as are those you set as 
admin users in the Accounts System 
Preferences pane A. 

■ Each user has a home folder, of 
which they are the owner, and the 
only user (by default) to have read 
and write access to that folder and its 
contents. 

■ Inside the user’s home folder is the 
Public folder, which as a Drop Box 

in it. This Drop Box has write-only 
permissions for users other than the 
owner, so other users can’t list what’s 
in there (no execute bit) and they can’t 
read files in there. 

■ A folder may have contents with 
ownership and permissions which are 
different to its own. For example, the 
Users folder on the HD (which houses 
the users’ home folders) is owned by 
the root user and the admin group, but 
each folder inside it is owned by the 
user for whom it’s their home folder. 

Users don’t usually need to worry 
about manually changing ownership 
and permissions of files, but it is im¬ 
portant to know that bugs and glitches 
in software or the disk directory may 
see the ownership and/or permissions 
of system or application files and 
folders change inappropriately. This is 
where the Disk Utility’s Repair Permis¬ 
sions function comes in. 

The major limitation of this function 
is that it will not, for example, change 
the ownership and permissions of files 
in users’ home folders. Even if some 
changes there were unintentional and 
need to be fixed, Disk Utility won’t 
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know which changes it needs to 
change back. 

So how does it know what to 
change in the folders it does make 
changes in (system folders and 
Apple applications)? If you look in 
the Library folder at the root level 
of your hard disk, there will be a 
Receipts folder in there, which 
contain many .pkg files (.pkg files 
are installer-related). Each of the 
.pkg files inside that folder contains 
a “bill of materials” that details the 
files installed from the original .pkg 
and their correct permissions. 

Disk Utility scans the Receipts 
folder for Apple-generated instal¬ 
lation packages, and then makes 
sure the files referenced in those 
packages have the correct owner¬ 
ship and permissions applied B. It 
will not repair incorrect permissions 
for third-party applications. 

Anyone planning on installing Mac 
OS X v10.5 (Leopard) over a previ¬ 
ous version of Mac OS X should run 
Repair Permissions from the Disk 
Utility on the installer disk after boot¬ 
ing from that disk but before starting 
the installation, and then run Repair 
Permissions again after the machine 
has rebooted. — Sean McNamara 
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Put a penguin on 
your iPod 


Put Linux on an iPod 

The tips that follow only relate to iPods with a screen 
— sorry Shufflers. 

It’s possible to get more out of your iPod by install¬ 
ing a second operating system. There’s an open 
source project that has created a port of Linux for the 
iPod called — you guessed it — iPodLinux. However, 
beware as device support is patchy and not all fea¬ 
tures work on all iPod models. 

There’s a Mac installer for iPodLinux that installs 
a modified OS called uClinux and a user interface 
called Podzilla alongside the iPod’s own software. 
Each time you restart your iPod (by holding the Play 
and Action buttons simultaneously) you can choose 
whether to use Linux or the original iPod OS. If you 
ever want to remove Linux, connect your iPod to your 
Mac and use the Restore feature in iTunes to get ev¬ 
erything back to factory condition. 

Once you install iPodLinux, you’ll be able to in¬ 
stall a mountain of new applications such the clas¬ 
sic first-person shooter Doom or Mplayer for playing 
back video on any colour-screen iPod. — Anthony 
Caruana 


Take out the Trash 

My issue is with garbage. After emptying my Trash, I keep 
getting a folder titled “Recovered files” in the Trash when 
I restart each morning. I am currently on a G4 iMac and 
using Tiger. 

Cliff Oliveiro 
via internet 

This is not an uncommon problem, Cliff, although it’s not 
really a problem per se. Tiger has changed the Mac OS 
X behaviour around temp files left by applications when 
restarting. The usual behaviour of an application is to delete 
its temp files when quitting — but, if the program has 
crashed, or if it has a bug or has been badly programmed, 
these files may be left behind. 

Tiger now puts them into the Recovered Files folder 
you’re seeing each restart (see “Hotlinks”) just in case it 
was a crash and the temp files include valuable information. 

For most people, especially those not experiencing 
crashes, it’s safe to empty the Trash and get on with your 
computing. If you want to automate this, have a look at Re- 
coverTrasher (see “Hotlinks”) — it will automatically install 
itself into the Utilities folder and make itself a Login Item for 
the current user. — Sean McNamara 


Hotjinks 

www.ipodlinux.org 

More info for iPod hackers 


Hotgnks 

docs.info.apple.com/article.html?path = Mac/10.4/en/mh2267.html 

Like an airbag for your Mac. 

www.macupdate.com/info.php/id/19338 

Don’t need the temp files? Get rid of them. 


Install Windows Mobile apps 




Windows Mobile isn’t natively supported by OS X, so 
installing extra applications is a little tricky. Windows 
Mobile programs are contained with CAB files. These are 
archived files, like ZIP files, using a Microsoft proprietary 
technology. 

When you’re searching software Pocket PC or Win¬ 
dows Mobile software use both platform names in your 
search queries. Although the Pocket PC nomenclature is 
quite dated now, most applications designed for Pocket 
PCs work on the latest hardware. 

Most Windows Mobile developers assume you’ll be 
using a Windows system so they package the CAB file 
in a Windows executable. Fortunately, many developers 
are obliging and will provide 
Mac users with a CAB if you 
e-mail them and ask nicely. 

Also, searching their sites will 
sometimes reveal CAB files as 
well as Windows installers. 


T 


File type not accepted 

The target device claims it will not accept a file of the ^ 
type you are trying to send. 


Cancel ( Send Anyway 


The easiest way to install new programs to your Windows 
Mobile device is to copy a CAB file to the device. You can 
do this by e-mailing it to the device (assuming you’ve 

set up your e-mail account), 
beaming it via Bluetooth or 
using a program like The 
Missing Sync or PocketMac. 

Once you get the CAB file 
to your device just double¬ 
tap it. The Windows Mobile 
installer launches and then 
it’s just a matter of follow¬ 
ing the prompts to install 
the application. —Anthony 
Caruana 


Q:On 

t Owner: Anthony Caruana 
No unread messages 
S 2 Active tasks 
0} No upcoming appointments 
Cf No unread items 
Device unlocked 


I Do you want to accept “Spblmageer.arm.cab? I 


Hotgnks 


www.pocketpcfreeware.com 

handheld.softpedia.com 

Get Windows Mobile software here 
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TVMINI EXPRESS ONLY $ 99 


TVBook Pro $199 


ital TV Mac! 






Watch or record your favourite TV shows on your Mac. Export 
them direct to your iPod and watch them on the run! It's 
never been easier to enjoy digital TV on your Mac and iPod 
thanks to Miglia TVMini Express! 

TV on your Mac for the low price of $99, what are you 
waiting for! Just plug it in straight from the box and you're 
off! How easy is that! 


• Export TV shows straight to your iPod or Apple TV. 

• Includes 'The Tube' TV software featuring Deja Vu and 
Timeshift, allowing you to rewind the show and 
start recording it from the beginning. 

• Great performance, crystal clear 
picture and perfect sound! 

• High quality chip set giving ^ 
less heat & more reliability. 

• 24 month warranty! 



with built in USB 2.0 connectivity 
• G4/1.25 Ghz or higher, Intel processor • Mac OSX 10.4 or higher. ^ 
Requires internet connection to activate The Tube software 






























Open up 


Keith White 
has been a Mac 
addict since 1984 
and can’t fathom 
why anyone isn’t. 


Improve your image 


Photoshop CS3 

for Nature 
Photographers 

— . 


Author Ellen Anon 
& Tim Grey 
Publisher Wiley 
ISBN 9780470119891 
RRP $54.95 


Photoshop CS3 for Nature 
Photographers includes a 
companion CD with eight training 
videos and sample images for you 
to practise on, and practice is a key 
element of this book. You will find Try 
It sections throughout for you to walk 
the talk and for the book to justify its 
Workshop title. 

Designed "for nature photographers 
who want a straightforward workflow 
customised to make their images 
have the most impact” the 400-page 
title is enlivened with highly-detailed 
colour images and sharp dialogue 
boxes so you can see exactly what is 
going on. 

Starting with basic in-camera tech¬ 
niques to get the best raw material, 
the authors focus on nurturing the 
natural light in your scene by an expla¬ 
nation of histograms, exposure and 
white balance. The next two chapters 
deal with image management using 
Adobe Bridge, and the use of Adobe 
Camera Raw (ACR) to lay the founda¬ 
tion of your digital workflow. This is 
followed by some Photoshop basics, 
particularly setting preferences and 
managing colour. Then it’s a look at 
two different workflows: flexible — us¬ 
ing CS3’s Smart Objects and new 
Smart Filters — and traditional. Practi¬ 
cal sections deal with exposure and 
colour adjustments, building compos- 

Hotjjnks 

www.adobe.com/cfusion/designcenter/search.cfm? 

product=Photoshop&go=Go 

Adobe Design Center Tutorials 

photoshoponline.tv 

Photoshop Online 


ites, using effects and finalising for 
output. The final chapter promotes the 
efficiency gains of using Actions and 
Batch Processing. 

If you’re serious about taking your 
natural photography to new heights 
this book/CD combo will make you a 
natural. 


Photoshop 

Handbook 


Author Chris Weston 
& Adam Juniper 
Publisher Ilex 
ISBN 9781905814060 
RRP $75.00 



Photoshop Pro 
Photography Handbook aims 
to workshop the key tasks in digital 
image manipulation and explain why 
they are important. Answers are given 
to common questions: should I use 
RAW files? How does HDR (High 
Dynamic Range) work? Which Colour 
Profile should I use? 

Begin by setting up your essen¬ 
tial hardware tools and gaining an 
understanding of colour management. 
Then, get your workflow started by 
managing images with Bridge and 
using the foundation elements of the 
Photoshop workspace including Lay¬ 
ers and Actions. After that, go to work 
with basic adjustments to your RAW 
files before enhancing with a range of 
tools. Then you’re able to manipulate 
with extract, mask, cloning and filters. 
Finally output to print, screen and 
web. There’s also a glossary and a 
table of shortcuts. 

Organised with a nice blend of 
(mostly) two- and four-page spreads, 
each covering a discrete topic, the 
book does have a dive-in anywhere 
handbook feel about it. As legendary 
nature photographer Ansel Adams put 
it: “the negative is the score, the print 
is the performance.” By showing you 


how to Photoshop your images to new 
levels Photoshop Pro Photography 
Handbook is drug-free performance 
enhancing. 


Photoshop Design Center 



PS ■ At Adobe Design 
Center Katrin Eismann will 
show you how to edit 
multiple images simultaneously 
using Camera Raw in Bridge. 
You’ll also learn how to adjust 
settings for individual images 
as necessary. At Photoshop 
Online learn how to reset 
Photoshop’s preferences to 
their default settings. Why? 
Delete the current preferences 
when you’re working in a lab, 
so you’re not surprised by 
preferences set by other users. 
Or if you’re experiencing odd 
behaviour in Photoshop, reset 
the program’s preferences 
to eliminate the possibility of 
preferences file corruption. 
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equinux 


TubeStick 

TV on your Mac is fun. Now the price is too 



Watch. 

• DVB-T Broadcasts 

• Schedule Recordings 

• Timeshifting 

• XMLTV support for EPGs 


Export. 

• Export Recordings to iPod, AppleTV and 
iPhone 

• Edit Recordings and burn to DVD from 
iMovie 

Relax. 

• Integrates with MediaCentral, the 
ultimate media-centre application for Mac 

• For a limited time only, MediaCentral is also 
included 


equinux 

TubeStick 

Digital?} Fernsthen auf dem Mac • Digital TV on your Mac 



RRP $99.95 


MediaCentral 


equinux 


Soft Drinks and Popcorn not Included 
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* 

IP TV 

Get your TV from the web 

J Skype 

•*J Talk to you soon 

* 

.Mac Integration 

Your Photocasts in MediaCentral 

9 

BOOSTED DVD 

Better, faster, Dolby Surround 

1 1 Games 

Brinq the 80s back 

w 

Window Mode 

Use MediaCentral even while working 






i* 

BOOSTED TV 

Digital TV at your service 

Music 

iTunes, shared libraries and more 

p 

• ill 

Interface Theme 

Dress MediaCentral in your favorite color 

i 

Movies 

Movies, video podcasts and more 

Radio 

Listen to your favourite stations 

I 

BOOSTED Available in many languages 

MediaCentral explores the world 

■■■ 

pH 

Movie Trailers 

The latest and the greatest 

Pictures 

;VNj| Cruise your photo library 

m 

Dynamic Online Content 

Always up to date 




or 




MediaCentral 

Soft Drinks and Popcorn not included 


RRP $79.95 


For more information visit http://www.equinux.com 


Available from your local Apple Reseller. 

For your nearest Apple Reseller, go to: http://www.apple.com/au/buy/ 
or contact Try and Byte. 


Distributed By: 

TRY&BYTE 

www.tryandbyte.com.au 


Unit 17,6-8 Herbert St, St Leonards NSW 2065 
Tel ( 02 ) 9906 5227 • Fax (02) 9906 5605 
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The ground-breaking, next-generation 
Point of Sale system for Mac OS X. 


At last a point-of-sale system for the Mac 
that offers retail stores comprehensive and 
easy-to-use retail tools in an iTunes-like 
Browser, and an innovative'floating'POS k 
interface designed for high-speed, 
error-free checkout. 
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LightSpeed 2 


▼ J/9/200C 


The affordable system that's as easy to use as 
your Mac 

Powerful, multi-user database that will scale to 
satisfy the needs of any growing retail business. 

Powerful inventory management and ordering 
tools. 

Futuristic'floating'Point of Sale interface 
designed for high-speed scanner-driven retail 
checkout. LightSpeed reduces errors and 
fraud by presenting images and information in 
preview panels. 

Supports barcode scanners, receipt printers 
and cash drawers. 

^ Sales people can create professional quotes 


and invoices in seconds, with instant and 



complete knowledge of inventory levels. 

# Convert quotes to invoices with the click of 
a button. 

# Integrated size/colour matrix for clothing and 
apparel-based businesses. 

H Track everything about a customer. Store 
multiple phone numbers, addresses, and 
contacts as well as capture customer photos 
with an iSight camera. 

H Track all notes and calls with a customer and 
flag them for review. 

S Supports multiple stores and virtual 
warehouses. 


For more information, contact your local LightSpeed consultant: 


Over 250 reports built-in. 
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idealstore 

■ computing sorvicos 1 

Lightforce 

COMPUTERS 

Victoria 

Streetwise 

826 Glenferrie Road 

Hawthorn VIC 3122 

(03)98182100 

www.streetwise.com.au 

New South Wales 

Mac & Me 

Shop 3,364 Barrenjoey Road 
Newport NSW 2106 
(02)99994763 
www.macandme.com.au 

Ideal Store 

Shop 4,124 Forest Road 
Hurstville NSW 2220 
(02)95705411 
www.idealstore.com.au 

(offs Computing Services 

160a Pacific Hwy 

Coffs Harbour NSW 2450 
(02)66515655 

www.coffscomputing.com.au 

Lightforce Computers 

1/10 Brigantine Street, 

Arts & Industry Estate 

Byron Bay NSW 2481 

(02)66858796 

www.lightforce.com.au 


talk 

to tho 

mac 

Queensland 
Talk To The Mac 

32 Grafton Street 
Cairns QLD 4870 
(07)40416000 
www.talktothemac.com.au 


Macs-4-u 

S Authorised Reseller 


Western Australia 
Macs-4-u 

269 Great Eastern Hwy 
Midland WA 6056 
(08)92747111 
www.macs-4-u.com 

























































View your 
options, make your 
choices. Australian 
Macworld puts 
latest-release 
hardware and 
software through 
its paces. 


AMW lab: All-in-one routers 

Internet toasters bring the whole package 


U NLESS you’ve spent the last year blogging in a 
vacuum you already know all about Voice over 
IP (VoIP) so you won’t be needing another lec¬ 
ture from AMW Lab on the topic. If you have really 
been blogging in a vacuum for the past year, grab the 
09.2006 issue and come back here when you’ve com¬ 
pleted your homework. 

For the rest of us who are happily paying peanuts for 
phone calls, we reviewed some integrated all-in-one in¬ 
ternet routers that can take your VoIP experience to the 
next level. These little boxes also reduce the clutter sur¬ 
rounding the phone outlet down to a single box with a 
single plugpack transformer. Depending on when you 
began your internet broadband journey you could have 
as many as four boxes waiting to be consolidated. 

AMW Lab took a look at four totally integrated rout¬ 
ers from Netgear, D-Link, Netcomm and Belkin and one 
not-quite-totally integrated offering from Linksys. The 
all-in-ones offer ADSL directly in the device, thereby 
doing away with the little ADSL modem that came from 


your ISP. They also provide WiFi so you can use the 
notebook anywhere in the house, and several extra Eth¬ 
ernet ports to plug in the storage box and the media 
streaming gadget. 

And they have VoIP sockets, so you can also ditch the 
little VoIP box you got from your VoIP provider. Well, 
don’t actually throw the VoIP adaptor away, because 
they have your number and password printed under¬ 
neath and you’ll need that information. And although 
these integrated routers have ADSL included, it’s still 
a good idea to keep the original ADSL modem in the 
cupboard. If you ever get a line fault on your ADSL, 
your ISP will insist you have the original box connected 
before they will look at the fault. 

That doesn’t mean you can’t take advantage of these 
all-in-one routers - they work just fine. It’s just that the 
support desk at your ISP can’t be expected to know how 
all these different boxes work, so they will expect you 
to reconnect the original when you call them for help. If 
you have an extreme dislike of plugging and unplugging 
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LINK DVA-G3340S 


LINKSYS WRTP54G 


NETCOMM NB9W 




All-in-one router 

m* 

Not locked to a provider, supports USB 
Setup a bit geeky 

VoIP x 2, Ethernet x4, WiFi, PSTN, USB, ADSL2+ 
$237 

D-Link 02 8899 1861 
Ian Yates 

www.dlink.com.au 


All-in-one router 


All-in-one router 

m 


m 

Add-on to existing ADSL and phone setup 


Avaiable from engin or MyNetFone 

Locked to engin 


Locked to a VoIP provider 

VoiP x 2, Ethernet x 3, WiFi, Internet x 1 


VoIP x 2, Ethernet x 4, WiFi, ADSL2+, PSTN 

$149 


$180 

Linksys 02 9963 4444 


Netcomm 02 9424 2000 

Ian Yates 


Ian Yates 

www.engin.com.au 


www.netcomm.com.au 

-jfe, 


\ 





boxes, the Linksys router will appeal, because it doesn’t 
include ADSL. It has WiFi and VoIP and some extra Eth¬ 
ernet ports but with the Linksys you keep using your 
ISP-supplied ADSL modem. 

Lock me in, Eddie. Because you need an account 
with a VoIP provider before you can make internet phone 
calls, it’s not surprising that several of these routers are 
supplied by the VoIP companies and are almost ready to 
go as soon as you apply power. The routers which have 
ADSL included require you to enter the username and 
password your ISP gave you when you signed up for 
broadband. Hint: it’s usually, but not always, the same 
as the e-mail account you got at the same time. 

After you’ve plugged in the power and the cables, you 
enter the details by opening your Safari or Firefox or 
Opera browser and visiting the built-in web servers in¬ 
side the routers. The required address is on the supplied 
documentation. If your ISP is iiNet then you’ll be sup¬ 
plied with the Belkin router, and you’ll only have to 
enter the numbers on the first web page and hit the save 
button. Everything else is automated. 

The good news is that if you should later change your 
ISP, you can also change the VoIP details to those of 
your new provider. The Belkin router isn’t actuallylocked 
to iiNet but it does default back to iiNet in the case of 
a total reset. 

The Netgear DG834GV router can be acquired from ei¬ 
ther MyNetFone or engin, two of the most popular VoIP 
service providers. The price you pay varies based on the 
specials on offer. At the time of writing MyNetFone was 
asking $299 outright while engin had a special price of 
$80 on a 12-month contract. 


In USe. The Netgear DG834GV, supplied by engin as the 
“Voice Box Series 3”, and the Belkin FlPI241EGau from 
iiNet, are attractive for anyone starting from scratch with 
broadband. The boxes contain everything you need, in¬ 
cluding ADSL phone line filter-splitter, Ethernet cables, 
telephone patch cables and even an adaptor for old style 
phone wall sockets. The Netcomm NB9W and D-Link 
DVA-G3340S routers don’t have an included ADSL fil¬ 
ter-splitter, which won’t be a problem if you are upgrad¬ 
ing from an existing ADSL setup. Of course the Linksys 
WRT54GP2 doesn’t have a direct ADSL port so it can’t be 
criticised for not providing you with a filter-splitter. 

All these integrated routers take your VoIP experience 
to a new level with provision for Quality of Service (QoS) 
settings which can be tailored for the best voice quality. 
You will need to take the advice of your VoIP provider 
when changing the default settings unless you are an 
inveterate fiddler who enjoys this sort of challenge. The 
boxes supplied by engin and MyNetFone have already 
had the settings pre-configured for best quality. 

The other bonus with these routers is the provision of 
a second VoIP line. You just plug in a second telephone 
handset and now have two phone lines, or three phone 
lines if you include your standard non-VoIP landline. 
The Linksys provides only the two VoIP sockets but the 
Belkin, Netgear, Netcomm and D-Link routers also have 
a socket for you to connect your original landline. Using 
this facility means you don’t need two physical phones 
— one phone can make and receive calls via VoIP or the 
standard telephone service. That is, unless you decide to 
use the second VoIP line. 

That this is becoming a popular option is evidenced 
by the emergence of phones that can accept two tele- 
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BELKIN F1PI241EGAU - IINET 


NETGEAR DG834GV 


All-in-one router 

«« 

Can be used with another ISP 
Defaults to iiNet 

VoIP x 2, Ethernet x 4, WiFi, ADSL2+, PSTN 
$199 

Belkin 1800 235 546 
Ian Yates 

www.belkin.com/au 
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BELKIN 


All-in-one router 

m 

Everything you need is in the box 
locked to engin 

VoIP x 2, Ethernet x 4, WiFi, ADSL2+, PSTN 
$219 

engin 02 9004 4533 
Ian Yates 

www.engin.com.au 



phone line connections in the base station. The Uniden 
DSS7960 is such a phone and AMW lab found the 
combination of this cordless phone (with two handsets) 
and any of the dual-VoIP plus landline routers made 
for a seamless telephone experience. If someone calls 
the landline, the phone rings and you pick it up. If you 
want to make a call, you just pick up the handset and 
dial, and it defaults to a low-cost VoIP call. If someone 
is already on the phone, you just press ‘line 2’ and make 
the call anyway. 

This functionality is well-suited to the home office. 
You can designate one line for personal use and the 
other for business. You can set different ring tones for 
each line, so you’ll know if it’s a work call or one of 


your friends on the line. This setup 
would also be nice for any house¬ 
hold plagued with teenagers. And 
you’ll probably need two of these 
routers and two ADSL connections 
if there’s more than one of the teen¬ 
age variety lurking. 

If you don’t want to be tied to 
iiNet for your ISP, and you don’t 
want to use engin or MyNetFone, 
then the D-Link offering is for you. 
This router does everything, just 
like the others, but isn’t locked to 
anybody or anything. Of course this 
also requires you to be a bit more 
geeky and punch in the right num¬ 
bers in each box before you can get 
going. However, there’s one more 
feature in the D-Link which will ap¬ 
peal to anyone without an Ethernet 
port on the back of their computer: the D-Link lets you 
connect to the internet via a USB-port. In some situa¬ 
tions this could be a deal-maker. 

Australian Macworld’s buying advice, if you 

like iiNet, its supplied Belkin router has the lot, and if 
you change ISPs you can use the box with a new pro¬ 
vider. If you’re happy with your ISP, need some VoIP and 
want to reduce the clutter, either offering from engin or 
MyNetFone will solve the problem and make setup easy. 
The Linksys would suit those who don’t want to fiddle 
with their ISP modem and landline phone, but want to 
add VoIP and WiFi features. And for those who want 
total control, D-Link is the obvious choice. ^ 
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Roxio Crunch 

Does one thing, 
and does it well 

T HERE can be little doubt that Apple has got serious 
about making the Mac the centre of your video¬ 
viewing experience. From the latest iPod nanos to 
the iPod touch, the iPhone (when it comes) and the Apple 
TV, it’s kind of tricky to buy a device with an Apple logo 
on it that can’t play videos these days. 

The increasingly inaccurately-named iTunes is the 
means by which Apple wants you to manage and move 
your digital media. The rick is getting it all from the 
various different sources and formats and into iTunes, 
then putting it out in formats suitable for the various 
different devices. 

For instance, you can have one file that will play on 
both your iPod nano and your Apple TV, but if it’s big 
enough to take full advantage of your TV’s screen, it’s 
going to take up a big chunk of your nano’s limited stor¬ 
age space. And if it’s economical enough for your nano, 
it’s going to look a little dodgy on TV. 

This is what Roxio Crunch fixes. You simply select 
your video source (VIDEO_TS folders or unenciypted 
DVDs, AVI, DV, MOV, MPEG-1, MPEG-2, MPEG-4, DivX 
and more are supported), tell it which bits you want to 
crunch (you might want only the main video from a 
DVD, for instance) and tell it what format you want the 
crunched file to be in. You can either add the finished 
file directly to your iTunes library or save it elsewhere (if 
you want to play it on a PSP, for example). 

And that’s it. A few minutes elapse (or a lot of minutes, 
depending on the length of the video and how much 
you’re crunching) and your file is there, ready for you, 

Pick of the flicks. Crunch makes it almost embarrassingly easy 
to choose which elements of a DVD to convert. 

^ ^ 0 _Roxio Crunch 
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Video compression utility 

Type 

m 

Rating 

Wide range of output options, as long as the device to which you’re outputting 
comes from Cupertino 

Pros 

Doesn’t copy protected DVDs (not really a fault, but, you know, a bummer) 

Cons 

10.4.8 or later 

OSX 

Universal 

Processor 

$90 

SRP 

Roxio 

Publisher 

MindScape Asia-Pacific 02 99640475 

Distributor 

Matthew JC. Powell 

Reviewer 

www.roxio.com 

Hot links 


Save multiple versions for AppleTV and iPod nano so 
you can take best advantage of the device involved. 

The version I tested came out before the iPod touch, 
but I found using the “iPhone” export setting gave me 
a very pleasing result. The range of export options is as 
wide as the range of import options, so it’s highly un¬ 
likely you’ll find a file that Crunch can’t interpret or a 
device to which it can’t export. 

I fought the law. One thing some users may regard 
as a drawback is the program’s inability to decode en¬ 
crypted DVDs. Obviously this prevents you “backing up” 
your DVD collection to your Apple TV. That’s because 
that is illegal, immoral and fattening (depending on your 
popcorn intake). 

If you do want to create such “backups” (at your own 
legal risk), other programs like HandBrake do similar 
things to what Roxio Crunch can do and can also unen¬ 
crypt CSS-coded DVDs — but HandBrake is nowhere near 
as simple to use as Crunch, and to my eye doesn’t do as 
good a job. And of course there are numerous utilities 
around that will do the “rip” part for you and then you 
can let Crunch do the rest. 

I “backed up” a copy of Butch Cassidy and the Sun¬ 
dance Kid (purely for review purposes, honestly officer) 
using both HandBrake and a combination of Mac the 
Ripper and Crunch, and found the latter was easier and 
provided a better final result. 

So if you’ve been frustrated at the emptiness of the 
“TV Shows” and “Movies” categories on your Apple TV 
because there’s no content available on the local iTunes 
Store, Crunch does offer a solution - albeit with a little 
help. 

Australian Macworld’s buying advice, if you 

have a collection of videos in diverse formats, collected 
from all sorts of sources and spread all over your various 
hard drives, Crunch provides the easiest way to get it all 
into your iTunes libraiy and out to your playing devices 
in the highest possible quality. And that’s it. ^ 
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Type 

Windows on Mac utility 

Rating 

m 

Pros 

Support for multiple CPUs in virtual machines; huge library of virtual appliances; 
USB 2.0 support; excellent memory management; support for over 60 operating 
systems; good help system 

Cons 

Only one snapshot per virtual machine; Unity mode doesn't work with multiple 
monitors; 3D support isn’t as good as on Parallels; 

OSX 

10.4 

Processor 

Intel 

SRP 

$120 

Publisher 

VMWare 

Distributor 

Pica Australia 03 93889588 

Reviewer 

Rob Griffiths 

Hot links 
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Fusion 1.0 


virtual machine via Easy Install is actually easier than 
installing Windows on a real PC. 

Other paths to Windows. You may already have 
Windows installed on your Mac via either Parallels or 
Boot Camp, and Fusion will let you use either (or both) 
of those installations as Fusion virtual machines. Setting 
up your Boot Camp partition as a Fusion virtual machine 
is quite simple, and it worked perfectly in my tests. 

The process of converting a Parallels virtual machine 
is more complicated. You’ll need to read the instructions 
in the Converting a Parallels Virtual Machine to Run in 
VMware Fusion PDF file, which you can download from 
the VMware site. I worked through the conversion pro¬ 
cess (including adding multiple CPU support), and while 
it took about an hour to process my 10GB Parallels vir¬ 
tual machine on my Mac Pro, it did work as described. 


The new kid on the block 

Y OU may need (or want) to run Windows, or 
other operating systems, alongside Mac OS X, 
and Parallels Desktop is the best-known of sev¬ 
eral programs on the market for that purpose. VMware, 
an expert in x86 virtualisation has released Fusion 1.0, 
its first OS X offering. Like Parallels, Fusion allows you 
to run many versions of Windows and other operating 
systems from within OS X. And unlike Boot Camp, you 
don’t have to log out and restart in order to use it. 

VMware Fusion supports more than 60 operating sys¬ 
tems: Windows coverage extends from version 3.1 to 
betas of Windows Server 2008. If Linux is your cup of 
tea, you’ll find support for Red Hat, Ubuntu, SUSE, Man¬ 
drake, and more. You can also install Novell Netware, 
Solaris 9 or 10, FreeBSD, and MS-DOS systems. Even 
64-bit releases of Windows and some families of Linux 
are supported. 

As a Windows machine. Fusion runs Windows 
quite well — I tested it with Windows XP Pro and Win¬ 
dows 2000. Fusion also supports Vista, although some 
features (such as Unity and driver support) aren’t fully 
functional with that OS. Given that Vista is brand new, 
this isn’t surprising. 

One of the key factors that differentiates Fusion from 
Parallels is Fusion’s ability to use two CPU cores within 
a virtual machine; Parallels can’t, and this makes a big 
difference in the performance of CPU-intensive tasks. It 
also seems to pay off by giving you a generally more 
responsive Windows experience. 

Fusion has an Easy Install mode for Windows Vista, 
XP, and 2000. I tested this with a fresh XP Pro installa¬ 
tion, and it worked perfectly — installing Windows in a 


Performance and usability, i tested a number of 
standard applications in Fusion. Office 2007 ran just 
fine, and I was even able to open and run one of my Mac 
Office 2004 Excel spreadsheets with embedded macros 
- something that I won’t be able to do in the upcoming 
Mac Office 2008, as Microsoft will drop macro support 
from the Mac version of Office. 

Adobe Reader, Firefox, Safari, and Trillian all ran as 
expected - compatibility in Fusion with typical Win¬ 
dows applications such as these is excellent. The pro¬ 
grams load quickly, are stable, and work as well as they 
do in a native Windows environment. 

Video playback in Windows Media Player, even using 
high-definition demo clips from Microsoft, was smooth. 
I had a bit of trouble with audio lag and skipping in a 
few of the QuickTime video clips, but they were gener¬ 
ally still easy to watch. 

I was also able to use the DVD burner on the Mac 
Pro to add files to a CD-RW disc, and the iSight cam¬ 
era works, so long as you install the iSight drivers from 
Apple’s Boot Camp Windows drivers disc. 

Fusion also supports some 3D games, though the sup¬ 
port is limited to older DirectX 8.1 games. Fusion’s re¬ 
lease notes list only 11 supported games, all much older 
than the 40 or so listed on Parallels’ site. (Fusion 1.1, 
now in beta, will add support for DirectX 9.0, which 
should expand the list of supported games.) I was able 
to find and run demos for a few of the games on the list, 
and they worked reasonably well - my steering wheel 
worked in the driving games, for instance, though the 
force feedback did not. If you really want to play games 
on your Windows Mac, though, Apple’s Boot Camp pro¬ 
vides the best performance. 

Fusion includes excellent USB 2.0 support, so you 
shouldn’t have any trouble with most third party devices 
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- not even products such as GPS receivers and Windows 
Mobile phones. I wasn’t able to get my Wacom tablet 
working in the Windows XP virtual machine; a search of 
the VMware forums revealed that this is a known issue. 

Other features. Fusion’s Unity mode intermingles 
and fully integrates your Windows applications along¬ 
side your OS X applications. Any open Windows win¬ 
dow becomes an independent, fully drop-shadowed OS 
X window — and running Windows applications have 
their own dock icons. 

There’s no Start menu like the one you get with Par¬ 
allels’ analogous Coherence mode; instead, you use a 
floating Launch Applications window, and the Applica¬ 
tions menu mimics most, but not all, of the Start menu’s 
features. 

Fusion also lets you create snapshots of your virtual 
machines, which makes it simple to undo changes. Take 
a snapshot before you install a program, for instance, 
and you can then revert to that snapshot via the menu if 
you decide you don’t want that program installed. Un¬ 
like Parallels, which accommodates multiple snapshots 
per virtual machine (allowing you more flexibility to 



work in stages), Fusion permits just one. 

Fusion supports VMware’s Virtual Appliances - ready- 
to-run virtual machines, many of which can be down¬ 
loaded and installed free of charge from a library of 
nearly 600 different choices. 


Come 

together. In Unity 
mode, Windows 
and OS X windows 
freely intermingle. 

A floating launch 
window lets you 
start additional 
Windows 
applications. 

In Unity mode, 
Windows’ windows 
function the same 
way as OS X 
windows — they 
can be minimised, 
and they work 
correctly with 
Expose. 


Australian Macworld’s buying advice, i found 

Fusion easy, fast, stable, and very well thought out. 
Its game support doesn’t match that of Parallels, but if 
you’re serious about gaming in Windows, you’re not go¬ 
ing to be using either of these programs anyway. 
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PAINTER X 


Painter X 

Real paint and brushes 
for real artists 

I ’VE honestly never thought of software as organic; 
however, if I had but one word to describe Painter X, 
that’d be the one. The new features in Corel’s Painter 
X are sure to curl the toes of artists everywhere. 

For years, Painter has been revered by fine artists, 
commercial designers for concept art, and entertainment 
artists for everything from special effects to character 
and set design. But is it only for artists? With this major 
release, the first in over two years, Corel has answered 
with a resounding no. 

Painter X includes features for pro photographers and 
budding fine artists, including a beefed up photo-paint¬ 
ing system, an impressive array of composition tools, 
and a set of brushes you’ve got to see to believe. 

900 brushes and counting. Designed by artists for 
artists, Painter X is truly the digital equivalent of a tra¬ 
ditional art studio, and nowhere is that more apparent 
than in the new RealBristle Painting System - a technol¬ 
ogy that allows you to see the bristles of each brush. 

When you push a RealBristle brush onto the digital 
canvas, the bristles splay exactly as they would in the 
real world. Like the other 800-plus brushes, RealBristle 
brushes are fully customisable, and you can create as 
many as you want: Change brush tips, how much paint 
is applied to the page - the list is endless. When used 
in conjunction with a graphics tablet (I used a Wacom 
Intuos3 6x11 for this review), you can control brush 
pressure, tilt, and barrel rotation, creating a real-world 
painting experience that very nearly defies words. 

Take the experience a step further and mix your own 
paint with the Mixer palette. Mix, blend, and load a sin¬ 
gle colour, or many (if you’re using a RealBristle brush), 
onto your brush, using the Mixer’s Sample Color tool 
(which looks like an eyedropper). 

For artists, choosing a brush, loading it with paint, 
and applying it to a canvas is second nature. For the 
rest of us, there’s a learning curve. You’ve got to try all 
the brushes, change their properties, see the effects, and 
experiment with changes in pressure and canvas mate¬ 
rial in order to get it. 

New Composition tools. Also referred to as the 
Golden Section or Mean, the Divine Proportion is a 
mathematical ratio developed over thousands of years 
that enables you to create aesthetically pleasing, har¬ 


Painting application 


WW'b 

RealBristle brushes simulate true painting experience; compositional tools aid 
learning and cropping; enhanced photo painting with Smart Stroke brushes 


Challenging learning curve for beginners 

Cons 

10.3,10.4 

OSX 

Universal 

Processor 

$799 

SRP 

Corel 

Publisher 

Corel 1800 658 850 

Distributor 

Lesa Snider King 

Reviewer 

www.corel.com 

Hot links 


monious compositions. Resembling the spiral of a nau¬ 
tilus seashell, Leonardo da Vinci used it during the Re¬ 
naissance to figure out where, exactly, to place Mona 
Lisa’s head. 

To the joy of art teachers everywhere, the Divine Pro¬ 
portion guide can be placed atop any Painter document, 
be it a blank canvas or photo in dire need of cropping. 
Choose Window: Show Divine Proportion, click on the 
Enable button, pick an orientation (vertical or horizon¬ 
tal), change the overlay’s size, and move it around using 
the swirl-shaped Divine Proportion tool in the Toolbox. 

Also new in this version are the Rule of Thirds and 
other compositional layout grid options, which work the 
same way. 


Enhanced photo painting. Digital photographers 
will surely find impressive the ability to have Painter 
paint a photo for them. Oh, sure, you can do it in Ado¬ 
be Photoshop, but it’d take many more steps and still 
wouldn’t look real. 

With Painter, it’s simply a matter of opening a photo, 
choosing the Smart Stroke brush set, picking a variant, 
turning on a couple of options in the Auto-Paint pal¬ 
ette, and clicking on the Play button. Watch in awe as 
Painter rapidly applies brushstrokes of varying size and 
direction to the photo (halt the process at any time by 
clicking on the Stop button). Depending on the photo’s 


Divine 

intervention. 

New composition 
tools such as 
Divine 

Proportion can 
help you compose 
a new painting or 
crop a photo. After 
sizing and 
positioning the 
overlay so the 
focus is on Tiffani’s 
eye, I can use the 
Crop tool to create 
an aesthetically 
pleasing 
composition. 
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contrast and subject matter, you’ll likely need to try sev¬ 
eral brush variants to find one that works best. 

More sharing, more resources, other additions in 

this version of Painter X include the ability to customise 
and share workspaces, and a handy Secure Saving and 
Auto-Backup feature. Veteran users will also notice an 
overall performance boost now that the software is opti¬ 
mised for Intel Macs. 

People new to Painter will appreciate a compilation of 
learning resources online, plus two hours of free video 
training by digital artist Jeremy Sutton (the DVD is in¬ 
cluded with software). Subscribe to the Painter newslet¬ 


ter for tips and tricks, as well as updates. Let it never 
again be said that there’s no training for Painter. 

Australian Macworld’s buying advice, if you’re 

an artist, using Painter X (version 10.1) is natural and 
intuitive. For the aspiring artist, Painter is a great way to 
learn. If you’re a professional photographer, you’ll love 
the ability to transform photos into beautiful paintings 
with little effort. 

However, an investment in Painter is just that — an 
investment, in both time and money. The learning curve 
for non-artists is fairly challenging and aside from the 
software cost, you’ll need a graphics tablet. ^ 


HTC TOUCH 

Type 

Windows Mobile smartphone 

Rating 

m* 

Pros 

Excellent design that’s easy to hold; great screen 

Cons 

Interface requires a stylus for some operations; no native Mac support; no 3G 

SRP 

$699 

Manufacturer 

HTC 

Distributor 

Brightpoint 1300 300 213 

Reviewer 

Anthony Caruana 
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www.htc.com 


HTC Touch 

Like an iPhone, but sooner 

T HE HTC Touch runs Windows Mobile 6, the most 
recent version of Redmond’s mobile OS. The 
hardware specs don’t reveal anything too earth 
shattering with just 128MB in the ROM and an¬ 
other 64MB of DDR SDRAM for storage. For¬ 
tunately, you can give that a boost with 
the microSD slot. The Texas Instru¬ 
ments OMAP 850 CPU is clocked at 
201 MHz. Screen taps and applica¬ 
tions responded without delay. 

One of Windows Mobile 6’s new 
features is the Internet Connection 
Sharing application. To share the con¬ 
nection from your smartphone to your 
Mac, pair the devices via Bluetooth, launch 
the sharing application and follow a few sim¬ 
ple prompts. The only problem is that the Touch 
is limited to EDGE for communications rather 
than 3G or HSDPA — a significant limitation for a 
mobile communicator. 

The 2.5” touchscreen is very clear and at just 
99.9mmx58mmx 13.9mm and 112g with the battery the 
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HTC Touch is pocket friendly. Battery life is excellent, 
with trips to the charger only needed every couple of 
days. My testing involved light use of WiFi and Bluetooth 
as well as making and receiving several calls per day. 

HTC has created its own Today screen plug-ins to 
minimise the need to grab the stylus. Large on-screen 
buttons are brought up by dragging a finger up the 
screen. However, accessing the Start menu, the hub of 
all Windows systems, is nigh on impossible for someone 
with average-sized fingers. That can be worked around 
- putting commonly used apps in HTC’s application 
launcher - but there will be times when you’ll have to 
reach for the plastic stick. 

As Windows Mobile devices aren’t natively supported 
on Macs you’ll need to factor in some third party soft¬ 
ware. The Missing Sync has been my preferred applica¬ 
tion for this but PocketMac was recently updated. 

Australian Macworld’s buy¬ 
ing advice. The Touch is a compact 
smartphone with a great screen and 
excellent battery life. The lack of 
3G capability and need for Mac 
users to buy extra software for 
syncing need to be considered 
but, overall, the HTC Touch 
offers good value. 
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New 3D engine; hundreds of units to explore the capabilities of; works on 
Intel-based systems with integrated graphics 
Cons Only works on Intel Macs; suffers from performance problem on more 
than adequate equipment 
10.4 
Intel 
$100 

Freeverse Software 
Try and Byte 02 9906 5227 
Peter Cohen 
www.freeverse.com 


Heroes of Might 
& Magic V 1.5 

More robust after update 


H EROES of Might 8t Magic V represents a new 
chapter in Freeverse Software’s story. The com¬ 
pany is best known for developing and publish¬ 
ing casual gaming fare for the Mac and PC, but this game 
is a straight-up conversion from Windows. It’s also the 
first game to have been published using TransGaming’s 
Cider technology. It shipped earlier this year, but Free¬ 
verse and TransGaming only recently ironed out some 
serious problems with the game’s 1.5 release, which I’m 
reviewing here. The original release was plagued with 
game save file corruption issues, memory leaks and 
other show stoppers. Version 1.5, I’m happy to say, is a 
much more robust release. 

Heroes of Might 8t Magic V is the latest instalment of 
a long-running turn-based fantasy strategy game. We 
find ourselves on the world of Ashan, a land populated 
by humans and magical beings. The Griffin Empire is 
preparing for the marriage ceremony of young Emper¬ 
or Nicolai to his betrothed, the lovely Isabel. It’s then 
that the Demons attack - horrible creatures with horns, 


Onward to 
battle. Combat in 
Heroes of Might & 
Magic V plays out 
using a turn-based 
grid system, like a 
3D board game. 
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hooves and fangs that command the very powers of Hell. 
Nicolai leads his forces into war as Isabel convinces her 
escorts, Godric and Beatrice, to summon as much help as 
they can to repel the enemy. 

This plays out over a turn-based system; each turn, 
you can move your forces through the countryside a 
specific number of steps, so you must plot out your 
moves carefully. And if you come across the enemy, 
you’ll do battle on a grid-based tactical screen - sort of 
a big game of chess. 

The gameplay will be familiar to ardent fans of the 
series, but now includes a very compelling 3D game 
engine that helps achieve a consistent style throughout 
the game. I like it a lot more than the previous Might 
and Magic games for that reason - the older games in 
the series used 2D-style graphics. 3D provides you with 
a much better situational awareness because you can 
rotate the map, scale in and out, and reveal things that 
aren’t easily visible to you at first glance (there’s even a 
preference to engage “classic” HOMM view, if you want 
to stay “old school”). 

As a Cider game that operates only on Intel Macs, 
performance was acceptable on my 2.33GHz MacBook 
Pro (a late-2006 model), though there were occasional 
slowdowns. I haven’t had the chance to test the game 
out on a MacBook or Mac mini with integrated graphics, 
but Freeverse is proud of the fact that the game runs on 
those systems, where it doesn’t on comparable PC sys¬ 
tems running Windows. 

Single-player campaigns in the game first serve to 
familiarise you with game mechanics (as tutorial mis¬ 
sions in the beginning), and you get to play alternately 
as Haven and Inferno forces (good guys and bad guys, 
respectively). As you travel the maps through each level, 
you discover a wealth of resources to exploit. 

Along the way you’re tasked with capturing towns and 
fortifications which you can use to build up your forces, 
hire new heroes and send them with troops into battle, 
and create specialised units such as cavalry, bowmen 
and machines of war like ballistae (ancient catapults 
that launched huge stones at the brick walls of castles 
and forts). 

The game features multiplayer capabilities, and you 
can play against PC players. Previously, Mac users were 
relegated to playing against each other online. 

Australian Macworld’s buying advice. Heroes of 
Might 8t Magic V 1.5 is a solid strategy game that moves 
the legendaiy series in incremental new directions. Since 
this is TransGaming’s first major game conversion at¬ 
tempt, a certain level of patience has been necessary to 
allow the game to get to a point where it’s solid enough 
to recommend. ^ 
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On-Site Mac Service 
Melbourne Based 


Apple Service 


iPod Repairs 


330D Miller Street Cammeray NSW 2062 

Tel: (02) 99222327 
Fax: (02) 99222527 
Email: ndart@macsasnew.com.au 
Website: www.macsasnew.com.au 

Apple Secondhand Reseller 


Apple Qk 
problems? 

■ apple computer & ipod service specialists I 

The Mac Doctors 


Mac Centre 

• New, Ex-Demo & Pre-loved Macs 
Long & Short term rentals 

• Software & Peripherals 

• Trade-in your System 

• On-site Support 
'Training 

~ Authorised 
W Solutions Reseller 


New !! 

QuickerTek rt-series WiFi 
adaptorsforAW. USB Macs 
from ^ J From $99 


Authorized 
POS Reseller 


Xsiiva LightSpeed POS 
Software with Printers, 
Scanners & Cash Drawers 


Macs-4-u 


Authorised Reseller 


New and Used Macs 

Trade-ins Accepted 
Australia-wide Shipping 


www.macs-4-u.com 
Tel: 08 9274 7111 

email :macs-4-u@westnet.com.au 


449 Ipswich Rd Annerley Brisbane Ph: (07) 3848 9438 
459 Flinders St West Townsville City Ph: (07) 4724 5889 


Microseconds was established in 1990 and has since 
become one of Australia’s largest retailers of second-hand 
Macintosh computers, parts, and peripheral equipment. 


cconci/ 


for Macintosh 


Service and renairs 
New and used Macs 
Great warranty 
Snare parts 


Serving the Macintosh community for fifteen years 


Suite 214,22-36 Mountain Street, Ultimo NSW 2007 • Ph: 02 9281 6392 • Fax: 02 9281 4130 • sales@microseconds.com.au • www.microseconds.com.au 


✓ Q| Authorised Service Provider 

Established July 2001 

/ Workshop or On-Site service 
/ Very competitive rates 
/ Fast turn-around on all work 

Average 3 business days for workshop repairs 

✓ Service contracts available 


/ FREE ASSESSMENT 

A small postage fee is applicable if the faulty iPod is to be 
returned after assessment 

/ Warranty & non-warranty iPods 
/ 6-month warranty on parts 

1 year on batteries. Terms and Conditions apply 


We come to you, anywhere in the 
Melbourne Metro Area 

• Apple Mac Troubleshooting 

• Installation & Maintenance 

• Networking & Internet Sharing • Upgrades 
• Wireless Networking • Independent Advice 

Phone: 1800 762 040 

email: support@macaid.com.au 

Mac ^ Aid 


✓ Well established company 

We have been doing non-warranty iPod repairs since 2004 


Phone (03) 9857 0611 • www.synergeticaustralia.com 
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Sr Kensington' 



Quailty peripherals for your notebook, desktop and iPod. Proudly distributed by Try and Byte. 
To view the full range of products, please visit our website. 


TRY BYTE 


Unit 17,2a Herbert St, St Leonards NSW 2065 
Tel ( 02 ) 9906 5227 • Fax (02) 9906 5605 


www.tryandbyte.com.au 



n§ mocossist 

Mac OS X solutions and support 


a 

CBD - Colour Bureau / Large Format Printing 

272*Kent Street SydiVe^NSW 2000 
jj Tel: 02 9262 4888 • Fax: 02jp262 1960 
email.ibureau@y/ysiwyg* com.au 

St. Leonards - Digital Colour Printing Centre 

26/2A Herbert St Street. Leonards NSW‘2065 
Tel: 02 9922 7288 • Fax: 02 9922 2788 
email, sales@wysiwyg.com.au 


CD & DVD 

DUPLICATION 


BUSINESS CARD AND MINI CDs 

IN HOUSE MULTIMEDIA, DESIGN, 
PRINTING & PACKAGING 
DVD AUTHORING 
ANY QUANTITY 


689 Malvern Rd Toorak, Vic 3142 
mac@duplication.com.au 
PH: (03) 9827 6588 












































Alex Kidman 
is waiting 
patiently for 
Oscar the Grouch 
to pop out of the 
Trash can. 


Cat vs MacBook — fight! 


I HAVE three cats, and one Mac- 
Book. You’d think that pure numeri¬ 
cal superiority would be enough 
for the cats to feel confident in their 
lot — but that’s not entirely the case. 
Even the fact that the MacBook is 
only portable where the felines are 
fully mobile isn’t enough for them. 

You see, I’ve come to the conclusion 
that at least one of my cats is — there 
is no better word — envious of my 
MacBook. 

The other two moggies, for the 
record, are just fine with the MacBook. 
Lita is far too interested in either 
finding sunny spots to lounge around 
in, or finding food that’s too slow to 
escape. If she ever found both in one 
spot, she’d never move again. Harriet 
is likewise not worried by the Mac, but 
then again, she’s worried by every¬ 
thing else, being a cat of very little 
brain — she’s almost dumb enough 
to be a dog, really. 

No, it’s only Guess that has a 
problem with the MacBook. She’s not 
named for the Jeans brand, by the 
way, nor the apparently popular Tai¬ 
wanese variety show (Wikipedia is an 
evil thing sometimes). She’s instead 
named after her propensity to get into 
trouble, as in “Which cat did/broke/ 
ate/clawed/reversed the polarity of the 
neutron flow on that?’’ 

"Guess...” 

Guess, it should also be pointed 
out, is something of a Daddy’s cat, 
and I think this is where the main 
problem lies. She’s jealous of the 
time I spend with the MacBook on 
my lap — and not her. So she’s taken 
up a one-cat war of attrition on the 
MacBook, centred primarily around 
deliberately sitting on the keyboard. 

Hgtgnks 

jan.prima.de/~jan/plok/archives/48-Keyboard-Cleaner.html 

Keyboard Cleaner: A cat-friendly OS X app 

www.rspca.org.au 

Where the cats came from 



She’ll do this if I leave it for more than 
about 2.73 seconds, give or take a 
picosecond. 

At first, I figured it was to do with 
camouflage. The MacBook is white 
and, for the most part, so is she. Add 
to that the fact that the MacBook lives 
downstairs in high-up places (laptops 
and toddlers make poor playmates), 
affording her a perch to attack the 
other cats as is sometimes her wont, 
and this arrangement might seem to 
be just too evident. Except that Guess 
is actually tricolour, and bloody obvi¬ 
ous in front of the all-white MacBook. 
Also, she tends to sit on the MacBook 
facing directly into a wall. She might 
be a slightly fey animal, but something 
tells me that she’s not going to attack 
a brick wall. That’s Harriet’s job, for 
a start. 

Now, there are some very minor 
advantages to having a cat sit on your 
MacBook. For a start, it reminds me 
to keep it very, very clean, lest she 
start cleaning it herself. Second, her 
uncanny ability to activate random 
keyboard shortcuts has forced me 
to learn each and every one of them, 
simply so I can work out how to undo 
the damage she’s done. 


In recent weeks, her efforts to unseat 
the MacBook have taken a more 
sinister turn. She’s now taken to sit¬ 
ting on the keyboard in such a way as 
to activate major program functions. 

In one instance, I came back to the 
MacBook, tapped the space bar to 
bring it back to life, and found myself 
facing a Mail prompt checking that 
I really did want to delete all of my 
mailboxes. I’m sure if she could have 
flexed a claw in the direction of the 
enter key, I’d be looking at a blank 
mailbox right now. 

It’s this feline dexterity (and the fact 
that I find it equally, if not more annoy¬ 
ing) that stops me from forcing the 
MacBook to request my user login 
when resuming from the screensaver. 
I’m sure it wouldn’t take her long to 
brute force my password out using 
only her hind paws, anyway. 

The thing that confounds me is 
that she's never been that fussed 
by previous notebooks I’ve had. I’ve 
had the MacBook a year now, but its 
predecessors (which weren’t Apple 
machines) were mostly ignored en¬ 
tirely. Even larger models that would 
more comfortably accommodate her 
furry posterior have been beneath 
her notice, rather than beneath her 
bottom. Sure, from time to time, she 
might walk across them, forming a 
perfect line of Qs on whatever docu¬ 
ment I was working on at the time. 

But never this much. 

What I’m not sure of is whether 
this means that cats are in fact 
secret Mac fans — you only hurt the 
ones you love, after all — or secretly 
in the pay of Messrs Gates, Ballmer 
et al. Still, I dread to think what she’d 
do to a Mac Pro. Do you think 
Apple’s warranty would cover a dis¬ 
embowelled rat on the motherboard? 

I bet there isn’t a specific clause, 
but I wouldn’t want to have to test 
that theory. ^ 
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"For all my projects, My Book's 
performance is nothing short of epic 



My Book™ Studio Edition™ External Hard Drives 


—Curt Fleming 

Film & Video Producer 



Long-form film and professional video production require fast, reliable storage, and lots of it. Curt’s studio 
creations use huge digital assets including video, music, photographs and graphics. And since time is money, 
he can’t afford to be slowed down by slow storage. That’s why the My Book Studio Edition with high-speed 
FireWire® 800 and eSATA interfaces is the perfect production assistant for all his projects. If you need high- 
performance storage formatted for Macintosh®, look no further than the My Book Studio Edition from WD 
available in 500GB, 750GB and 1TB capacities. 

• Read more about Curt at www.westerndigital.com/mybook 

• For more information contact your local Apple Reseller or Simms International on 1800 800 703. 



Western 

Digital^ 


Western Digital WD, the WD logo and Put Your Life On It are registered trademarks and My Book and Studio Edition are trademarks of Western Digital Technologies, Inc 

Other marks may be mentioned herein that belong to other companies. Product specifications subject to change without notice. O 2007 Western Digital Technologies, Inc All nghts reserved. 

One gigabyte (GB) - one billion bytes. One terabyte (TB) = one trillion bytes. Total accessible capacity varies depending on operating environment 


PUT YOUR LIFE ON IT 
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The one you’ve been waiting for. 


The Canon EOS cameras you know and love have finally met their match. Introducing the professional 
photo printer that will breathe life into your vision and give you the quality and creative satisfaction 
your photography deserves - the PIXMA Pro9500. A printer worthy of fine photographic equipment 
- the results are an inspiration. With ten separate ink tanks, it surpasses every printer in its class. 1 
Canon LUCIA pigment inks will keep colour vibrant for more than 100 years? monochrome for 200? 
DIVR/I A anc ^ wit ^ ^ 3 + P r ' nt ' n 9 capability your vision will be larger than life. So, for a 
r IxVl Vl#\ printer that does more than justice to your shots, visit canon.com.au/pixmapro 



Canon 

advanced simplicity® 


1 Valid as of 03/07/07 for A3+ pigment printers. ‘Wilhelm Imaging Research Display Permanence Ratings. Visit canon.com.au/pixmapro for details. 







